





APPENDIX 5 : PRODUCTS USED FOR THE GUSTATIVE TEST

AND THEIER PRICE
2,06 EUROS 1,77 EUROS
6,87 EUROS / KG 5,90 EUROS
KG
300GR 300 GR
CHOCOLATE CHOCOLATE
FLAVOUR FLAVOUR
2,95 EUROS 2,29 EUROS
15L 15L
100% PUR JUICE 100% PUF
JUICE
NO PULP NOPULP
3,69 EUROS 3,35 EUROS
12 x 125 gr 12 x 125 gr
Creamy fruits Creamy fruits
3,3% fat 3,3% fat
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APPENDIX 6: SURVEY RESULTS

GENDER

AGES

® 18-24
" 25-34
" 35-44
" 45-54
55-64
65+
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INCOMES
5000+
4000-5000
3000-4000
2000-3000
1000-2000
Under 1000
0 5 10 15 20 25 30 35 40 45
Under 1000 | 1000-2000 | 2000-3000 | 3000-4000 | 4000-5000 5000+
4 INCOMES 14 42 19 15 4 6
OCCUPATION
UNEMPLOYED
RETIRED PERSON
CHIEF EXECUTIVE
EMPLOYEE
STUDENT
0 5 10 15 20 25 30 35 40 45
STUDENT EMPLOYEE ExgglllJETFIVE IFEE:KISR(EII\? UNEMPLOYED
|  OCCUPATION 18 41 25 9 7

What is the first word that comes to mind when we talk about private label
brands?

=>» Price / low price / good value for money / good deal

What is the first word that comes to mind when we talk about national
brands?

= Expensive / Quality / notoriety / confidence / security / good image/
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What type of food private labels do you buy?

Biscuits, cake, candy

Basic products

Dairy products

beverage without alcool

Alcool

Meat, fish, cooked meat

Frozen food

0 10 20 30 40 50 60 70 80
. beverage . . R
Frozen food Meat, fish, Alcool without Dairy Basic Biscuits,
cooked meat products products | cake, candy
alcool
M Never 28 39 76 21 14 13 23
@ Sometimes 48 37 17 33 18 22 28
M Regularly 20 20 35 49 44 37
B Always 4 4 11 19 21 12
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Do you always go shopping in the same
retailer store?

M YES
ki NO

buy on average...PLB:

i 1-2 products
i 3-5 prodcuts

LI More than 5
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What indicators motivated your purchases in general ?

Habits

Brand confidence

Advertising

brand image

Promotions

Value for money

Innovation
Packaging
Taste
0 10 20 30 40 50 60 70 80
. . . .| Brand
._|Innovatio| Value for | Promotio| brand | Advertisi . .
Taste |Packaging . confidenc| Habits
n money ns image ng o

H unimportant 1 55 30 5 11 35 71 7 16

H important 23 42 62 35 62 48 27 52 65

M very Important 76 3 8 60 27 17 2 41 19
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Taste

Novelty / innovation

Brand confidence

Promotions

Quality

Good value for money

Why do you buy NB and PLB

Multiple answer possible

10 20 30 50 60 70 80 90 100
Good value for Quality Promotions Br.and ‘Noveltyl Taste
money confidence innovation
mNB 24 73 43 66 48 69
EPLB 93 43 40 40 5 34
Private labels are a good alternative to
others products
45
40
35
% 30
E 25
o 20
E 15
10
5
0
Strongly Agree Neutral Disagree Strongly
agree disagree
M Série 1 31 43 4 0
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What is your opinion about PLB and NB
1= strongly disagree // 5= strongly agree

brand image

guarantee

innovative

economic

Good taste

safety

confidence

attractive packaging

Value for money

Hight quality

Wide variety of products

* =PLB

0 20 40 60 80 100

120

ml
m2
m3
m4

m>5
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APPENDIX 7 : SCHEDULE
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