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The Click VS The Brick

t's important 1o note the dfference Delwean
tracitional andl  digtdl marketing, which s
miererd to as clck WS brick  Traditonal

marketing can be defined as any promoton, l
adlvertisng or campalgn that ok place before

e digtal techmology  rose  such  as

Mewspapers, oilboards, peint, TV, fiyers, radio, — J
events and snonsorships. i

Markedng:

ﬁmmmd

In contrast to the DAack, we have ooed at the clck
othersse known as modemn dgta mandeetng meatods
ke sooial meds maretng and weDate OEsign. Ta
compane these lels consder them rom a conaumer and
4 Duanesss paint of wew.

Tha Click Vs ThaBrick

Congumar Advantages
+ 24 hour access 365 days a year -
Convenence, effciency
+ Targeted, measuraole, tracksble -
Personalzed, relevant advertising
+ Interactve - Qaulty expenences
Congumer Digadvantages
+ Securty concemas - data pevacy
+ Bombarded with information - Spam
+ Interactve - Qaulty expenences

Company Advantages:

« Data focused tagetng resuts n
maore efhicent use of advertisng
Ducky) et meaning Lower investment

« Improved diatmbution chamels

Company Disadvantages:

« Operationd costs - employess o
monitor and analyse data

+ Content creation/curation costs

» Authenticity concems - Spam
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5. Content Marketing

A common defintion s 'Content marketing is a
strategc marketng sporoach focused on crestng
and dstrioutng valuable, relevant, and consistent
content to attract and retan a cesly defned
audence — and, uitmately, to drve proftabie
customer acton”

The Cortent Marketing Institute describe content
maxeting as 4 more modem approach to maketing
'Instead of pitehing your products or services, you
are providng truly relevant and useful content to
your prospects and customers to help them soive
their issues.

Seethe atcle Contant Marketing Ingtituta

(What s Contort Markoarg?, 2020)

Seth's book 'Purple Cow.
Transform Your Business by Baing
Remarkaole' s 3 uset resource n
s area Watch this video of his
chscussion on Ted Talk for more

Content

| P

Marketing?
20 Definitions u

from Industry
Leaders

(§EC-0, 2(n8)
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Marketing Management
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The SOSTAC Plan and the Models involved in each Stage

1. SITUATION ANALYSIS 2. 0DBJECTIVES
‘Where are we now? c Where doowe want to be?
SWOT

GOALS < Albert Humphreys SMART 55s

% Lord Kelvin < swengths & Weaknessas Specific =% 5|l

“If Your Can’t Megsure it [oternal = Controllable) Measurable = Serve

¥ou Can't Improve It = Opportunities & Threats Attainable = Sawe
(Ewtsrnal = Unconiroilshls] Relevant = S-I‘J-E'Ek

- _l Time Based - Sizle

> Sell PEST or PESTLE 3. STRATEGY

* Serve = Francis Aguilar How do we get there?

= Sove = Political sTOP ST

=+ E!'-"“ k = Economical Seament SEqUEnce
= Sl = Soclal Tar-g-':t Integration
4. TACTICS = Technical Position Tools

How exactly do = Legal online valie Proposition

_ == Envirommental
we ger thera?
Examing Digital Channels
The Campaign 5. ACTION search engine marketing

RACE What is gur plan? "
Reach Who does What & When tnline Pt
Cnline partnerships

Act 6. CONTROL
Comnvert Dl s g

[hiole, 200

Finalising the SO5TAC Plan with the 3 M's
Once e SO8TAD plan is ready, we should consider the 30's far it
ben/Wiomen = Human Resourse s o execute the plan
honey = Resouwces and Budgets
bnutes = Time Allocations
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THEGI'S
OF INTERNET MARRETING
n e e etuohaing
Iy Independance of Location

It wias developed by MeDornald and Wilson in 1888 provices an underdying theony
trat cistimguizhes new digital media fom radtional meda. With the acvancement in
eomalogy and dgtaizaton, dgtal maketing endnles new foms of intersction
sl mew modela for information exchange. And so with the advancement

eomology and digtadizaton, dgtad maketing enables mew fomms of imemctions

andl mew models for information exchange. n essence the arival af the ik’
generaton in the late 80's meant that marketers could no Langer rely upon the fowr
or seven P's to caplure and commurnicate all the necessary maketing content to
mach and engage with ther audences, Tlick”, Noole, 2020)

PLSH Market v - MEMKetars ane pUshng nformatsn ont o CLstsmears
PLLL Maristing - clstomer & puling nfaonmatcn i frorm Besne a8

Intersch vty

Interactivity in tracitional times wese mainly PUSH marketing
driven, whereas today' s E-Markeing digtal age, Ineractivity is all
aoout PULL. Here viators to websites, essentally the targeted
‘auchence’, they interact and emgage on OMS  (Content
Management System), with the objective of estractng a
‘conversion’, whch can be n the fom of & sSignup, 4
subschphaon, 4 sunvey of the ultmate goal for most wehates,
esnecialy in the private sector, 5 ‘purchase”. Interactivity i3
customerns to intemct on the digtal platform in ther search tor
valdgtion, as sccordng to research by many autrors, such as
Ededman, Ireland & one of the ‘least trusting’ nation in the world.
[Meioie, 2020

Intalligance

Imtedgence (2 the gecond | of memrmet Marketing. G ool e detines
Intelligence’ as the "aolity to acqure and soply nowiedge and
skill”. Digital Mareefng Companies such as Hubsoot and Maketo
are experts in using dgtal plattorms to attract wistors 10
WEDE e, Ta oo this ey gather data, refermed to as
‘Irded igenoe’, about er customers fom basic demographics
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‘ghift’ in reaching s audences A short-ggnted and irward
looking aporaach to masketing by Thomas Cook Travel that
focused an the needs af the company instead of defining the
compary and its products in terma of the custormess’ meeds and
wiants. It resulted in e falure to see and adust 1o the raged
changes in ther markets. (Naobe, 2020)

Independance of Losstan

T magic of the Inemet s captured vith the axt | of ntemet
Mamketing. Simoly refered to as Independence of Locaton’.
BnyOne, anywhers, amtime can access the intemet once they
Frave a computer devics and an Intemet connesction. This is one
af the maost agmicant shifts in "consumer Denaviour Decause
the company or the brand no longer dictate the shots, instead
the conaumer now has all the power. (Naole, 2020

Summany
lintergctvity - Customers starts the corwersation o staris
regcting to the conversation
2 Imteligence - Conaumer datafintelligence (8 being tracked an
wetnates and insghts desived.
Alnchvidualism - Personalisstion of communications

A lntegration - Allow for further scooe of IMC (ntegrated
Marketing Communications)

& Imchustry Restructuring - Disntermediation & re-ntermedades

o Incenencence of location - Incresse resch of communicatons

Moble, 2020

GLCCl

A good example of these s ae GUOD and
ASDSE. GUDD use interactaty by Unking thelr
seven dfferent social meda channels imto their
wengte for the customers 1o sccess Ao
ggping up to thedlr newsletter provides upadstes
ot new colections and infarmation on GUCT
that the customer would be interested n. They
a80 use inteligence by getting heam 1o sign into
ther account on the webate, so they can collect
click data by customseers on ther product pages,
to see winat theyre imeeated in and aid ther
product ine evalustons. They use indvidugiam
by asking the customer how they want fo be
atlcressed] (Ara, Maa, Ma) which creates a
gense of importance and indvidudliam for the
COnsumes.
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Digital Advertising:
Type, Display,
Platforms and Trends



2. Search Vs Display advertising

The man dfference between
search and daplay ads s
that search ads e
‘puld advertisng whie dsolay
acis are 'push” acvertisng. it's also
worth notng that seach and
cdspay ads are set up and run
through dfferent ad netwarks -
a  seach network anclfor
a displaynetwark
Where as a digtal marketer you anly pay when potentid customers click on your
ad it you have chosen yow budget spend to be only 'CTR" - Cick-ThroughRate!
(Naoie, 2020)
Usudly a conmpany would choose an agency or use the network toois such as
Google Search Network or Facebook
Ad Networks and whieh platforms they wiil dsplay your ads on!
« Facebook Ad Network - Facenook, Instagram, Messenger and malle aops
Appe Network - monde daolay ads, apoe seach ads for apns in the app store
Youtube Ads - On youtbe, Googe «ds account, Google video partner
websites.
Googe AdNetwork - webstes signed up to Adsense, google search.
Twitter - teatter ads and twitter praomote
Unkedn. Soonsored content posts, sponsored InMail on Unkedin.

The Google Display Network
The Google Display Network allows advertisers to

show display, text and video ads within websites
signed up to the Google Adsense platform. This
network matches ads to relevant content in websites

znd the advertiser pays on a pay-per-click bas:s

e Hatio
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Animated ads
- Animation crestes movement that natarally
catches the eye and works against banner
ﬂu“ . blimdress, prompting target awlences to

- investigate your creatve. They can be
comaned with awlio to creste long-form acds
l I that aoffer cdesn o complex explanations
about & procluct, process oF probbem,

Mathve advertsing

Arg aolathat gut the form and function of the platform they ane on.

1. Hatlve advertlsing s a form of pald medls where the ad experlence follows the natural
form and function of the user experience in which it is placed.

Form Function

Native ads match the visual design = & Native ads must behave
of the experience they live within, + consistently with the native user
and look and fee] like natural o experience, and function just like
content, netural content.

(Moo, 2020

Mative ads must mention that
sored content” so

are that

erment an the
tant. MNamve
are positicned within in-feed
content ads or placed in the
advert warit and anben tent recommendation
from the pub : dget, rath?r than dedicated
e

- ——

Tevad drom (Moo be, 2000
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Affiate advertsing

Affilate marketing 18 a type of performance based
marketing n which a busness rewaxds one or mure
affilstes for each wisifor or customer trought by the
sffilate’'s own marketing efforts. Sometmes maketers
pramote ther affilate programs by offerng bonuses to
ayone who purchases the offer. For example, you could
gve 3 free eDook you wrote to any follower who makes §
pumchase. Pramotons ke this encowrage customers to buy
oy sweetening the desl. (Noole, 2020)

Programmatic Advert ang

[—wrm is a programmatic advertising? A

You can decide which publishers you want your ads to show on. .. Programmatic
madia buying, marketing and advarnising is the algerithmic purchase and sale of
advartising space in real time. During this process. software is used to automate the
buying, placement, and optimisation of meda inventory via a bidding

system. Cct 26, 2015 (Nole, 2020)

4
o A

= usInNg

¢. Proaram

matic
> ertising

.

Toot from (Noolo | 20240)
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Great for dhiving tratfic to specific poducs convience When you sell 3 product
using Facebook, your product wil be sent to ther forfilment centre, where they will
hold the product untl itis sold.

Wordpress WooCommerce:

A free pughin can be used on 8 Wordare ss website to ensble
ecommerce capabiites. You can determne how much
support or functionality you need which wil then determine it's
castto you

What are some penefits of seling digtal products over physical products?

Ogal products can easily be repmduced and repestedly sod without
manufacturers. Ther digtal fomat means that customers can easiy access
prockicts after a quick download ot the digtal fles

Choose an industry that you have knowledge, passion or
talent for. t s easer to market/sel s product and
exparence that you are interested n. Your expenence
wiil be useful to kxnow what the sudence are looxing for.

Examples of digtal products you could seil:

+ Software, Games, Apps e.g. Music production software
+ Photographs, Digital Artwork, eBooks e.g. Commissions
» Videos, Audio e.g. Tunes songs
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eBooks



eBook Creator Platforms
and Recommendations

Thiz i= a list of some of the top enook
creator plattorms aval anle today.

Boox Creater Fllpanacy
Canva Katobes
Cralle Lusu
Kondle Wiame

Craaig v

These are some key points about each platiorm!

Baok Creatar
ampbe and easy 1o use 10 create eDook s
Sare 4 cocke with others 80 ey CAN WeW YOLr 8000k
commonty used tor teaching resources
text, images, audio and vickeo
nteractve stones and o (4 ] tal 2] orttalias

Canva
many grapnc design templates that ase named by plattorm
with the comect dmensions reacdy
social mecla graphics, presentations, posters
free to use phato, lustmation, video lorary
emined vidleos and social meda feedsinto fre page

Crelio
& B0cial mestlia, ol R, e I"EE‘II"II'I':‘I aten A s
+ resdymade graphic design templates
» e o use photos, animatons, ilustration lDrany

Kindle
text and photo based - ess desgn capabiltes or integrations
chwmlaac te software anto 8 deskion
Kimdlle Creste; used to make s Merosaft file into ebook file
Kinclle Creste, create s publzhable file (n KPF format).
Hinclle Cover, make cover (online eoook & prysical prnt) this (s
an arline,
Hinclle Direct Pubish, Upload the KPF file, List it on Amazon
uging s tool online.
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Chapter 5:

EBooks

Creating and Selling eBooks

Hubspot defined an efank as ‘shot for ‘electronic Dook! and uses ether A
computer, moDibe devce, oF eDOok neacer 10 display long-<torm texts in Do Tonm .
Enooks have muliple digtal ‘pages’ that people can navigate througn, and are
often packaged 48 4 POF document 0 they can essaly be sent from one user 1o

anotner ! (Hussain, 2020)

Tip: Croating an oBook
oulds crodioildy ard Tust
in o corsumer thad tho
companios knowlodge aof
& topic o fold is saund

Benefits of eBooks

Price

Portable

Shareable

BeoRgsinlity
Searchanle
Environmeantally friendly
Searchanle
Engagement

o e-books

morketing ebonks

Wiy ereate an eBoak?

An eSook iz a strong inbound marketing channel
whch B “any channel that ‘attracts’ umenoWwn
cugtomers such that they engure Soout your
praducts and sendces, rather than you going after
them individually fwhich can anly hapoen if you
Iave prior information on the prospect] (T oolbox,
23] Interactve stories can be made for
ecucatonal o digital porttolio purposes by
combing Woe0 s, Images, audho and iInfographnics.

Pramating an eB ook

1. Webaite landing page (1 apecific page to
itzelf] usually has, the details form to be sent
it, coupana, extracts of the text, reviews.

2 Reviews and testimonials on the Landing
page o Dloggers pages.

3 Bocial pasts or soclal links inside the baaok.
4. Arficles onthe same topic relessed an the
plog, Unking back 1o the landing page. "Duy
U

5. Emall newsletter ‘buy now’

5. Paid ad

IS



Self Publication

ooy are lﬂ'u-ﬂ.l.':.' cragter] for self Fll.tllll'_"-t'ltll'_'l"l OF 43 Flt'll"t af a I"r'l-ElI"HEtII"Il'l':‘I Eltl"-t'ltEl'l':f:.'.
The',- ane an opp arturn t':' for buanesses 1o repurpose oon tent that has Deen
publshed for example comverting a past How-To article into a new How To eSook.
They can dlao be inked to n blogs and on socia meds to direct readess to it

When creating an eZook conscer the followng
« Content should offer value

efonks e basedon truat and evidence ao they requre plentifal resesch
Snaulel e unclatable
Adaptanle fo soreen, aooeasinle; font size changable
Endnle DRM Digita Rights Management
Ciover art suits the genre’s marketolace and ia readable a3 8 trumionail
File format and it's compatiility with reacess
Audience
Cistribution

5 Berefits of Seif
Publighing an eBook:
» Confoence bulding
= Establish expertise
» Cluick ancl eaay
w Aevanue
= Accessile

IT ras Deen proven that webates with an efook rank nigner in onganic aearch,
Dpecause reputabe wensies will Unk towands 1T and the webate, which bulds
gtra g Dack Unka winch booat seanch rank ng.

It's & unicue way to ceate vaue by provicding a usetul resource that can apoeal
toa widker demographic.

There 5 a value E'Hm-t'l"lf;:ﬂ' wingme g free eBook g offered n 1'-."3-!1'_“"1-:'ll"li'l':ﬁI tar tha
users cortact detals and newssletter e il which HE‘{J enera teleads
Enooks are shamble which can hel o4 Dusimess to ould brand awareness.

trko@
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Managing and
Evaluating Campaigns

:



