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Abstract 

The issues surrounding Facebook today are some that have serious implications to the 

physical and mental health of men and women who use the social media sharing platform. 

Society today exemplifies the perfect body ideal, which is bombarded upon us through the 

mass media. The constant need to update our profile page or share pictures online is 

overcoming the need to interact with one another on a personal basis. Many forms of social 

interaction on a human level are falling behind in favour of online interaction. AIM: The aim 

of this research is to study the impact of Facebook use in relation to body shape concern and 

anxiety levels in women. METHOD: Quantitative method was used in this study. Results 

from 212 women over the age of 18 were used in this study. RESULTS: It was found that 

within this cohort of women, they did not have body shape concern or anxiety related to 

increased levels of Facebook use. CONCLUSION: The women analysed within this study 

reported Facebook was not a factor in their body shape concern or anxiety levels.   
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Introduction 

Facebook was founded in 2004 and over the past 14 years has grown to have over 1.37 billion 

average daily users. (Facebook, 2018).It has become a part of daily life, something that we 

must ‘check’ and ‘update’ continuously. From keeping in touch with family abroad, to 

getting in touch with old friends whom you’ve lost contact with, it has become an integral 

tool in connecting people socially. It has changed the way people interact with each other on 

a day to day basis, ultimately changing the set of social skills needed to survive socially in 

today’s era. But it can also have a negative effect on our mood and our perception of 

ourselves. Facebook itself is geared towards its users sharing information; a picture, status 

updates, likes, it’s all about staying connected. But is this constant sharing and consuming of 

other people’s lives on a daily basis having a negative effect on our mental health, or, our 

image of ourselves? Within this dissertation Facebook use, body shape concern and anxiety 

levels, in relation to one another, will be researched. The aim is to see if women who use 

Facebook for longer periods of time have higher body shape concerns and anxiety levels then 

those who also use Facebook, but for less periods of time. According to Grogan (1998), 

media reflects the current social norms of that time; ‘it moulds societal value around body 

image’ (pg. 94). Grogan also writes about how women have always been encouraged to 

change their weight and shape to conform to what the current trend is of that time. (pg.25)  

The following papers were studied in this literature review as they have a common theme; 

Facebook. The topics are social interaction/belonging, privacy, depression and finally, body 

image. 

Facebook and Social Interaction/Belonging 

Greaves et al (2015) discussed how Facebook is changing our sense of modern society and 

what kind of impact it has on our feelings of belonging and connectedness to others. They 

introduced the idea that could Facebook possibly be having a negative impact on our 

relationships with others and does being an introvert or extrovert make Facebook detrimental 

or beneficial depending on your character? Two major theories that were discussed within 

this research were the social enhancement hypothesis and the social compensation hypothesis 

(Boneva et al, 2002). The social enhancement perspective argues that people who are 

extroverted use their social media accounts to socialise the same way they do in person, 

which leads to greater satisfaction from their networking accounts. They feel their interaction 

online pays off and they become even more out-going as they build relationships online. The 
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social compensation hypothesis argues that people who are more introverted can also benefit 

from social networking, by helping those to build and maintain friendships that they may not 

have initiated offline. As Greaves et al (2015) pointed out; these theories assumed that there 

were only positive outcomes from Facebook usage which is not always the case. Downs, 

Leary, Tambor and Terdal (1995) as cited in Greaves et al (2015), coined the phrase the 

Sociometer Theory (pg. 5). Using Sociometer Theory, Greaves et al (2015) introduced the 

idea that people who are introverted may become even more withdrawn or shy because of the 

constant influx of information from other people’s happy existence being uploaded to their 

news feed, further decreasing the feeling of belongingness. Greaves et al (2015) call this the 

Facebook Feedback Hypothesis (pg. 5). They argued that the Facebook newsfeed is a cue for 

social exclusion, as the less you see of your involvement in your friend’s posts or pictures, 

the less you feel involved in their lives. Their results showed that Facebook usage differed 

depending on the samples differing personality traits. They showed that those with low social 

capital (felt belongingness) would feel an even lower sense of belonging through their use of 

Facebook. And those who were extroverted showed an overall higher sense of belonging than 

those without a page. 

In research carried out by Huniewicz and Parikh (2014) they believe that Facebook can have 

the opposite effect on introverted people. They studied how Facebook could have a posit ive 

impact on those who are introverted or suffering from depression. They wrote about how 

Facebook can track user’s visits to certain webpages (related to depression or self-harm) 

which may trigger concern within Facebook. They would be tracking mood changes and also 

Facebook usage of these users they deemed ‘depressed’. This could then lead to Facebook 

showing more positive information in their newsfeed, leading the user to click onto more 

appropriate pages for dealing with depression or how to be more mindful of their mental state 

without them actually knowing. A problem with this new way of tracking user’s browser 

history is privacy. Would users of Facebook be willing to share their information or even use 

the platform knowing that their mood was now being assessed? In the following section 

privacy settings will be discussed in relation to information sharing, a lot of the time without 

realising we are doing so.  

Facebook and Privacy Settings  

Facebook itself is built on the idea that there is complete trust between its users and their 

friends, and with the platform itself, when sharing their private information. But what users 
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do not realise is that Facebook designs its web interface in such a way that users are made to 

feel like it’s completely normal to have most of your personal information online for anyone 

to access. Facebook not only asks you for your information, but it also keeps track of our 

browser history. According to the research conducted by Waldman (2016), Facebook keeps 

track of all clicks of your mouse, all data from third party apps, internet browsing behaviour 

and interactions with partners and advertisers (pg. 194).  

The aim of Waldman’s (2016) research was to find out why people continue to share their 

private information, while at the same time trying to make their page as private as possible. 

Facebook was chosen as it had the largest user population and because it also retains the most 

information that each user shares. 629 participants completed surveys which asked them what 

information they shared, why they shared it and why would they want to share that 

information with strangers at all. The results showed that the more ‘friends’ a user had on 

Facebook, the more likely they were to share their information. Waldman (2016) believes this 

was because if users saw that their friends had shared this personal information then it was ok 

for them to do so also (pg. 233). Facebook had set its newsfeed up in such a way that we only 

see information from our friends and family first, which deceives us into believing that we 

can trust our friends online and the platform itself because others were sharing their personal 

information also. As stated previously, Facebook also tracks our click’s which in turn tells 

them what to add to our newsfeed to ‘nudge’ or encourage us to share even more information. 

Facebook leverages trust and manipulates its users into sharing information with advertisers. 

Such advertisers can then bombard users with ads for beauty products or items we’ve 

searched for online, which in turn encourages users to spend.  

A problem encountered with this study was that users had given Facebook the right to save 

this information by agreeing to have ‘cookies’ within their browsers. This technically gives 

Facebook the right to save our browser history and use it in such a way as to show us what 

we would like to see within our own personal world of Facebook. But maybe if more people 

had this information, would it stop them from over-sharing their private information on an 

online platform.  

Another aspect of privacy concern is security. Lemieux (2012) study looks at Facebook users 

and their willingness to accept people online who they do not know. Kim, Tom Tong, 

Walther, Westerman & Van Der Heide (2008), as cited in Lemieux (2012), discuss how 

Facebook users who aim to acquire as many friends as possible may become lax in their 
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concern for security (pg. 289). Adding unknown ‘friends’ to your Facebook page may invite 

unwanted attention from users with hidden agendas. Such as hackers, looking to get personal 

information to scam money through your online banking etc., sexual predators looking for 

vulnerable people to chat to online, to employers fishing for information about the lifestyle a 

future employee might be leading. The study consisted of creating a fake Facebook profile 

which 45 students who were asked to be involved in the study, added as a friend. The fake 

page then added a further 450 students (who were unaware of the study) to see if they 

accepted the friend request upon the reasoning that if 45 people they knew had already added 

the page, then they must be ok. The results found that 72% of users were willing to accept the 

friendship of a fictional character. This study shows just how easy it is to be accepted onto 

other people’s pages, with access to their pictures and personal information including their 

school, home addresses and mobile numbers.  

Facebook and Depression  

Depression is a very common mental illness ‘Depression is the leading cause of ill health and 

disability worldwide. More than 300 million people are now living with depression, an 

increase of more than 18% between 2005 and 2015’ (World Health Organisation [WHO], 

2017). Depression is different from the pressures of everyday life that may affect our mood; it 

is a long lasting change in our mood, with severe intensity. It can have a negative effect on 

school or work and also on relationships with family and friends. ‘At its worst depression can 

lead to suicide. Close to 800,000 people die due to suicide every year. Suicide is the second 

leading cause of death in 15-29 year olds’ (World Health Organisation [WHO], 2017).  

Bhatia et al (2013) look at the idea that Facebook may produce depressive responses in its 

users. They focused on whether Facebook users compared themselves to others online 

causing depressive episodes. A sample of 268 college going students were asked to complete 

an online survey and then a 3 week follow up. Their results showed that Facebook users did 

infact negatively compare themselves with others which led to the predicted outcome of 

rumination and depressive symptoms. They also stated that Facebook is a perfect domain for 

users to compare themselves or their lives to others as many users only post the positive 

aspects of their lives through their pictures or status updates. This was also proven in the 3 

week follow up that users still negatively compared themselves to others. There is also the 

case of those who are considered to be ‘high status’ users. These are people with a high social 

media following, whose pictures and status updates receive many ‘likes’. These users may 
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have a negative effect on those who have depressive symptoms as browsing the internet is a 

solitary use of one’s time. This in turn may cause a user to feel heightened symptoms of a 

depressive nature because they are alone, while looking into the world of a high status user 

with many comments and interaction with their followers/friends online. What these users 

who may be depressed seem to misinterpret is that online personalities may often post fake 

media to seem that they have the perfect life. From airbrushing photos to look thinner, to only 

posting pictures when they seem to be having the best time with their friends, these are 

manipulated, to show their followers that they only ever have good days. As Blease (2015) 

discussed within their research, many status updates are about self-promotion (pg.3). This is 

when a Facebook user posts status updates about mundane things such as eating really 

unhealthy foods, but then following it with the news that they just ran a half marathon so they 

deserve it. This is another way that may cause users with depressive symptoms to become 

more depressed. They themselves may feel unhealthy or lacking in hobbies which in turn 

may lead to unhealthy thoughts regarding their body image.  

Davidson and Farquhar (2014) carried out research regarding Facebook use and anxiety 

levels in particular within a college going cohort of men and women. Their study focused on 

Facebook induced anxiety and general societal anxiety, while also accounting for the 

religiosity of their participants and whether this also increased impacted their anxiety levels 

related to Facebook. They asked 250 college students to complete their questionnaires. Their 

results found that Facebook did infact increase anxiety levels and those who were religious 

also noted increased Facebook-specific anxiety. Within their study they wrote about how 

Facebook users sometimes forget that their page is an archive of events from their life, to 

which all their friends have access to including colleagues, bosses, and family etc. this can 

lead to societal anxiety as the social norms of each group of friends online differs, meaning 

that a post or picture their friends may find funny, their colleagues may not (pg. 9). This idea 

that we can share what we like with little or no repercussions links back to the topic of 

privacy within our online presence. As Kim, Tom Tong, Walther, Westerman & Van Der 

Heide (2008), as cited in Lemieux (2012) stated, Facebook users can become lax in who they 

allow to have access to their page (pg. 289). If Facebook users were more security conscious 

about who they allowed onto their social media accounts, this could then lead to lower levels 

of social media induced anxiety.  
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Facebook and Body Image 

As Kate Moss once stated ‘nothing tastes as good as skinny feels’. This statement alone 

exemplifies how women can be influenced by their role models, surely if they believe it is 

best to be thin, should we not all strive for this? According to Perloff (2014), the mass media 

plays an integral role in the communication of cultural stereotypes (pg. 363). For many years, 

if not centuries, women were painted and sculpted as more buxom, rounder bellied beauties 

compared to the waif like, extremely thin women of today who grace our magazines and 

television screens of the 20
th

 and 21
st
 century. As stated in the introduction (Grogan, 1998), 

women have always been encouraged to conform to weight trends of that time (pg.94), at 

times going through immense pain to conform, such as wearing corsets in the 16
th

 century to 

the binding of women and children’s feet in China which originated in the 10
th
 century. 

Women will adapt their bodies to what is seen as beautiful in and of that particular time.  

Barlow et al (2015) looked at the link between Facebook (users and non-users) and whether 

there is a link to body dissatisfaction. For many users, Facebook is a platform to share 

carefully selected pictures of one-self to give their followers the impression of a happy, 

carefree existence. There is differing ideas regarding women’s perception of themselves as 

they get older. Some researchers have found that body dissatisfaction in women lowers with 

age, whereas other research carried out states that body dissatisfaction across all age cohorts, 

remains stable. Within this study, 12,183 participants were posted a questionnaire that they 

completed, with a follow-up being sent two months later. Their findings were as they 

hypothesised; that both men and women who used Facebook had a lower level of body 

satisfaction than those who didn’t have a page. Interestingly, middle aged women who used 

Facebook had the lowest levels of body satisfaction compared to younger and older women. 

This could be because many advertisers use younger, very thin women to model their beauty 

products or clothes, which lends itself to the vulnerability of women who cannot meet these 

beauty expectations put before them on a regular basis. How can middle aged women 

compete with 20 year old women advertising anti-wrinkle cream when they themselves are 

wrinkle free?  

Choi and Prieler (2014) wrote an article broadening the scope of Perloffs (2014) research. 

Within their journal article they wrote of the importance of Perloffs study and its implications 

of social media effects on women’s body image concerns. They took the results gathered by 

Perloff and further added another variable to the topic hand; culture. They noted that previous 
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literature on the effects of media on body image concerns had focused on young white 

females from Anglophone countries (pg. 379). Festinger (1954) (as cited in Choi and Prieler) 

introduced the term social comparison theory, which means that people make social 

comparisons with those who are most like themselves (pg. 379).  For instance a black African 

American woman will not be influenced by the thin ideals of white European women. What 

is seen as beautiful within one culture may be seen as being ugly in another. In a study by 

Tiggemann and Slater (2017), they found that adolescent girls who had a lot of Facebook 

friends had also an increase in drive for thinness. They found that these young women 

compared themselves negatively to not only their peers who they know in person, but also 

girls that they do not know, but are Facebook ‘friends’ with. As stated previously, the 

pictures some women post online can be digitally altered to make them look smaller, or 

brighten their eyes to appear more pretty etc. Because these adolescent girls may befriend 

others they do not know in person, they are led to believe altered pictures are real. This 

further leads to negative comparisons being made as these young girls cannot compete with 

apps that can make you look prettier or thinner.  

Conclusion of Literature Review 

Despite the negative associations that have been shown to come hand in hand with Facebook, 

some would argue that it has its positive attributes. For many, Facebook is their link to family 

or friends abroad, or elderly relatives who may be housebound. It is also a way for people 

who are not adept in social situations to interact with others who may struggle the same as 

them. From the literature reviewed here, it can be seen that women of today conform to 

certain standards of beauty, the ideals of which are publicised to women through media 

platforms. Research has shown that Facebook can increase anxiety levels, further reduce 

feelings of felt belongingness within society and also reduce body satisfaction within those 

who use the platform. This dissertation aims to discover the role increased levels of Facebook 

use plays in body shape concern and do women have increased anxiety related to such.  
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Aims of Study 

Each piece of research reviewed will help to guide the topic and has helped in forming the 

hypotheses for this study. The research will look at women over the age of 18 years. This 

particular cohort will be asked to complete the questionnaires which will be sent out over 

Facebook as it is the best platform for reaching the 200+ sample needed. Hopefully, the data 

that will be collected will help to build upon existing research in relation to body shape 

concern and anxiety level in correlation with Facebook usage. Evidence that has been studied 

here will help to explain the findings that will be collected.  

Hypothesis 

Hypothesis One: Women who report high levels of Facebook use will also report high levels 

of anxiety.  

 

Hypothesis Two: Women will report increased anxiety levels associated with their body 

shape concern.  

 

Hypothesis Three: Women who report high levels of Facebook use will also report high 

levels of body shape concern.  

 

Hypothesis Four: The age of participants will have an effect on their body shape concern.  

 

Hypothesis Five: The more Facebook friends a user has, the higher their body shape concern 

will be.    
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Method 

Introduction 

This section will explain the measures that were used within the study, which were the 

questionnaires themselves. It will also explain the design used, who and how the participants 

were gathered for this survey, the procedure outlining how the participants carried out the 

survey, the ethical considerations associated with the study and lastly, the data analysis which 

was applied to the results collected.  

Materials Used 

Three questionnaires were used in this study to measure the relationship between Facebook, 

body shape concern and anxiety levels. They were the Body Shape Questionnaire, The Fear 

of Negative Evaluation Scale and The Facebook Intensity Scale.  

The Body Shape Questionnaire was developed by Cooper, Cooper, Fairburn and Taylor 

(1986). It is used as a self-report measure of body shape obsessions which are associated with 

bulimia and anorexia and also focuses on the concerns about body shape in particular.  

Within this study, a shortened form of the body shape questionnaire was used, which was 

created by Evans, 2009. There were 4 shortened 8 scale questionnaires available online to 

choose from. The questionnaire that was found to be most useful in relation to this study was 

8d. This questionnaire in particular focused on how fat a woman felt in comparison to other 

women, and also, would how they felt regarding their body stop them socialising. Each item 

was scored 1 to 6, with 1 being never and 6 being always. The overall score was calculated 

for this by adding together all of the items within the scale. If less than 19 overall for this 

questionnaire was scored, there was no concern with body shape amongst the participants. If 

19-25 was scored, there was a mild concern with body shape. If 23-33 was scored there was a 

moderate concern with body shape, and if over 33 was scored there was a marked concern 

with body shape. See appendix for questionnaire.  

The Fear of Negative Evaluation Scale was originally developed by David Watson and 

Ronald Friend in 1969. The shortened version that was used in this study was devised by 

Leary in 1983. The questionnaire contained 12 items, which were statements regarding how a 

person might feel with regards to other people’s opinion of them. An example of a question is 

‘When I am talking to someone, I worry about what they may be thinking about me’. Each 

item was scored 1 to 5, with 1 being not at all characteristic of me to 5 being very 
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characteristic of me. The overall score for this was calculated by firstly recoding certain 

answers. Items 2, 4, 7, and 10 were to be reversed scored. This means that if a person 

answered 1 for any of these 4 items, they were to be recoded to give the value of 5. Then 2 

would be recoded to give the value of 4 and so on.  Then all items within the scale were 

added together with 12 being the lowest fear of negative evaluation to 60 being the highest. 

The higher the score, the higher anxiety levels were within the participants. See appendix for 

questionnaire.  

The Facebook Intensity Scale was developed by Ellison, Steinfield and Lampe (2007). It is 

used to measure Facebook usage, while also looking at how emotionally connected they are 

to the site and how it has become integrated into their everyday lives. The questionnaire 

contained 8 items, which were statements about Facebook and how connected they felt to the 

site. An example of a statement is ‘I am proud to tell people I am on Facebook’. Each item 

was scored 1to 5, with 1 being strongly disagree to 5 being strongly agree. The overall score 

was calculated for this by calculating the mean of all the items within the scale. See appendix 

for questionnaire.  

Design 

This research was non-experimental correlational design. It considered how Facebook use 

may have an influence over a woman’s body shape concern, how a woman may feel 

heightened levels of anxiety with regards to their Facebook use and how a woman may feel 

anxiety in relation to her body shape concern.  

Participants 

The total number of participants was 200 and all were women over the age of 18. The 

participants were collected by posting a link online via a social media sharing platform, 

Facebook. The questionnaire was posted onto Facebook newsfeed via Google Docs, asking 

any woman over the age of 18 to take part in the survey. The participants were made aware of 

the aims of the research and ethical considerations before taking part in the survey. At the end 

of the survey, participants were also made aware of helplines in relation to the sensitive 

topics within the questionnaires.  
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Procedure 

Appropriate questionnaires were researched and the chosen three were sent to the tutor 

involved in this study to be reviewed and given the ok to continue. They were then 

transcribed into an online google document, and the final version was sent to the tutor once 

more to be reviewed and permission was given to post online. The link was posted onto a 

Facebook newsfeed asking women over the age of 18 to participate if they so wished. All 

completed questionnaires were then recorded on an excel spreadsheet, which was then 

transferred to SPSS v24 for analysis. Throughout each process, the confidentiality of each 

participant was of utmost importance and maintained at all times.   

Data Analysis 

All data received from the participants was input into an excel spreadsheet which then 

allowed for all answers to be imported to SPSS v 24 for data analysis. This software allowed 

for descriptive and correlational analysis to be conducted on the questionnaires completed by 

the participants.  

Ethical Considerations 

There were some ethical considerations to consider when conducting this research. Firstly, all 

participants who wished to take part were told they must be over the age of 18 to complete 

the survey. Secondly, helplines were added to the end of the questionnaire just in case anyone 

had suffered from any mental health or weight related issues involved in this study. Thirdly, 

the questionnaire was anonymous to protect each participant’s confidentiality to ensure a 

non-biased set of results were achieved.  
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Results 

The aim of this study was to see whether women over the age of 18 were influenced by their 

use of Facebook with regard to their body shape and anxiety levels. It was predicted that 

increased Facebook use would increase body shape concern and increase anxiety levels, that 

increased body shape concern would increase anxiety levels in women, that age would have 

an effect on the body shape concern of the participant and that the more Facebook friends a 

user had the higher body shape concern would be in those women. Pearson product-moment 

correlation coefficient and Spearman’s rank-order correlations were ran on the variables in 

relation to one another to assess whether there is any significant relationship within each of 

the hypotheses. Descriptive statistics were also computed on all the variables used in the 

correlational analyses.  

Descriptive Statistics 

 

 

Table 1 Means and Standard Deviations for all the variables used in the 

correlational analyses.  

 N Minimum Maximum Mean Std. Deviation 

Total anxiety 212 19.00 60.00 40.8598 9.94723 

Total appearance 212 8.00 48.00 30.0679 10.28326 

Total Facebook use 212 6.00 30.00 20.5045 5.10234 

Valid N (listwise) 212     

 

Table 1 above shows the minimum and maximum scores as well as the mean and standard 

deviation scores of the participants for all the variables used in the correlational analyses. The 

mean scores for each of the variables fell exactly or close to the middle range within the 

analyses. The standard deviation was also low for each variable.  

 

The youngest participant to complete the questionnaires was 18, while the oldest was 75. The 

most popular age within the participants was 35.    

 

Correlations Analysis 

 

Hypothesis One: Hypothesis one stated that there would be increased anxiety levels related to 

increased Facebook usage.  
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Pearson’s correlation was run to assess the relationship between Facebook use and anxiety 

levels. It shows that there was a weak positive relationship r=.118 between high levels of 

Facebook use and anxiety levels, however this was non-significant p>.05. Therefore there 

was no relationship between Participants who spent a lot of time on Facebook and levels of 

anxiety. These results indicate that, although the group of participants did report somewhat 

high levels of anxiety, it was not related to having a Facebook page within this group of 

participants. Therefore, this hypothesis was not supported. 

 

Hypothesis Two: Hypothesis two stated that there would be increased anxiety levels 

associated with body shape concern.  

 

Pearson’s correlation was run to assess the relationship between body shape concern and 

anxiety levels. It shows that there was strong positive highly significant relationship between 

appearance concern and anxiety r=.517, N=212, p<.01. Participants had increased levels of 

anxiety in relation to their appearance. The Sig. 2-tailed level was .000 meaning that there 

was a significant relationship between appearance concern and anxiety levels. The results 

indicate that there were high levels of anxiety in relation to the appearance concern within 

this group of participants. It was also proven that an increase in one variable would lead to an 

increase in the other. Therefore, this hypothesis was supported.  

 

Hypothesis Three: Hypothesis three stated that there would be increased body shape concern 

associated with increased Facebook usage.   

 

Pearson’s correlation was run to assess the relationship between body shape concern and 

Facebook use. It shows that there was a weak positive significant relationship between body 

shape concern and Facebook use r=.141, N=212, p<.05. This means that participants who 

noted an increase in Facebook use also noted an increase in their body shape concern. The 

results indicate that, although there was significance between the two variables (that an 

increase in one would lead to an increase in the other), there was no appearance concern 

associated with having a Facebook page within this group of participants. Therefore, this 

hypothesis was not supported.  

 

Hypothesis Four: Hypothesis four stated that the age of the participant would have an effect 

on the body shape concern of participants.  
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Pearson’s correlation was run to assess the relationship between body shape concern and the 

age of the participants. It shows that there was a weak positive relationship r=.025 between 

appearance concern and age. However, this relationship was non-significant meaning there 

was no relationship between the two variables, age and appearance. The results indicate that 

there was no correlation between these two variables. Therefore, this hypothesis was not 

supported.  

 

Hypothesis Five: Hypothesis five stated that the more Facebook friends a user had, the higher 

body shape concern would be between participants.  

 

Pearson’s correlation was run to assess the relationship between the amount of Facebook 

friends and appearance concern. It shows that there was a very weak positive relationship 

r=.110 between the amount of Facebook friends and appearance concern. The table above 

also shows that the Sig. 2-tailed level was .112 meaning that there is no correlation between 

the two variables. The results show that there was no correlation between the two variables. 

Therefore, the hypothesis was not supported.  
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Discussion 

Introduction 

The aim of this study was to see whether intense Facebook use increased body shape concern 

and increased anxiety levels in women over the age of 18. The Body Shape Questionnaire 

(Evans, 2009) focused mainly on women’s perception of themselves, regardless of their 

actual weight. The purpose of the questionnaire was to see if women felt bad about their body 

shape. The Facebook Intensity Questionnaire (Ellison, Steinfeld & Lampe, 2007) focused on 

how Facebook users felt about having a page, how often they used the page, and how many 

friends they had and so forth. The purpose of this questionnaire was to find out how intensely 

a user used their Facebook account. The Fear of Negative Evaluation Scale Questionnaire 

(Leary, 1983) focused on how women felt others perceived them and whether they felt they 

were being negatively judged. The purpose of this questionnaire was to measure anxiety 

levels within the participants.  

Interpretations of Findings 

Of the five hypotheses stated earlier, only one was supported by the results found. This was 

hypothesis two, which stated that there would be increased anxiety levels associated with 

body shape concern. These results are indicative of the literature which was discussed earlier. 

Women do tend to have heightened anxiety when it comes to their body shape, as they are 

influenced by thin ideals that society finds attractive today. Grogan (1998) wrote how women 

conform to the current trends of the time (pg. 94) and this result proves what Grogan 

believed. Women today feel the need to conform to these unnatural beauty standards which 

can have negative effects on their mental health which was also proven here.  

Hypothesis one stated that there would be increased anxiety levels related to increased levels 

of Facebook use. This hypothesis was not supported. The women who partook in this study 

did report somewhat high levels of anxiety; although they did not feel it was because of their 

Facebook use. These results are in juxtaposition to what was found in the literature. Within 

the studies of Bhatia et al (2013) and Davidson and Farquhar (2014) depression and anxiety 

were found to be related to Facebook use. These studies suggested that Facebook use could 

infact lead to depressive and rumination within its users through the negative comparison of 

oneself with others while also increasing Facebook specific anxiety.  
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Hypothesis three stated that there would be increased body shape concern associated with 

increased Facebook usage.  This hypothesis was not supported. Choi and Prieler (2014) stated 

that culture may have an impact on women’s perception of themselves depending on their 

ethnicity and how diverse their social media network is. As previous studies have shown, 

women are most likely to compare themselves with those who are most similar to themselves 

meaning that because they live in Europe, the thin ideals of young white women may not be 

what they find attractive. As there were no questions asked within the study regarding race or 

ethnicity, some women may have given low scores on the questionnaires because they simply 

are not influenced by the thin ideals of women from Anglophone countries. Within their 

culture, being bigger may be more attractive than being thin and not as much of an issue as it 

would be to young white women.  

 

Hypothesis four stated that the age of the participant would have an effect on the body shape 

concern of participants. This hypothesis was not supported. As spoken about within the 

introduction, age is a big factor when it comes to body shape concern. Results have shown 

that women are more concerned with their shape when they become middle aged (Barlow et 

al, 2015). Within this study there was no relation between the two variables, age and body 

shape concern. The most popular age within this study was 35. This age is still relatively 

young, meaning that most of the women had yet to reach the ‘middle aged’ bracket that other 

research has proven to be most influenced by social media.  

Hypothesis five stated that the more Facebook friends a user had, the higher body shape 

concern would be within the participants. This hypothesis was not supported. Having a lot of 

followers on Facebook can increase a drive for thin ideal in young women as reported by 

Slater and Tiggemann (2017). This study was carried out on young women, who were in 

secondary school. That age group were not allowed to take part within this study. The women 

were not influenced by their Facebook Friends with regard to their body shape. The young 

women in Slater and Tiggemanns (2017) study may be still naïve as they are still very young. 

The women who partook in this study may be more realistic when looking at images that 

others post online and know what a digitally altered picture looks like.  
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Limitations to the study 

There were certain limitations that may have impacted the results of this research. The first of 

these is that only participants with a Facebook page were asked to take part within this study. 

Those without a page were then immediately not allowed to take part as they didn’t fulfil one 

of the main requirements if the study. Having a cohort of women who did not have a 

Facebook page could have yielded significantly different results compared to those who did 

have a Facebook page. Even though the results indicated that the women felt their Facebook 

use did not impact their body shape concern or their anxiety levels, the results may have been 

different for those with and without a page after a comparative study had been carried out. 

Another limitation to the study was that because the study itself was quantitative in nature, 

participants were required to answer the questions using a Likert scale. Perhaps if a 

qualitative study had been conducted instead, a more in-depth analysis of body shape concern 

and anxiety levels related to increased Facebook use could have been carried out. The 

participants might have felt that they were answering higher or lower than they actually felt 

for some questions, or that there was no correct number relating to how they felt. Within the 

data collection stage, some feedback received mentioned that women who were underweight 

felt they could not answer some of the questions correctly. As the body shape questionnaire is 

not about actual weight, it is about how someone might perceive themselves to be 

overweight, this is a moot point. But it reveals that some of the participants may have 

answered some questions incorrectly. 

Another limitation to the study was that any woman over the age of 18 could participate. 

Ages ranged from 18-75, which could have led to a slight skew within the results as the age 

range was so broad. As Barlow et al (2015) studies show, women who are middle aged have 

a lower sense of body satisfaction than younger or older women.  

Furthermore, culture is another limitation to this study. There were no demographic questions 

within the three questionnaires regarding race or culture. This could have led to some women 

who answered the questionnaire not being influenced by their Facebook use with regards to 

their body shape. For instance their culture could have been vastly different to the majority of 

the participants. Different cultures find differing body shapes and sizes to be more attractive 

than others, with some finding bigger women more attractive than the size zero models that 

young white European women tend try to emulate.   
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Future Research 

With regards to conducting future research, the limitations in this study should be considered. 

Time permitting; it would be of great benefit to have a cohort of women who did not have a 

Facebook page to compare results with. But as social media sharing platforms are so popular, 

it would be very difficult to find many women without a Facebook page. Therefore, one 

would need a lot of time.  

Future research could be focused on certain age groups within women, as much of the 

research previously conducted is on college going students. As the literature reviewed here 

has shown, women who are middle aged have lower body satisfaction than younger or older 

women as they feel they cannot meet the beauty expectations that the media portrays. It 

would be interesting to see the results of women over the age of 50 would produce. For 

instance, would Facebook use have very little impact on women over the age of 50 as they 

start to care less about what others think of them?  

Conclusion 

Within this study, Facebook has been proven to have no negative effect within this group of 

participants. Given the literature that was reviewed previously, this has come as a surprise. 

The women studied were not influenced by Facebook with regards to their body shape 

concern, nor were their anxiety levels heightened with increased use. Even though this 

particular group has a positive relationship with Facebook, there have been many studies 

conducted that have had opposite results to the ones found here. Some of which, were 

discussed earlier. Many negative associations are coming to light that have serious 

consequences for mankind. Not only has it been proven to increase depression within its 

users (Bhatia et al, 2013) it has changed the way we interact with one another, instead of 

meeting friends in person, we now chat from behind a screen, alone. Thanks to Facebook, 

socialising has now become a solitary sport.  
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Appendices 

Body Shape Questionnaire 

Have you been so worried about your shape that you       

Have been feeling you ought to diet?                              1    2    3    4    5    6 

Have you noticed the shape of other women and felt  

that your own shape compared unfavourably?  1    2    3    4    5    6 

Has being naked, such as when taking a bath, 

made you feel fat?      1    2    3    4    5    6 

Have you not gone out to social occasions (e.g. parties) 

because you have felt bad about your shape?   1    2    3    4    5    6 

Have you worried about other people seeing rolls of fat around your  

waist or stomach?      1    2    3    4    5    6 

When in company have you worried about taking up too much room 

(sitting on a sofa, or a bus seat?)    1    2    3    4    5    6 

Have you pinched areas of your body to see how much fat 

there is?       1    2    3    4    5    6 

Have you avoided situations where situations where people 

could see your body (e.g. communal changing rooms 

or swimming baths?)      1    2    3    4    5    6  
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Facebook Intensity Questionnaire 

Facebook is part of my everyday activity   1     2     3     4     5 

I am proud to tell people I am on Facebook   1     2     3     4     5 

Facebook has become part of my daily routine  1     2     3     4     5 

I feel I am part of the Facebook community   1     2     3     4     5 

I would be sorry if Facebook shut down   1     2     3     4     5  

I would be very sorry if Facebook shut down  1     2     3     4     5 

Approximately how many TOTAL Facebook friends do you have?  ______ 

In the past week, on average, how much time per day have you spent using Facebook?      

__________       
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Fear of Negative Evaluation Questionnaire  

I worry about what other people think of me even when I know it doesn’t 

make a difference      1     2     3     4     5 

I am unconcerned even if I know people are forming an  

unfavourable impression of me     1     2     3     4     5 

I am frequently afraid of other people noting my 

shortcomings       1     2     3     4     5 

I rarely worry about what kind of impression I  

am making on someone     1     2     3     4     5 

I am afraid the others will not approve of me   1     2     3     4     5 

I am afraid that people will find fault of me   1     2     3     4     5 

Other people’s opinion of me do not bother me  1     2     3     4     5 

When I am talking to someone, I worry about what  

they may be thinking of me     1     2     3     4     5 

I am usually worried about what kind of impression 

I make        1     2     3     4     5 

If I know someone is judging me, it has little effect 

on me        1     2     3     4     5 

Sometimes I think I am too concerned with what other people 

Think of me       1     2     3     4     5 

I often worry that I will say or do the wrong things  1     2     3     4     5 
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Helplines  

Samaritans Helpline 

Number: 01-116123 

Website: www.samaritans.org 

 Mental Health Ireland 

Website: www.mentalhealthireland.ie 

Number: 01-2841166 

Bodywhys Helpline 

Number: 1890 200444 

Website: www.bodywhys.ie/ 

 

 

http://www.samaritans.org/
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http://www.bodywhys.ie/

