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 0.1 DIGITAL 
MARKETING

Digital Marketing is marketing carried out 
using digital devices and the internet!

We are going to cover many 
aspects of digital marketing in 

the following chapters, and 
see why digital marketing is 
so important for businesses.



0.2 DIGITAL 
MARKETING 
CONCEPTS

There are many 
different elements 

to Digital 
Marketing, 

including: SEO, SEA, 
Email Marekting, 

Content Marketing, 
Social Media 

Marketing and 
Mobile Marketing.   

We will go into further 
detail on each of these



SEARCH ENGINE 
OPTIMISATION 

Ensuring that a website can rank in Google 
search results based on the on page and off 
page factors is an important part of a digital 

marketers job. SEO involves making sure that 
the website meets certain criteria, in order to 

rank in the organic search results.

Two tools useful for 
beginners are  

Screaming Frog (on 
page) and Moz (off 

page) 



 SEARCH 
ENGINE 

ADVERTISING

Search Engine Advertising is a way 
businesses can pay to show above 

the organic content in Google. 
Also known as pay per click (PPC), 
the business pays every time the 

ad is clicked on.

SEA can be in the form of a 
search or display ad!



Below is an example of a Google 
search ad, the result relates to the 
search, however display ads target 

based on previous searches

We know this is an ad 
based on the "Ad" above 

the Title. 



EMAIL 
MARKETING

Email Marketing is important for 
businesses to communicate with 

those who subscribe. Emails can be 
targetted to promote specific 

content.    

Having a CTA (call to action) 
in these emails can also be 

helpful in getting customers 
to your website.

Buy 
now!

Shop 
now!





EBooks

File formats for ebooks can be .txt, 
.epub, .azw3, and pdf. But it must be 

noted .epub can not be read on a 
kindle and .azw3 can only be read on 

kindles!

Ebooks are great for content 
marketing as they are cheap to 

create and allow a lot of 
information to be published in one 

place.

Kindle create Crello

Canva

Kotobee

Book Creator

EBooks, are electronic books that can be 
read on computers, smart phones, tablets 

or E-readers!



SOCIAL MEDIA 
MARKETING 

Changes to algorithems has 
meant posts no longer reach the 

audiences like they used to, this is 
where social media advertising 

comes into use!

Instagram, Facebook, 
Tiktok, Twitter, Youtube, 

Pinterest and many more 
provide a platform to 

share content

Social media is a major 
element of a businesses 

ability to market and 
advertise their brand.



Mobile 

The increase in the use of 
smartphones has meant 

content needs to be optimised 
for mobile, not just desktop!

The user experience on a mobile 
phone has become so important 

that Google also considers this in a 
wesbites ranking.

Marketing

Mobile marketing is marketing 
that is targeting those using 

smart phones, tablets etc.



03. MODELS AND 
FRAMEWORKS

Models and Frameworks are vital 
for any digital marketers to 

implement plans, and be able to 
achieve their objectives. In this 

chapter we will look at Models and 
Frameworks including the 4P's, 7P's, 

8D's and 6I's.



THE 
4 P's

The original marketing mix was 
introduced in the 1950s and was a 

way businesses could promote 
products by following 12 steps. This 
was then narrowed down to the 4 Ps

Product 
The 

product 
or service 

being 
sold

Price 
The 

cost of 
the 

product

Place 
The 

distribution 
channels/ 

place it will 
be sold

Promotion
The 

advertising, 
marketing, 

SEO involved.



THE 
7P's

The 4Ps was extended to the 7Ps in 
order to consider the customer sevice 

aspects of a product/service. The 
additional points to consider were:  

People:  The way people interact 
and communicate with the 

company 

Physical evidence: the physical 
elements that affect the brands 
image e.g website, packaging, 

reviews 

Processes: The business process 
from start to end, including the 

customers experience with it.



D'S
The 8 D's unlike the 4Ps and 7Ps 

was designed to be able to address 
issues and solve problems a 

business may have 



I'S
The 6Is were  introduced with 

the emergence of technologies 
and ability to target a larger 

audience. 



It is also important for 
digital marketers to 

understand the customer 
journey when creating a 
marketing strategy. The 
AIDA model shows the 
journey customers take 

before purchasing. 

AIDA



0.4 TRENDS IN 
DIGITAL 

ADVERTISING 

Digital advertising is an 
important part of digital 

marketing. The ability to pay 
for advertising ensures that 
even small businesses can 

be found and compete with 
other businesses.



Social 
Media 

Advertising

Changes to algorithems has 
meant posts no longer reach the 

audiences like they used to, this is 
where social media advertising 

comes into use!

There is the option to pay for an 
ad or for a post to be boosted, in 

order for specific audiences to 
see it. Choosing which option 

would depend on your budget !

Social media strategies are great for 
businesses to gain followers and 
interact with customers, and the 

option to add a paid element 
increases the reach on these 

platforms.



Below is an example 
of a sponsored 
Facebook post, 

which includes a call 
to action.



This ad is also a form of native 
advertising, it notes that the 
post is sponsored as well as 
fitting in with the interface of 
Facebook, not overwhelming 

the user. 



The use of video ads allows a 
business to convey more 

information to the user in a shorter 
period of time, and can be 

measured by video completion 
rates, expansion times and display 

times.

In Stream ads can be seen on 
sites such as youtube where the 
ad plays before, mid or after the 
video, this is also known as pre-

roll, mid-roll, and post-roll.

Out-Stream ads can be seen on 
websites appearing within content 

or as a pop up which can be 
expnaded.

In Display ads appear within 
search results



Retargeting is also used to 
encourage a customer to buy a 
product they previosuly showed 
interest in. The ad for the item 
looked at may appear on social 

media or on other sites they 
visit, in hopes they will purchase 

the item.



Real Time Bidding (RTB) allows 
the highest bidder to buy a slot 

on a website, although it is 
more common, the negatives 
include the inability to know 

what website your ad will show 
on

Private Market place is simialr 
to RTB, however as it is invite only, 

the website the ad will be 
published on is known, often 

these are larger websites, with a 
greater reach.

Programmatic 
advertising

Programmatic advertising uses AI 
technology to buy and sell ads on 

websites.



Types of Digital Media: 
Paid, Owned, Earned.

The media used by companies can be 
categorised in to paid, owned and 

earned.

Paid Media Includes all paid 
elements such as paid search, 
display ads, sponsored posts, 
influencer campaigns etc The 
ability to measure results of 
paid campaigns means it is 

easy to change up a campaign 
once analytics are used to see 
where needs adjustment. Paid 

media can also help to get 
traffic to websites, and 
improve earned media.



Owned Media

Earned Media

This media includes the 
elements such as the 

website, or blogs. Although 
social media falls under 

owned there is also not full 
control over this channel. 
The owned Media must 
include relevant content 

that attracts customers in 
order to develop earned 

media.

Earned media is the 
media that has been 

shared or created by the 
customer. Reviews, 

testimonials, shares etc. 
show an authentic good 
experience and are very 
important to brands, but 
also can be negative as 

well.



Paid Search is advertising within 
the seach engine results.  When a 

person searches for something the 
relevant ad will be shown above 

the organic results. It is important 
to track the success of such 

campaigns, as they can be costly if 
there is no return on investment. 

The advertiser must bid on 
the keywords they want their 

ad to show for, and the 
ranking of the ad will consider 
the cost per click and quality 

score.

Everytime the ad is clicked 
on the advertiser then 
pays, which is why it is 
known as cost per click!

Paid: Search and display



Display advertising then is different 
to search ads, as the display ads 
dont target people looking for 
specific products, they look at 

potential customers in order to try 
and take them on the customer 

journey by making them aware of 
the product 

Google display network allows 
advertisers to show ads on 

websites signed up to google 
adsense. These ads are also  pay 

per click.

Facebook, Youtube 
and Twitter also offer 

display ads!

Display 
Advertising 



0.5 SELLING 
DIGITAL MEDIA

Selling digital media is a very 
important part of a business that is 

online. The buying and selling of 
goods over the internet, known as 

ecommerce, continues to grow with 
demand increasing all the time. 

Businesses have had to add the 
"Click" element to be able to adapt 
to the technology advancements, 
as it is no longer enough for some 
businesses to just exist as "Brick".



Ecommerce 
Business 
Models 

There are 4 main ecommerce business 
models which we will look at: 

B2B B2C

C2B C2C



The 4 Ecommerce 
Business Models 

Explained 



There are 3 main categories of 
revenue models for ecommerce!

Revenue models

Individual Sales: selling products on a 
website with a payment option, selling 

through a social media marketplace,  or 
through an ecommerce store 

Subscription sales: the upfront costs are 
reduced for the customer, as they pay a 

monthly fee

Traffic: Revenue can be earned from traffic 
visiting a website. Revenue is earned on the 

clicks made on the ads shown. Google 
Adsense allows website owners to sign up 
for Google Display Networks, where they 

can decide what ads type of ads are shown 
on their site.



Ecommerce 
solutions

The solutions available for 
businesses to transition to 

ecommerce include SaaS, PaaS, 
IaaS, hosted soluitons and Social 

Media Ecommerce.

SaaS (Software as a service) refers to 
cloud application services, which are 

usually charged as a subscription. Paas 
(Platform as a service) offers framework 
that developers can build on  and Iaas 

(Infrastructure as a service) delivers cloud 
computing infrastructure, through the 

internet.    



Hosted Solutions offer ready 
made online stores, like Shopify. 
The business owner can choose 

what themes they want to fit 
their business. Additional plug 

ins can be added depending on 
the needs.

Social Media  Ecommerce 
includes Facebook Marketplace, 
where businesses can advertise 
and sell their products, and the 

Instagram shop feature

Deciding on what works best for a 
business depends on the businesses 

needs. With Shopify, Wordpress, 
Magento and many more available, 
there is no shortage of options for 

busineeses to set up their ecommerce 
platform.



Payment

Once an ecommerce platform 
has been decided upon, the 
payment vendor needs to be 

looked into. 

Paypal, Stripe and Square 
are some of the available 
vendors, however costs, 

payment processing times 
and ease of use for 

customers need to be taken 
into account, among other 

factors.



Access to a 
wider 

customer 
base Cheaper 

marketing 

Better 
Customer 

Service 

Wider 
Range of 
products 

Better 
workflow

Lower 
overheads

Although it may take time to 
get the ecommerce side of the 

business set up, there are 
many perks such as....



Selling physical products adds 
a lot more processes such as 

warehouses of stock and 
delivery, compared to digital 

products.

With digital products such 
as Software, ebooks, audio 

files, games and images, 
customers can easily access 
the file after downloading. 

There is no need for 
warehouses, shipping, 

inventory etc.  

Selling 
Physical vs 

Digital



MANAGAING AND 
EVALUATING 
CAMPAIGNS



SMART 
Goals

Specific- should be detailed 

Measureable -  to allow assesment 
at the end of campaign.

Achievable- in order to keep 
motivation high 

Relevant- in order to relate to the 
brand 

Time-bound- in order to allow 
measurment of objectives

SMART goals are important in any 
campaign. The goals help set out 

the aims of the campaign, and 
ensure they can be measured 

when evaluating.



Its important  the goals created in 
a campaign follow the SMART 

method, as it ensures the success 
of a campiagn can be measured.

This objective is Specific, 
Measureable, Achievable, 
Relevant and TimeBound 

An example of a smart 
objective could be to 
increase new online 

customers by 1000 by 
the end of 2021 



Sell- Increase sales, consider how digital 
marketing can help do this.

Speak- Interact with customers, engage 
and build relationships.

Serve- customer service goals, customer 
satisfaction

Save- time and costs, moving presence 
online, to save money longterm

Sizzle- earned media, concentrate on 
the user experience.

The 5 S's are important to ensure 
that no element of digital marketing 
is neglected, as often sales are the 

main focus when creating 
objectives.

The 5 S's



The 
Audience

Reviewing data that complies with 
GDPR is important in understanding 
audiences, and carrying out research 

on what has worked before for certain 
products or services can help when 

preparing a campaign.

Carrying out surveys and polls are great 
ways of finding out extra information 
about the audience and encourage 

engagement.

Looking at the competitor and how they 
are targeting the audience you share is 

also vital.

In order for a campaign to be successful 
its important that the audience being 

targeted are understood.



Following research and finding an 
issue that can be solved, a plan of 
action needs to be set in place to 

solve the issue. This will also factor 
in the ability to evaluate the 

campaign at the end.

SOSTAC is commonly used by 
digital marketers to map out 

the process from of a 
campaign, from initial stages, 

delivery to evaluating the 
campaign.



S

S
O

T

A
C

Situational analysis, where 
the company is now

Objectives

Strategy, how the objectives will 
be met

Tactics, focusing on how strategy 
and methods used will achieve 
objectives 

Action,  who is going to do what

Control, being able to measure 
and monitor the campaign 

SOSTAC



Evaluation at the end of the 
campaign helps to 

understand what works and 
what doesnt work, and gives 

valueable insights for the 
future of other campaigns. 



0.7 Emerging 
Technologies

AR VR

Robotics

Automatic 
content 
creation

AICybersecurity

6G

Nanotechnology

Biometrics

Technology continues to advance and 
there are many emerging techologies 

that will continue to improve the 
process of digital marketing. Some of 

these include:







Robotics 





References:
All notes based on lectures and on 
demand content from weeks 1-12, 
digital marketing managemnt, John 

Noble, DBS


