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Glossary of Terms part1.

Word Definition
Author In literature, it is said of a person who creates a book.

Banner The illustration above the chapter titles. It can also be reproduced at the top 
of all pages. Its surface is variable and should not be confused with a simple 
ornamental garland. In the modern edition, it is also a strip of removable paper 
added to the cover, with the name of the author in large print or the mention of a 
literary award.

Bibliophile Literally, the love of books. The word bibliophilia is coined from the Greek 
words biblion (book) and philia (love) towards the end of the Middle Ages, that 
is, in the period of flourishing of classical studies.

Board Full page illustrations printed independently of the text.

Book Set of printed pages, illustrated or not, bound or paperback. There are also au-
diobooks and digital books. Periodicals (journals and magazines) are not books.

Book Object Plastic creation of which the book is only one of the elements.

Bookstore Trade, whose leading role is the sale of books.

Collection Set of books assembled by a publisher based on expected points such as the age 
of the readers, the literary genre, and the theme.

Cover Element of the book protects all the pages and generally includes the author’s 
name, the title, and the publisher. It is said to be silent when there is no indica-
tion or waiting when it is covered with a hastily laid paper awaiting binding. A 
paperback book has a paper cover bound to a stiff cardboard cover covered with 
leather or canvas (percaline) or paper. Contemporary bookbinding uses a wide 
variety of materials for its designs.

(Back) cover Last part of the cover with often catchy text.

(Front) cover First part of the cover.

Copy The copy of a book.

Date of publication The official put on sale date for a book. 

Digital book The digital version of a book is readable on an electronic device. Also known as 
an «eBook.»

(A) edition Entire edition of a book.

(Commercial) edition Edition of a book intended for the general public, opposed to the limited edition.

Cover page If there is one, is between the cover and the book.

(First) edition An original or princeps edition (from Latin «first») is the first edition, and 
subsequent editions are called reissues. Some of these editions are limited and 
numbered, making them valuable items sought after by bibliophiles.

(International) Edition Work that was published outside the territory of the United States. Generally, 
the sale and distribution of such editions are prohibited in the United States and 
Canada. Selling or distributing international editions in these territories would 
infringe the copyrights or trademarks of the publishers of such works.

(Limited) edition Edition of a work deliberately limited to a relatively small number of copies. 
Usually numbered and often signed by the author, collectors highly prized these 
copies.

(Special) edition Additional works published in parallel with a current edition.

Flyleaf Between the cover and the book



Glossary of Terms part2.

Word Definition
Iconography Set of illustrations of a book.

Illustrated Refers to a book with illustrations, engravings, photographs and others.

Illustrator Author who creates illustrations for a book.

Library Place, public or private, where one can read, listen to or borrow books and other 
printed matter.

Office It is a method of supplying bookstores in France that concerns new products. It 
is a contract by which the bookseller agrees with a supplier to order a specific 
volume of books from new releases, which allows him to return unsold items 
for more than three months and less than twelve months afterward—the publi-
cation.

Out of print Edition of a work that is no longer published.

Pocketbook Book with a soft cover. The term is generally used to refer to general public 
editions.

(Mainstream) Pocketbook The most popular paperback, width 10.16cm / height 17.78cm. Most often used 
for science fiction, adventure, and mystery books. See Commercial edition.

Preface Preliminary text placed at the head of a book, containing the explanations that 
the author deemed necessary to give.

Printing It prints a document on paper. It also refers to the number of documents printed. 
Not to be confused with editing.

Print run In engraving, it is the determined number of proofs obtained from the same die. 
For books, the print run is all the copies of a work printed at one time. From 
the second half of the 19th century, bibliophiles created limited and numbered 
prints on one or more fine papers.

Publisher Literally, this term means «to appear to the public.» In the book industry, the 
publisher is responsible for the production and distribution of printed materials.

Reprint The action of printing a work again. This newly printed book.

Reserve Set of books in a bookstore.

Restock Mainly used in bookstores, indicates the order of new copies.

Running title They sometimes abbreviated reminders of the title of the work placed in the 
upper margin of each page..

Series Series of volumes with a common theme published successively by the same 
publisher.

Spine It’s the visible part of the book when it is stored in a bookcase. The spine is said 
to be «silent» if it does not mention the title of the work and/or the author’s 
name. We also distinguish the «classic» back - comprising five nerves spaced 
equally - from the «modern» back - comprising four nerves of which the median 
nerve is double the others.

Unique (copy) Copy of work with exceptional characteristics: print run, dedication, binding, 
a specimen with truffles, successive owners, illustrations, historical circums-
tances, etc., which distinguish it from any other.

Unsold copy When a book is no longer printed, the publisher sometimes wishes to get rid of 
its surplus stock by sub-selling this title to booksellers specializing in the sale of 
this type of book.

Volume A single book that belongs to a series (example: volume 2 of a series of 6).

Writer: Author who writes a literary text.
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Acknowledgments

 This research project was conceived in the wake of the last ten years of technological evo-

lution and the recent sociological turn of events with the emergence of a global pandemic, the 

COVID-19. 

 In the space of ten years, reading consumption habits and the book production chain have 

been strongly impacted. Although the book market regularly suffers from the throes of the eco-

nomic situation, new challenges for book professionals are emerging in this difficult situation.  

 Technological and sociological issues that will lead to new communication and marketing 

strategies.

 This research project is dedicated to the actors of the book industry, their frustrations facing 

the closure of their «non-essential» businesses, their struggles to keep their businesses alive, 

the precariousness of their situations, and their adversities facing this crisis. The actors of books 

play a primordial role that no other can play in animating our social fabric and our local life to 

transmit culture and knowledge. 

 Those actors with the capacity for resilience make culture their primary responsibility to 

those who make reading a virtue accessible to all.

«The secret of freedom is the bookshop,» said Bernard Werber.



Abstract 

 This project combines quantitative and qualitative research to study the evolution of the 

book market over the last ten years and for the next ten years. To examine these changes, 

the research project collected data regarding the consumption habits of today’s readers. This 

data was collected from French adults living in France, whether or not they are reading en-

thusiasts. By interweaving this data with French government publishing figures from 2015 to 

2020, typical consumer profiles and their relationship to different types of reading are sought.  

 Secondary research in the form of individual interviews was collected to highlight the tech-

nological changes in the book industry over the last ten years. The results suggest regarding the 

impact of the COVID-19 pandemic; the reading culture has proved to be an antidote to contain-

ment. However, although the singularity of the book market hasn’t translated into a decline 

of the physical market in favor of dematerialized consumption, the conditions of production 

and distribution of books have profoundly evolved, leading to an evolution in the ways of rea-

ding. The book sector is proving to be a resilient sector that will have to respond to new issues 

concerning the literary sector on the Internet.
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Figure 1: Title: Profiles of readers from 2012 to 2021 
Source: SOFIA/SNE/SGLD (2020-2021) 

1. Chapter One - Introduction
1.1 Contextualising the Research

«The most heroic word in all languages is REVOLUTION.» Eugene V. Debs (1907)

 After centuries of apparent immobility, the literary landscape in France, as everywhere else in 

the world, has changed profoundly since the desire of institutions to digitize all the classics and 

royalty-free works of literature. Thus, the e-book was born with a large-scale process in the 1971s 

with Project Gutenberg, launched by Michael Hart at the Illinois University in the United States.  

 Then came the digitization of libraries’ heritage in the 1980s. It was not until the arrival of 

the Internet in the same year that real digital libraries could be created. In France, the first large-

scale project was named «Gallica» in 1992, with the aim of «creating a virtual library for honest 

men.» It was born in 1997. 

 This dematerialization of the text will then provide solutions to the problems of physical 

limitations due to storage and allow the dissemination of and access to works. 

 In the 2010s, the ‘remarkable longevity’ of the paper book (Breede M.H. 2008) and the 

growth of digital reading in the French market suggest two opposing theories in contemporary 

society. Some argue that the publishing sector is dying and that the innovation of the e-book 

will eventually condemn the printed book within a decade (Bessard-B., 2012). In contrast, some 

insist that the industry as a whole is simply «rapidly reconfiguring» (Carreiro E. 2010). 

 E-book consumption has become more common in the last ten years and has thus disrupted 

the cultural reading practices of the French. 

 Statistics related to reading as a leisure activity show that in 2021, for example (Figure 1), 

more than one in four French people (26%) have already read a digital book. That is almost one 

million more readers in twelve months (13.8 M).
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 Although the advent of the e-book, thanks to the new technologies of digitization and the In-

ternet, was predicted ten years ago, no one could have predicted the health pandemic that hit the 

world in 2019. A period of containment caused significant changes in the consumption practices 

of the French. Although public discussions predicted the closure of shops and halt inactivity for 

the book sector, studies show us that publishing figures in France grew by an average of 13.5% 

between 2019 and 2020, with a turnover of 263.6 million euros (Table 1).

Table 1: Title: Digital publishing turnover in France 2019 and 2020 (in euros)
Source: SNE 

 In 2020, according to the research report conducted by the SNE (2021), the frequency of 

reading is increasingly important regardless of the medium, particularly for digital audiobooks.   

 However, reading is still more frequent on a printed medium.A large majority of readers 

have read a printed book (85%), a digital book (75%), or listened to a digital (74%) or physical 

(57%) audiobook in the last twelve months. For the past year, digital books have been widely 

read at home (Figure 2), during holidays or leisure time, and in the evening at bedtime, which 

is traditionally the preferred time for reading printed books. However, printed books are still 

largely preferred to digital books for study purposes.

Figure 2: Title: Reading practice 
Source: SNE (2021) - 11th edition of the Barometer
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 Despite this challenging period, these figures show us a significant conversion of new readers 

and an essential evolution of reading practices whatever the medium. If a suspension of produc-

tion characterized the great epidemics of the past, and therefore of the production of images, 

today’s society has reacted to the pandemic with exponential images. Society would then have 

entered the game of smart «colonization» (Le Brun A. 2021), a paradoxical concept leading to 

the imprisonment of each individual in this world of images and condemning them to a reduc-

tion in distance from the image.

 If this were not enough, the book market would rely on a fragile economic balance. Thus, the 

Syndicat National de l’Édition (SNE) has for several years been leading in-depth actions to en-

force the law on the single price of books on the Marketplace and to fight against counterfeiting 

(Lang Law). Despite implementing these good practices, the problem remains the competition 

between public and private publishers. This issue arose in France for printed books and is now 

taking place in the digital world. Thus the book industry is recognized as being somewhat 

slow in its development, unlike other media industries. Books, as a vehicle for culture and 

knowledge, do not seem to be suffering any significant losses for the moment. Nevertheless, 

digital reading, which has become increasingly important in all genres and types of texts, seems 

to have brought about changes in both content and containers in recent years.

1.2 Research Aims 

 This mixed-methods study aims to identify the opportunities and challenges created by the 

new technologies and the pandemic to propose strategies for better management and promo-

tion of the book sector. Regarding the methods used, it will be a type of design in which qua-

litative and quantitative data are collected in the same period and then analyzed and merged in 

the output phase. 

 This study will use reading practice data and experience to identify conjectures for the next 

ten years in France. 

 A thematic analysis will explore the experiences and views of experts in the French book 

sector and experts in sociology and anthropology to provide additional information on current 

reader practices.
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 Collecting both qualitative and quantitative data is appropriate to gather the information 

necessary to achieve the aim and objectives of the study and answer the research question, 

detailed below.The six research objectives have been identified and will be used to guide the 

results and discussion chapters:

1. To provide baseline data on the reading habits of the French over the last ten years to un-

derstand the changing needs of readers. 

2. Identify the technological factors that have changed publishing models over the last ten 

years. 

3. To study how the global pandemic has impacted the book industry and its players over the 

last two years to propose appropriate solutions. 

4. Research how digital can support the book industry and provide a better customer expe-

rience over the next ten years. 

5. To identify the problems related to the traditional and digital structure over the last five 

years. 

6. To propose new promotional and management strategies for book trade outlets for the next 

ten years.

1.2.2 Research Question & Assumptions 

 The generic research question that this study aims to answer is the following: Examina-

tion the revolution in reading in the French market over the last ten years and intend to do 

conjectures for the next ten years.This generic research question of the thesis aims to explore 

how to book professionals should interpret the new reading habits of their readers to imple-

ment new approaches to offer the best product and service. 

 The following three sub-questions will help answer this overarching question:

SUB-QUESTIONS

1. To what extent do people consume a digital book the same way as a printed book? This 

question aims to explore the new consumption habits of readers and identify new readers. 

2. How are book professionals dealing with the opportunities and challenges of digital tech-

nology? This question will focus on the following aspects: 1) How are book professionals 

reacting to the synergy effects at the intersection of the physical and the digital in terms of 

shops and products/services? 
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And how they are implementing new strategies within their digital channels.

3. How has the book sector coped with the opportunities and challenges of the health crisis?   

This last question aims to explore how the pandemic has impacted the book chain and the 

professions of book professionals.

A MODEL OF BOOK CHANGE

 In this study, I propose a theoretical framework to explain reading consumption by first 

studying the final reader through the two different structures of the publishing industry. 

 According to this framework (Figure 3), the following assumptions are made:

Figure 3: Title: The print and digital book production line 
Source: Maud Notredame (2021)

Hypothesis 1 (H1). Motivational factors for print book consumption positively affect the atti-

tude towards e-readers. 

Hypothesis 2 (H2). Motivational factors for digital book consumption positively affect atti-

tudes towards print readers. 

Hypothesis 3 (H3). The need for print and digital books positively affects attitudes towards a 

reader consuming both digital and print.
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1.3 Rationale for the Research

 I have considered myself an active consumer in the publishing market for more than ten 

years. I have seen for myself the technological and societal changes in the book industry over 

the last ten years, such as the increase in supply, the closure of business, and the emergence 

of new distribution channels. Concerning COVID-19, every citizen has been affected by the 

pandemic. Therefore, I wish to study the impact of the COVID-19 pandemic on the illustrated 

book industry in France and many other factors that also influence this market. 

 This study will provide baseline data on French reading consumption, propose strategies for 

managing and promoting the business, and identify companies’ challenges. An overview that 

will allow companies to understand their current situation in particular. 

 In addition, this study adds to existing research on reading consumption in France, where 

there is a lack of research on location, which will be discussed in the literature review. 

 Finally, this research aims to bring together research and confound data to obtain new re-

sults, such as investigating the situation of book actors and working between print and digital 

books. The results of this study are intended for all actors in the book production line and 

can be used as a benchmark to evaluate reading patterns. In addition, the methodologies and 

results can be exploited by other campus-based organizations, such as universities.

1.4 Contribution of the Research 

 Many facets of literature and the book industry can be studied, from the aesthetic to the 

economic, linguistic, and political aspects.  

In this study, the approaches used are multivariate techniques: quantitative and qualitative.

 The quantitative approach is an online questionnaire as a research instrument. From the 

point of view of research reliability, quantitative research can be beneficial because, due to the 

use of numbers to generate results, it allows for more rigorous measurement of the variables 

used and better testing of theories and hypotheses. (Jolibert A. 2016). The sample population 

consisted of 400 French people in the Aquitaine region aged over eighteen who were book 

readers or not. 
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 Nevertheless, this type of research can be based on a lack of causality (Jolibert A. 2016). 

With this aim in mind, a second, so-called qualitative approach is necessary to highlight a 

causal link and integrate all the variables explaining it. This method will make it possible 

to evaluate the relevance of the choices made to reject, improve, or validate certain project 

variables. The choice of individual interviews, unlike focus groups, was made to guarantee 

the spontaneity of the interviewee, and this freedom of response can sometimes be intimida-

ting during a focus group. This data collection will take place in a directive interview with a 

detailed interview guide to ensure that all the themes we wish to address are covered. 

 This secondary research allowed for the collection and analysis of data from 15 different 

actors in the book industry. The measurement of the results, in turn, promoted engagement in 

context by determining the expectations, brakes, and motivations of the participants through a 

more natural observation and providing wealthy material. (Giordano Y. 2016).

 This mixed-method was chosen to explore and measure the phenomenon of reading 

changes in France quantitatively. Through this mixed-method, we intend to observe a funda-

mental research approach called «The Explanatory Sequential Approach.» In this approach, 

the first phase is quantitative, and the quantitative results inform the data collection of the 

second phase, which is qualitative.

1.5 Limitations to the Research 

 This research must be seen in the context of its limitations, which probably influenced the 

results. One of the limitations is related to the chosen method of investigation, namely in-

terviews with book actors. There are many different ways of collecting data. Although it is 

not a question of a lack of rigor, grouped rather than individual interviews could have given 

the project and its results some direction. The results could have been better depending on 

the availability of the actors. Indeed, the unavailability of actors is a problem that this study 

faced. The qualitative survey is a time-consuming research method that includes canvassing 

stakeholders, email exchanges, translation of interviews into English (stakeholders only speak 

French), etc. This study has been refused several times, and interviews have not been comple-

ted. 
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 The theoretical part must also be taken into account. Thus, The limit is found in the rea-

dings I chose to analyze. The results could have been divergent depending on the readings 

and the authors selected. In this study, I mainly focused on writings in the book sector and 

publications in academic journals. This research project could have had a different quality of 

reflection if the investigations had been different. Despite this limitation, it was enriching to 

have analyzed and processed the readings present in this study. 

 Moreover, finally, there is the processing of the data statistics. As a reminder, this is a 

research study spread over several months. It is, therefore, possible that the objectives and 

lines of work will vary throughout these months. As the quantitative method was the premise 

of this project, it was impossible to add new questions and, therefore, analyze other variables. 

Thus my point of view, hypotheses, and reflections throughout this project will represent a 

possible bias that could affect the analysis and interpretation of the results. Therefore, this 

study can be considered an initiation to research that will allow me to learn.

1.6 Dissertation Layout   

 The first chapter of this research project represents the research subject, «the mutations of 

illustrated reading.» Moreover, the justification for carrying out this research project. Chapter 

2 examines previous research on the theme of publishing and the book industry in France over 

the last ten years. As a reminder, the global health crisis is a relatively recent economic factor, 

so specific research on its impact on the book industry will be pretty limited, a factor that has 

influenced the implementation of this study. 

 Chapter three aims to discuss the different research methodologies and justify the quantita-

tive and qualitative approaches used in this research project. Chapter 4 presents my findings 

from the primary research aspect of this research project.

 Finally, Chapter 5 compares the results of the primary research aspect of this project with 

the previous literature found in the literature review. It has been supplemented by a discussion 

of the primary and secondary research, particularly the data analyzed in the literature review. 

This chapter also discusses the variables between the primary and secondary research, the 

limitations of the research conducted, and recommends further research on this topic.
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2. Chapter Two - Literature Review
2.1 Introduction

 This chapter aims to analyze and comment on various documents, publications, and statis-

tics on the past state of the last ten years and the current state of the book market in France.   

 The second objective of this chapter will be to highlight the factors and actors that can ad-

vance the current state of the book industry in the next ten years. 

 With the arrival of the World Wide Web in France in the 1980s and Michael Hart’s initia-

tive to create digital versions of books launched in 1971, the digital age is taking on its full 

importance in society. It will give rise to a revolution in electronic publishing and promote 

the growing prevalence of e-books. (Carreiro 2010). The consumption of e-books could then 

become a permanent phenomenon (Schwabe 2021). «the written word is increasingly en-

countered in digital form in contemporary literary culture,» says Erin Carreiro (2010). Unlike 

the music or video sector, where the digital revolution has led to a spectacular decline in the 

physical market (Donnat 2018), the book sector remains unique because of the minor changes 

in production and distribution conditions, which have not affected reading habits. 

 However, a recent factor has had a differentiated impact on economic sectors and compa-

nies. The consequences of the global pandemic on the book sector must also be examined to 

identify reading practices and their many variables. A fundamental change to be considered 

is the way people read books (Schwabe 2021) and the distinction of different reading expe-

riences according to their media. 

 Another important aspect of this literature review, which I will focus on, is to respond ob-

jectively to the two strands of thought from the 2010s. 

Analysts of the digital shift have agreed that digital could make the printed book disappear 

within a decade (Bessard-B, 2012). On the other hand, theorists predict that the publishing 

sector is dying and that the innovation of the e-book will eventually condemn the printed book 

in our time, while some claim the opposite: on the contrary, the book industry as a whole is 

simply undergoing a «rapid reconfiguration» (Rateau 2001). Studies have been carried out 

which show that this will not be the case (Carreiro 2010).

«There is no reason ever to stop reading picture books.» Carreiro, E. (2010).
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 Finally, I will delve into more recent published studies that focus on the COVID-19 pan-

demic and its impact on the book industry (NES 2021) to establish a baseline for the current 

state of the book market. 

 As the research project is partially focused on the recent impacts of the COVID-19 pande-

mic, the data will be limited at the time of its completion (late 2021). For this reason, I will 

recommend the conclusions drawn from this research project in Chapter 5, «Discussion,» and 

which further research on this topic could be considered.

2.2 Paper vs. Digital

2.2.1 Evolution of reading materials 

2.2.1.1 E-book

 It is probably the most recent wave to hit the book industry (Carreiro 2010). It has brought 

about the most significant transformation in the long-established publishing industry since 

Gutenberg and his printing press. The term «e-book» comes from the contraction of the 

expression «electronic book,» which is precisely what it is: an electronic representation of a 

book. Faced with this undeniable digital revolution, today’s book players are not left behind, 

and some have decided to adopt e-publishing (Carreiro 2010). The book market, still in a 

growth phase during the last decade, has found renewed interest during the pandemic.  

 The study conducted by the SNE (2021) reports that more than one in four French people 

(26%) have already read a digital book, i.e., almost one million more readers (Figure 1) in 

twelve months (13.8 M).

 It is important to note that e-books represent an opportunity for publishers and retailers 

where storage, printing, and shipping costs are absent from the process (Figure 3). By clai-

ming that the digital revolution has changed the face of publishing forever, e-books could 

revitalize the sector.

2.2.1.2 Audiobook 

 In recent years, there has been a new format: the audiobook in addition to the digital book 

format. As the name suggests, this is a work published previously in written form that is read 

out in one or more voices.

 These two electronic formats represent a threat and impact on the value of physical 

bookshops in general. As with the e-book, audiobooks have influenced reader behavior and 
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expectations during periods of containment. In 2021 (SNE, 2021), almost one in five French 

people (19%) had already listened to a physical or digital audiobook (9.9 M). Many readers 

had converted to digital by 2020, so 26% of digital audiobook listeners had been listening for 

less than a year, 21% for physical audiobooks (Figure 4). The digital or physical audiobook 

also represents a significant share among parents of children under 15 years old, representing 

40% of users.

Figure 4: Title: Readind materials 
source: SNE (2021) - 11th edition of the Barometer

2.2.1.3 Webcomic

 The webcomic is a digital comic strip distributed on the Internet, including text, images, 

and sometimes sound. However, it is more than just an online conversion of paper comics. 

This new form of content has been achieved through the mobile internet ecosystem, and rea-

ding practices have been impacted; it is no longer a matter of turning a page but «scrolling» 

on the smartphone. 

 Another phenomenon is also entering the race to conquer the smartphone: e webtoon, 

mixing «web» and «cartoon» (Yecies 2019). The South Korean «soft power» extends into the 

world of comics. 

 The webtoon differs from the webcomic in that it is read vertically, one below the other, 

without cutting the page, and in that it is published periodically (Kim 2021). Its format was 

specifically designed for online reading. 

The format’s virtual environment offers a variety of content that makes it easier for readers 

to engage with platforms (Yecies 2019), establishing itself as a niche form of comics (Yecies 

2019) in a new sector of the digital media industry. The readership is predominantly young 

consumers aged 20-30 (KIM, 2021). 
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 Webtoon platforms operating in France (Yecies 2019) include Delitoon, Naver Webtoon, 

BayDay, Verytoon, Webtoon Factory, etc. As for webcomics, they include Izneo, Bd Buzz, 

Comixology, etc.

2.2.2 Reading performance

2.2.2.1 Cognitive reading

 During reading, cognitive reading studies higher psychological activities such as percep-

tion, attention, memory, etc. Many studies have already been conducted on different print and 

digital reading performances and cognitive experiences. Researchers have sought to interpret 

whether digital reading leads to cognitive disorientation. There are two divergent views. Rea-

ding would be hypermediated, resulting in spatial instability. 

 The reader would lose time through the action of «scrolling» (Bessard-B 2012). Anne Man-

gean (2019), in her study conducted on a group of individuals, shows us that digital reading 

would also be more cognitively demanding since it requires surface processing of content 

with a loss of the reader’s capacity for abstraction in front of the screen. In the study publi-

shed in Frontiers in Psychology (2019), manipulating the paper during reading brought richer 

motor information, contributing to better memorization and comprehension of the narrative 

structure. 

 In contrast, other more recent studies (Schwabe 2021) point out that overall, the results do 

not suggest a clear superiority of either reading medium. Thus, objective reading performance 

(comprehension and speed) will not depend on the reading medium. 

 It is worth noting that even if comprehension of narrative texts does not differ between 

digital and paper-based reading, the different reading media have different capabilities.

2.2.2.2 Reading experiences

PRESENTATION

 The book is characterized (Carreiro 2010) by several sheets of paper to print or write. In or-

der to form an entity, the pages are bound together along one edge between protective covers. 

French reading is done horizontally. 

 However, the digital text display will be much more dynamic than that of a book. The 

e-book is considered from different angles (Carreiro 2010). It differs in its medium (electro-

nic format), its device (hardware), its distribution (Internet), and its content (literature). It 
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represents a significant advantage over the printed book since it can be consumed everywhere, 

every time, and every day.

READING PROCESS 

 As indicated in section 2.2.1, the actions submitted by the web influence the reading mode, 

which leaves the linearity offered by the printed book. This non-linearity is expressed by the 

ability to «scroll» vertically, by the clickable aspect of the content and its hyperlinks. The rea-

der is then autonomous in his or her reading journey, deciding which path to take. A playful 

reading experience that allows the reader to become «active.»

2.2.2.3 Reading practices

THE TYPE OF READING 

 The digital revolution has had an impact on the different sectors of the publishing market 

over the last decade, as shown by the sales growth in the function of the increase in the variety 

consumed between 2007 and 2016 (figure5 ).

Figure 5: Title : rate of change in the variety consumed and the volume of sales by sector, comparing 2016 and 2007
Source : GfK/deps Ministère de la Culture (2018)

 The sectors that have seen an increase in sales over the decade are children’s books and 

books for leisure and practical life. Nevertheless, the example of comics shows the com-

plexity of these two dimensions. Despite a slight decline in the market (-3%), they show the 

most robust growth in the variety consumed (+90%). This can be explained by a renewal of 

the offer, particularly manga and comics for an older readership, which positively impacted 
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sales (Donnat, 2018). Nevertheless, this offer has not generated sustainable growth in demand, 

hence its slight decline. 

 «The keys to life are running and reading. (...) For reading: there have been gazillions of 

people that have lived before all of us. There is no new problem you could have--with your 

parents, with school, with a bully. There’s no new problem that someone hasn’t already had 

and written about it in a book.» - Wil Smith Quotes (2005)

TIME 

 Despite the importance of reading, this essential activity is becoming increasingly complex. 

The main obstacle to reading is the lack of time. By analyzing and comparing figures from the 

Syndicat National de l’Édition Française (SNFP) at ten-year intervals, I would justify or not 

this theory. 

 In 2012, the figures told us that although 50% of readers would like to read more, 73% of 

these respondents could not read more because of lack of time. For non-readers, lack of time 

is only second with 38% (NES 2012).  

 In 2017, lack of time was also one of the main obstacles (47% of respondents) to reading 

(CNL study, 2017) 

 In 2021, the number of readers who buy more than ten books per year had increased for 

all media combined (figure 6). As for the acquisition of books, 91% of French people have 

already bought a printed book, 25% a digital book, 13% a physical audiobook, and 11% a 

digital audiobook. The last 12 months show a substantial increase in the number of books 

purchased and a decrease in the number of books obtained free of charge (Figure 7).

Figure 6: Title: Number of annual purchases
source: SNE (2021) - 11th edition of the Barometer
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 However, an increase in reading activity could be explained by the current social context of 

the global pandemic where the French perceive books as a tool of freedom and escape.

EMOTION 

 Digitization and the arrival of the Internet have changed the way readers read. This em-

powerment of the user (Bessard-B, p47, 2012). allows him to interfere as he wishes with the 

web and its contents. Today’s young generations, who have grown up in a world of clicks and 

likes, feel a strong need for self-expression.

«To write is to lift all censorship» Jean Genet (2005)

 A transformation of the reader’s position who becomes active but also interactive. Studies 

have been conducted on the webtoon format to determine the value of self-expression (KIM, 

2021).  

 The study shows that when self-perception becomes more significant and the individual’s 

desire to distinguish themselves from others becomes greater, consumers exhibit a revelato-

ry increase in the value of self-expression through the purchase of products or services. The 

study also notes a strong desire for self-expression among 20-30-year-olds in the practice of 

reading webtoons.

DIMENSION 

In 1935, the black and white image was introduced into French homes. Television quickly 

became an accessible medium to use and, above all, to spend one’s free time (Bessard, 2012). 

Free time was then extended to the Internet with the possibility of surfing from site to site 

without any particular intention. Moreover, the sociologist Olivier Donnat (Bessard, p44, 

Figure 7: Title: Shares of paid and free reading
source: SNE (2021) - 11th edition of the Barometer
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2012) emphasizes the fragmentation of our free time due to the acceleration of time. Printed 

reading, especially of novels requiring sustained attention, has thus difficulty assimilating into 

this new lifestyle. This fragmentation fits perfectly with the notion of time. According to the 

philosopher Myriam Revault d’Allonnes, the younger generation, often students, no longer 

know how to read a book from beginning to end and are satisfied only with fragments. An 

inability to consider the long term (2012) resulting from a phenomenon of «presentism,» i.e., 

the apprehension of time as a succession of moments to the detriment of taking into account 

the duration, existence, and future.

THE READER  

 The status of the heavy reader has changed dramatically from 1990 to 2010 (Bessard, 

2012). In 2010, a reader was considered a ‘heavy reader’ if he or she reads more than 20 

books in any field per year. In the premise of the sociology of reading, it was necessary to read 

to be listed as a heavy reader and exclude all personal reading in favor of scholarly reading to 

magnify the reader (Bessard, p13, 2012). The sociologist Florence Dupont divides the culture 

of the individual into two categories: the ‘hot culture’ of the ancients and the ‘cold culture’ of 

libraries and schools.  

 Other sociologists (Bessard, p36, 2012) agree on the existence of two cultures: that of the 

«great works» and the other the «sub-culture» of entertainment. A theory according to which 

reading has become too accessible and is therefore no longer a phenomenon of social distinc-

tion, but instead produces «reader-consumers» (Bessard, p36, 2012) who consume «snack-

culture» optimized for digital media (KIM 2021). It is no longer a question of educating 

people as autonomous subjects but satisfying their immediate desires and entertaining them at 

the lowest cost. As the sociologist Alain Finkielkraut implies (Bessard, 2012). A theory based 

on the premise that the culture of entertainment produces carelessness.

2.2.3 Distribution 

2.2.3.1 Places of transmission 

 These buildings are intended to be places of conservation and transmission of knowledge, 

but they are also significant elements and fundamental mediators in the book chain. 

 Their evolution is closely linked to the written media, educational progress, and technolo-

gical advances (Carbonne, 2012). Although digitization has been able to restore the heritage 

preserved by bookshops and libraries, they are now threatened by the technological and socie-
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tal evolution of the book market. 

 While they had struggled not to be considered conservatories, this new form of «reheritage-

sation» (Bessard-B., 2012) is not without questions. Conversely, we can see this digitization 

of works as the ‘bookstoresation’ of the world to guarantee public access to it. 

 In addition, the rise of chains of shops specializing in the distribution of cultural products 

(Fnac, Cultura, etc.), the strengthened position of the tech giant (Amazon), the decline of 

independent bookshops, and the rise of online bookshops are international factors that have 

transformed the book retailing sector. This scheme can also be applied to the French book 

industry. 

 These new constraints have thus invited these organizations to constantly adapt (Carbonne, 

2012) to diversify their products and the availability of these works. This perpetual questio-

ning has led them to open up and decompartmentalize, giving cultural institutions the concept 

of complementary services (Johnson, 2015): 

-Community library: Manila’s «Reading club 2000» in Balagtas Street was created by a local 

activist «Hernando Guanlao» whose motto is «a book should be read and reread. It has a life 

and a message to convey.

- Architectural Library: «Story Tower» built by Latvian design students to replace a neighbo-

rhood library closed for renovations. 

- Library on the move: the free Library at Philadelphia International Airport is described as a 

«passport to reading, education and inspiration» no matter where readers end up. 

- Anti-library: To celebrate the 30th anniversary of its «Billy» library, Ikea has installed the 

world’s most extended outdoor Library on Sydney’s Bondi beaches.

2.2.3.2 The smartphone era 

 In 2009, the first 3G-equipped iPhone models arrived in France, and only 12% of French 

people had a smartphone. Ten years later, 81% of the population is equipped with a mobile 

phone connected to the Internet (Gaudiaut 2019). 

 The smartphone has undertaken the transformation of forms of interaction. In ten years, the 

number of Internet users and online buyers in France (Gaudiaut 2019) and the daily time spent 

on the Internet have almost tripled from 1.5 hours to 4.48 hours. The smartphone era has thus 

been driven by the growth of Internet uses that facilitate access to the web. 
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All categories taken together, the smartphone remains the most widespread equipment among 

readers (SNE 2021). It is also the medium most used for reading (42% of readers) or listening 

(52% of listeners) to digital books (Figure 8). 

Figure 8: Title: The most used equipment
source: SNE (2021) - 11th edition of the Barometer

2.2.3.3 Mobile applications

 Commonly referred to as an «app,» a mobile reading application is a type of software de-

dicated to reading and designed to run on a mobile device. In particular, such software can be 

designed to be used on any computing device. Today, many retailers offer their reading appli-

cations. 

 The following applications can be found on the market: Collibris, Babelio, Bookbuddy, 

Classbook, Ma Bibliothèque, etc. 

 These applications are generally dedicated to libraries and audiobooks and are designed to 

allow automatic synchronization of one’s library on selected digital devices. In addition, there 

are many additional services such as backlighting, night mode, or periodic push-up notifica-

tions with suggested personal preferences for the user.

2.3 The impact of Covid 

2.3.1 Update of publishing models 

2.3.1.1 A competitive supply

 The long tail is a term that originated with Chris Anderson, who developed and taught the 

concept in his book The Long Tail: Why The Future of Business Is Selling Less of More, 

published in 2008. The term has its essence in two phenomena.

 Firstly, it is a business strategy used by many online retailers by opening up new marketing 

channels for publishers. It manifests itself in the diversity of a broader range of books than 

physical bookstores, resulting in low quantity sales but a more specialized book catalog. 

 Conversely, this phenomenon can be explained by disruptive technologies that induce the 
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development of self-publishing (Figure 9), which is less complex but explains the significant 

increase in the supply of books (Hviid, 2016). This overabundance of books made it complex 

and challenging for consumers to search. 

Figure 9: Title: Numbers of authors by year of first published book 
source: From publishers to self-publlishing – Hviid M. (2016)

 Whereas in the past, critics and publishers played the role of gatekeepers (Hviid, 2016), 

their role is now obstructed by the effervescence of supply. 

 In each case, the phenomenon of the ‘long tail’ has disrupted traditional reading practices.

2.3.1.2 Self-publishing platforms

 When the author publishes his or her work himself or herself, without going through a 

publishing house, self-publishing (digital or print). However, they can sell their books through 

author websites or retailers who have their self-publishing portal. Such as the Kindle Direct 

Publishing platform set up by Amazon provides a gateway to mainstream e-reading technolo-

gy. 

 Self-publishing status thus gives authors the guarantee of retaining ownership of their rights 

(Hviid 2016). However, as the role of the publisher is not present in the book chain, it is the 

author’s responsibility to make his or her communication and marketing strategy.

2.3.1.3 Cross-media influence

 Derived from the English concept of transmedia storytelling by Henry Jenkins (2003), 

transmedia is explained as deploying works of fiction using multiple media combined to deve-

lop a unified experience. 

 The webtoon industry, one of the most recent contributions to the Korean digital wave, fits 
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perfectly with this concept of transmedia. In a broad sense, transmedia (figure 35)refers to the 

portability of content across multiple media channels and the audience’s enthusiastic reception 

of that content. It seeks to create an ‘IP-engine’ (Yecies, 2019), a single source that can be the 

webtoon that will transform across multiple formats, platforms, and products. The webtoon 

can thus be extended to a television series (web drama), a film remake, a mobile game, a fea-

ture film, and the exploitation of the characters’ derivative products.

 This is possible when the webtoon in question already has a large audience among its rea-

ders. This thriving digital environment is amplified by a section of the platform (in the case of 

Line Webtoon) which invites anyone who wishes to translate content to do so voluntarily. Its 

cultural intermediaries are called ‘trans creators’ (Yecies, 2019), referring to the words ‘trans-

lation’ and ‘recreation.’ A concept of value creation is an essential part of this participatory 

eco-system and creates loyalty among users (KIM, 2021).

Figure 35: The transmedia concept  
Source: Maud Notredame (2021)
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2.3.2 An entertainment society 

2.3.2.1 Book to content 

 Today’s young generations have grown up with the internet, making them increasingly 

dependent on this world of screens and its images. The sociologist Olivier Donnat suggests 

that the imagination has been firmly structured by images and sound, making the younger 

generations less sensitive to printed forms of expression (Bessard-B, 2012). A decisive break 

in contemporary civilization has generated a decrease in the time spent reading books to the 

detriment of screens. 

 This image culture is explained by a profound transformation of interactivity between 

people due to the reactivity of social networks offering a multitude of different contents. In 

France, 39 million people actively use these social networks. The penetration rate is 60%(fi-

gure 10), up +5.6% since April 2019(Hootsuite, 2020). Youtube, Facebook, and Messenger 

represent French internet users’ three most used social platforms (figure 11).

Figure 10: Title: State of France populationin 2020  regarding the digital 
source: Report (2020) - Hootsuite

Figure 11: Title: Most-used Social Media Plaftorms in France 2020 
source: Report (2020) - Hootsuite
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 With the hegemony of screens, consumers’ identified motivations for content consumption 

will be mainly ‘entertainment’ motivations in leisure time activity (KIM, 2021). In the context 

of this leisure time, people are now more likely to spend time in front of a screen (an average 

of 14.50 hours per week) than reading a printed book (an average of 4.43 hours per week) 

(CNL, 2017). 

«The medium is the message» McLuhan’s theory (1964) 

 

 The image has thus become one of the pillars of entertainment and cultural practices, infil-

trating all cultural sectors and supporting the discovery, consumption, and sharing of the book 

medium itself.

2.3.2.2  Constructive web 

COMMUNITIES

 In the etymological sense of the word, the notion of community is a group of people who 

enjoy something undivided. Closely related, the Online Community is a group of people 

connected by computers in cyberspace and who, above all, share a common interest. In Ryan 

L. Raffaelli’s paper «Reinventing Retail: The Novel Resurgence of Independent Bookstores» 

(2020), he examines the resurgence of independent bookstores and identifies «3C’s» that 

contribute to this resurgence. The community is thus an essential anchor for the successful 

implementation of a business. Bookshops have an advantage that the big players such as Ama-

zon do not have, the warmth of physical contact. Supporting a local business creates a solid 

link to the local community’s core values.

«I recognize that we are not really in the same business as Amazon. You can buy a book 

anywhere, but you can’t buy community.» -Bookseller (Raffaelli 2020) 

 The brand image of the bookstore will be independently attached to their community iden-

tity, thus stimulating sales as the consumer will feel that they are contributing to the economic 

well-being of their local Community (Raffaelli 2020). 

 The commentary dimension is significant to ensure a good brand image and make the com-

pany known and learn from these consumers by interacting with them. This dimension is an 

integral part of the webtoon culture (Yecies, 2019), which plays a prominent role in the suc-
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cess of a work. It is, therefore, usual to see an author interacting with his fans on a blog and to 

see the fan-base sharing and highlighting authorial content on other media and platforms.

 

THE UGC CONCEPT

 The webtoon is an excellent example of user-generated content integrated with the com-

munity dimension. The stronger the consumer’s motivations towards a work (KIM 2021), the 

more determined the consumer will be to use and create content for dissemination, creation, 

and exchange around this work. The consumer can generate UGC by clicking, commenting, 

or even sharing content on social networks.

2.3.2.3 Influential media 

SOCIAL NETWORKS: A CLICKABLE FORMAT 

 Increasing digitization has dramatically changed the marketing strategy for a book. While 

Morten Hviid points out three factors (2016) that make the publisher’s power to select and 

promote complex and complicated, the second factor is strongly impacted. This factor is the 

different interests of consumers, which are hard to assess for the simple reason that recom-

mendations and reviews can be an approximate guide (Hviid, 2016). As digitization has led to 

an effervescence of content (print and digital), it has become complicated to focus attention 

on books for the right target audience. Conversely, digital can be a determining factor in the 

success of a book. 

 The use of social media has made it possible to cultivate an online ecosystem involving 

the reader community, authors, and events. An ecosystem that strengthens the link between 

physical and online communities by forging a more direct and personal relationship with their 

customers via Instagram, Facebook, Twitter, and Tumblr (Raffaelli,2020).

 It has been shown (Hviid, 2016) that word-of-mouth recommendations and positive re-

views held by professionals and other consumers with strong influence can impact the final 

purchase decision.

INFLUENCERS

 With the global health situation and the numerous lockdowns, the French have more than 

ever felt the need to escape and take refuge in books. In just a few months, «Bookfluencers» 

have become a worldwide phenomenon.  
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Youtube and Booktuber, 

 Most of the book influencers on this social media are women, but there are also men, 

such as La brigade du Livre, with 37,000 subscribers. The format is long-form video, and 

the content is generally: reviews, feelings, and the discovery of little-known genres. The site 

www.Booktubers-app.com concentrates more than 500 French-speaking booktubers refe-

renced by name, country, literary genre, descriptions, links to social networks, and a live 

Twitter feed. 

Instagram and Bookstagrameur, 

 Unlike YouTube, the medium for this platform is photography and short videos (under a 

minute) with explanatory captions. The hashtag #bookstagram has reached 28.7 million on 

the social network. These influencers seek to express their literary interests and discover their 

new inspirations through the images. With this medium, we find a singularity of staging when 

influencers put the book in a physical universe, creatively different through the photo, as on 

@margaudliseuse counting 32.2 K followers. They also act as friendly guides by sharing their 

good places to read. 

 2014 marked the arrival of content creators in the very closed world of publishing houses 

with the publication of the first novel «Girl Online» by the British YouTubers Zoe Sugg and 

the creation of an association between the American publishing house «Simon & Schuster» 

and the artist agency «United Talent Agency .»(Gaspard, 2021). A phenomenon that will reach 

France in 2015: a success story of YouTubers in bookshops. 

 However, this phenomenon was not well received by publishing houses’ closed and intel-

lectual world and was expressed by frontal attacks in the media. The young YouTuber Léna 

Situation was thus caught off guard after the release of her publishing project by Frédréic 

Beigbeder, who quoted in the Figaro newspaper «the autobiography of a famous unknown 

.»An intellectual snobbery and contempt of the old generation towards the new.

2.3.2.4 Resurgence of the publishing sector

STREAMING SERVICE  

 As publishing is in a complex context due to significant transformations in retail and enter-

tainment distribution, streaming TV series are then seen with potential as an extension of the 

publishing branches (Raugust, 2018).
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 Nevertheless, this medium is controversial due to questions of sales generations (Raugust, 

2018). Olivier Bessard-Banquy (p238, 2012) raises, in particular, the question of the benefits 

of literature and how to discover for tomorrow’s readers the joy of immersing themselves in 

the adventures of Arsène Lupin. 

 A question that the streaming platform Netflix has been able to answer. At the beginning 

of January 2021, the platform made the famous French TV series ‘Lupin’ available. A series 

based on the world and character of Arsène Lupin, created by Maurice Leblanc. The series 

went straight into the top 10 (Wikipedia, 2021) of the most-watched content on Netflix in 

many countries, just a few days after its release and viewed nearly 70 million times, 28 days 

after its release. The Huffington Post then reports that several reprints of Maurice Leblanc’s 

books have been produced by Hachette, with 60,000 copies in print. In particular, Maurice 

Leblanc published a collection of 9 short stories with an old-fashioned cover and worked on 

two paperback reprints (Wikipedia 2021).

 With a communication strategy like that of Netflix, thanks to the «points» of contact with 

its public where it reaches its audience ultra-locally, and its star actor Omar Sy, the platform 

has guaranteed both cinematic and editorial success. 

 Streaming, already familiar in the music and film sector, is also taking off with streaming 

solution providers in the book industry. Audio and digital books have become a popular 

format for streaming services. Giving the possibility to «rent» books instead of owning them 

gives the reader this consumer dimension.  

THE CULTURE PASS 

 A public service mission supported by the French Ministry of Culture. A device that gives 

the young generation of 18-year-olds access, through an application, to a sum of 300€ avai-

lable for 24 months to discover local cultural proposals and digital offers that include the book 

medium. During the pandemic, this scheme worked more than well and was renamed «Manga 

Pass» by some booksellers (Big Media, 2021). Manga then took on a stable and definite place, 

no longer a fad but a perennial trend. What attracts people to this offer is its production rate, 

which can compete with digital content at a rapid pace.
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2.4 Conclusion 

 To conclude this literature review, I have identified conditions in this research project from 

2010 and from the current period to highlight the elements still present as of today. 

 It has shown that some of the elements established between the habits of book practice 

influenced by digitization and new technologies (2010) and the book industry’s market in 

France during the global pandemic are valid. 

 The documents and statistics interpret these results as the consequence of diversification of 

the media used and a digital readership that has become younger. They also highlight in-

creased reading practices potentially due to the COVID-19 pandemic.

3. Chapter Three - Methods chapter
3.1 Introduction to Research Methodology

 In this study, the methodology used is of a mixed nature. It combines data, analyses, and in-

terpretations from qualitative and quantitative research to achieve the different objectives and 

research questions. This chapter details the decision-making and technical process selected by 

the researcher to provide valid and reliable results.

 In their book, Saunders, Lewis, and Thornhill (2007) developed the following research mo-

del for business students «The research Onion» (Figure 12), which aims to explain the diffe-

rent stages of writing a dissertation to create a more organized methodology.

 Ã-stlund, Kidd, WengstrÃ¶m, and Rowa-Dewar (2011) encourage the combination of both 

qualitative and quantitative research when research designs seek to explore and measure a 

phenomenon. Measures taken to promote validity and reliability will be discussed at relevant 

points in the Methodology and Results from chapters.

 Using the research onion model and the mixed method, the researcher will be guided 

through the decision-making process necessary to develop a research methodology. The 

researcher will then be guided through the six main areas of research philosophy, approach to 

theory development, methodical choice, strategies, time horizons, and techniques and proce-

dures.
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3.1.1 Research Design   

 As a reminder, the design of this research project will depend on the research question 

and objectives that the study aims to answer. The research can be designed through different 

variations, and these choices of variation will inevitably take into account the nature of the 

research question and the objectives, reiterated below.

 The generic research question: 

What are the changes in illustrated reading in the French market over the last ten years, and 

what are the appropriate marketing and communication strategies for book professionals? 

The sub-questions :

1. To what extent do people consume a digital book the same way as a printed book? 

2. How are book professionals dealing with the opportunities and challenges of digital techno-

logy? 

3. How has the book sector coped with the opportunities and challenges of the health crisis?

The research objectives :

1. To provide baseline data on the reading habits of the French over the last ten years to un-

derstand the changing needs of readers. 

2. To identify the technological factors that have changed publishing models over the last ten years. 

Figure 12: Title: The Research Onion 
source: Saunders, Lewis and Thornhill (2016) 
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3. To study how the global pandemic has impacted the book industry and its players over the 

last two years to propose appropriate solutions. 

4. To research how digital can support the book industry and provide a better customer expe-

rience over the next ten years. 

5. To identify the problems related to the traditional and digital structure over the last five 

years.  

6. To propose new promotional and management strategies for book trade outlets for the next 

ten years.

3.1.2 Research Philosophy  

 This sub-chapter explores the philosophical concepts that assist in developing the overall 

research strategy and thus constitute the first step in the research onion decision-making pro-

cess (Saunders, L., T. 2007). These researchers presented five main philosophies: positivism, 

critical realism, interpretivism, postmodernism, and pragmatism. Each of these philosophies 

involves a system of beliefs and assumptions that guide a researcher in developing knowledge 

in a particular field (Saunders, L., T. 2007).

 The philosophy of pragmatism can be chosen as an appropriate approach. Since it allows 

for a mixed-methods approach to research, giving the researcher the freedom to use any me-

thod and procedure to answer the research question. (Saunders, L., T. 2007).

 Nevertheless, other researchers interpret this first step of the Onion as a layer of hypothesis. 

Whether they know it or not, researchers make many assumptions when they embark on a 

research project (Burrell and Morgan, 2016). Three types of assumptions emerge: ontological, 

epistemological, and axiological. 

 The ontological hypothesis was deemed inadequate because it concerns the nature of 

reality. This assumption about the nature of reality determines how one perceives the field of 

activity or field of research, which in turn influences what one wants to research. 

The axiological assumption was also not a suitable approach as it states that values and beliefs 

can influence and interfere with research. The question of the validity and reliability of the 

research is then called into question.  

 After having explored these three types of assumptions, epistemology is the most ap-

propriate approach. The epistemological hypothesis understands knowledge concerning 

the researcher. As for reading impacts on different disciplines and practices, the nature of 
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knowledge will be diverse. 

 For these reasons, the combination of these two approaches, the pragmatist and the episte-

mological, will constitute the research philosophy of the study.

Furthermore, this research study will aim to provide recommendations that will inform the 

practices of future readers and book actors, which is notably a central element of the pragma-

tist perspective.

3.1.3 Approach to Theory Development

 Once the appropriate methodology is chosen, the onion research model suggests that appro-

priate research should be chosen. Through this model, induction and deduction are two main 

research approaches (Saunders, L., T. 2007).

 As previously stated, as this study is pragmatic, epistemological, and mixed-methods in 

nature, I could then use both approaches to ensure my research objectives. 

 Regarding the quantitative studies of this study, an inductive approach will be the most 

appropriate. It will involve data collection, analysis, and observation to propose a new theory 

and identify findings. 

 In contrast, a deductive approach will be most appropriate for the qualitative studies in this 

study. This approach will start with elaborating a specific hypothesis based on the literature 

review with an analytical focus. Then it will be progressively tested and verified to answer 

specific research questions (Braun, C., 2006).

3.1.4 Methodical Choice

 This part determines the use of quantitative or qualitative mono-methods, mixed-method, 

or a mixture of both and multi-method. As partially stated in the previous sections, this stu-

dy used a mixed-methods approach. This methodology can be complex in its planning and 

implementation as it requires a certain amount of detail to describe all aspects of the research 

(Saunders, L., T. 2007). In this mixed-method approach, quantitative and qualitative data are 

collected, analyzed, and interpreted to answer the research question. These data will be inte-

grated during the analysis phase of this study.

 Quantitative research will involve measuring and analyzing numerical data (Creswell 

2018). This method will allow the identification of primary data on the consumption habits of 

French people following the research objectives.
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 Qualitative research will involve collecting and analyzing spoken words (in this case). This 

method is recommended to guide participants through the research topics and reveal important 

information about human and organizational behavior (Saunders, L., T. 2007). This method 

will, in turn, fill in the gaps where quantitative research would have been lacking. 

 Finally, this approach was adopted to assist the research work in achieving the different 

research objectives by using these two methods.

3.1.5 Strategy

 In this chapter, the design of the research strategy is a critical phase. The Research Onion 

suggests that the main options for research strategies may include: action research, experi-

mental and archival research, ethnography, grounded theory, interviews, narrative or non-nar-

rative surveys, and case studies. (Saunders, L., T. 2007). The strategy is chosen according to 

the data required for the research and the purpose of the study.

 Given the research question, ethnography was not chosen as it is too time-consuming, and 

it would not have been possible to deepen the participants in this way.

 Experimental research was also not selected as it is irrelevant to the research question. 

Instead, it examines the expected relationships between variables while the study seeks relia-

bility. Since documentary or archival sources contribute to archival research (Saunders, L., 

T. 2007), it was also discarded for lack of research in the field. In particular, the impact of the 

pandemic on the book sector. 

Due to time constraints, the action research strategy could not be pursued as it requires an 

expansion of the current study.

 Grounded theory and survey could have been used. However, each strategy addresses quan-

titative or qualitative research and deductive and inductive approaches individually, and thus 

each of these strategies did not account for the other research and approaches. 

 As this research study developed on readers’ reading habits, a case study approach seemed 

most appropriate to provide consistent results and the impact that its findings might have 

on the actors in the publishing world. Collecting, analyzing, and interpreting the qualitative 

and quantitative data separately, allows the results to be merged in the outcome phase and 

highlighted in the discussion phase to answer the research question.

 The quantitative and qualitative data were collected simultaneously but not at the same 
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time. Figure 13 shows the sequence of research activities. Creswell, an American academic, 

suggests in his 2018 work the importance of a research study visual to illustrate this sequence 

in mixed methods.

Figure 13: Title : Mixed Methods Case Study 
Source: Maud Notredame (2021)

 The reliability and veracity of the research will be explained by the necessary documenta-

tion of the steps in the research process as possible (Creswell, 2018).

 In the following sections, the study will include details of quantitative techniques and 

procedures in section 3.2 and details of qualitative techniques and procedures in section 3.3.

 As a reminder, the study will include the accompanying documents related to the texts in 

the appendices to follow the research process steps.

3.1.6 Time Horizon

 This chapter deals with the time horizon of the research. There are two types of observa-

tion, namely cross-sectional and longitudinal. Cross-sectional data is used when all observa-

tions relate to a single point in time, a moment T, as most surveys do. Conversely, longitudinal 

data involves observations for a particular variable representing an event over a given period 

(Saunders, L., T. 2007). 

 Therefore, this research study is cross-sectional as it is a study conducted for a university 

degree and is therefore limited in time. The Research Onion’s model of research project plan-
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ning supported the most logical methodological decisions, thus giving credibility to the study.

3.2 Quantitative Techniques and Procedures 

3.2.1 Scope  

 The scope of the quantitative research will focus on a French population of at least eighteen 

years of age. The age of French readers and the different reading media associated with rea-

ding habits are essential factors in developing future reading promotion strategies. Current 

socio-professional categories and reading experiences were analyzed to identify key personas 

and reading practices in France.

3.2.2 Secondary Data Collection 

 This sub-chapter includes secondary data, data collected by a person or set of people who 

do not happen to be the researcher and who intend to study this research. Saunders (2007) 

points out that secondary data is generally used in a case study strategy. 

 For this part of the study, secondary data was obtained from university-based organizations, 

which can be found in Chapter 2, “Literature Review.” Other forms of secondary data used 

include articles, reports, and communications from organizations that have been referenced in 

the appendices to avoid plagiarism.

3.2.3 Sampling  

 Convenience sampling refers to how analytical units are selected according to their availa-

bility (Saunders, L., T. 2007). Data were thus obtained for 2021. 

 The sample for the quantitative research is composed of French citizens and people living 

in France aged at least eighteen who are reading enthusiasts or not. The setting up of a re-

search panel with loosely defined characteristics makes it possible to obtain additional infor-

mation on the socio-professional categories of the participants. 

 To best interpret the results of the study conducted, the use of the statistical data of the 

margin of error formula will be essential to know the desired number of participants for this 

research. The margin of error is calculated using the following formula:

Z * ((p * (1 – p)) / n)
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 As for the confidence level, the most conservative level is 99%, although the industry stan-

dard is 95%. For a 99% level, one will be 99% sure that the actual value is within the margin 

of error of the survey value.  

 If I do the calculation: 

Total population: 67.39 million people in France in 2020. 

Accuracy level sought: 95% confidence level. 

Our response rate: 5% margin of error  

Quota: I thus obtain a sample size of around 400 people. (Appendix O)

3.2.4 Apparatus 

 The data for the quantitative research was collected through the «Google Forms» software 

and stored in an excel file. By having access to these two software packages, I treated the data 

as secondary data. The excel software allows making diagrams illustrating the reading habits 

of the French by selecting the data, while the process will be different for Google Forms. In-

deed, the latter has a tool for visualizing the automatic responses efficiently and quickly.

3.2.5 Procedure 

 The quantitative questionnaire was first designed on google forms and then tested by an 

average person who was sent the link to the questionnaire via email to ensure the viability and 

avoid any ambiguity of the questions. Once this phase is underway, the questionnaire is then 

delivered on social networks (appendix E) in a clickable link with an informative message to 

inform users. Based on the principle of voluntary response sampling, which is mainly based 

on ease of access, this link can be found on specific Facebook groups dedicated to reading, 

digital reading, students, French citizens, etc. I also contacted my personal and professional 

contacts by email. Once the sample size was reached, I had to close the link and regroup the 

data on an excel file.

3.3 Qualitative Techniques and Procedures 

3.3.1 Reflectivity  

 This sub-chapter discusses the partial risk that the researcher may create on the whole 

research process because of his or her assumptions and biases, which are personal. It is, 

therefore, necessary to try to minimize this risk. Sustained reflection throughout the research 
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process will help the researcher identify better and highlight the research objectives that are 

initially oriented towards the research hypotheses. This reflection will also have enabled the 

researcher to consider the company from a more global point of view in its entirety.

3.3.2 Primary Data Collection 

 In this qualitative part of the study, the methods chosen for primary data collection will be 

semi-structured interviews. Despite the directive nature of these interviews, open-ended ques-

tions are asked to obtain opinions and views from the participants. There are various questions 

in these interviews between planned and spontaneous questions that will allow additional 

information to be gained by encouraging respondents to explain or expand on their answers 

(Saunders, L., T. 2007).

3.3.3 Population

 As the scope of the research is related to reading practices and consumption habits, the 

target population was refined to include actors, experts in the book sector. Salespeople, shelf 

advisors, managers, directors, authors, and publishers were interviewed to ensure a relevant 

experience in data collection. 

 In addition, the decision was made to include experts from the medical field, including so-

ciology and anthropology. The information gathered from these experts will make it possible 

to respond to the social relations and representations by which societies are constituted.

 Numerous constraints, such as refusal to participate, time, and the planning of this research 

process (Saunders, L., T. 2007), will influence the number of participants, a minimum of 5 and 

a maximum of 20. The selection process will be discussed in a later section of this chapter.

3.3.4 Sampling 

 In the qualitative research process, it is not possible to issue a complete list of all the cases 

in the target population to obtain samples (Saunders, L., T. 2007), as in the case of the quanti-

tative research process. In the absence of this sam-pling framework, a non-probability sam-

pling technique is required to involve non-random selection based on conven-ience or other 

criteria to collect data quickly.

 Although the time limit is a limitation to this type of sampling, Purposive sampling (Figure 
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14) is the most suitable. Also known as judgmental sampling, it involves the researcher using 

his/her expertise to select the most helpful sample for the research objectives. 

 A way of learning turned towards the opinions and experiences of professionals concerning 

the technological and societal issues of recent years. 

 Fifteen participants accepted the invitation to participate, fourteen from the book sector and 

one from the medical sector.

3.3.5 Participants 

 These fourteen participants were approached by email (Appendix K) and through their 

social networks (Instagram in the case of the authors) to take part in this academic research. 

Their participation in this study is voluntary. 

 Potential participants were selected from higher education campuses, publishing compa-

nies, and self-publishing platforms. 

 Ninety email/Instagram invitations were sent out during October 2021, with 24 positive res-

ponses, 16 negative responses, 41 no responses, and ten incomplete (8 not responding and two 

incomplete). 

 Table 2 presents the profiles of the participants. The roles of the participants and the sectors 

and types of facilities in which they work indicate their ability to provide information-rich 

Figure 14: Title: Non-probability samplings methods
source : Scribbr (2019) 



Page 50

data specific to the scope of this study. 

 Participants were given codes, and the names of organizations were omitted to preserve 

anonymity and confidentiality.

Table 2: Title: Participant profiles 
source : qualitative research (2021) – Maud Notredame  

3.3.6 Materials & Apparatus

 In qualitative research, the researcher is the very instrument of data collection. Thus, I pre-

pared the information about participation (Appendix L), the informed consent form to record 

the participant’s voice (Appendix M & N), the questions, and the interview protocol by email. 

Then i collected data by interviewing participants in three different ways. Indeed, the cur-

rent pandemic has impacted the physical contact with the participants. For this reason, when 

contacting them by email, the participant chose to answer my questions in writing or orally. In 

this case, the interviews were conducted either by telephone or via Zoom version 5.5.2, a web 

conferencing platform often used by companies. For the others, some of the participants were 

interviewed in person in their shops. 

 For each oral interview, using a Dictaphone on my phone allowed me to record the ex-

change and then transcribe it in writing by hand. Once all the interviews had been transcribed, 

they were then translated into English (usually a non-English speaking expert). The interviews 

were then analyzed using NVivo qualitative data analysis software.
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3.3.7 Procedure 

 The process of participant recruitment and sampling was described in sections 3.3.4, the 

population in 2.3.3, the participants and pre-interview ethical requirements in 3.3.5.

 The first physical and digital contact with the participants was to inform them of the the-

mes, objectives, and generic interview questions to give an initial idea of the interview. 

The individual interviews were conducted by Zoom video conference with 2 participants, 

in writing with 9 participants and in-person with 4 participants. The interviews lasted, on 

average, 30 minutes. Before each interview, I took the time to introduce myself. I verbally 

reminded the participants of the aims and objectives of the interview, their rights, and their 

consent to the fact that the interview would be recorded.

 The number of questions differed according to the participant’s occupation. The first three 

questions were common to all the interviews and were used to establish their profiles and put 

them at ease. Then a dozen or so personalized questions linked to the research objectives were 

asked. To end-up these interviews, an open-ended question was asked, followed by a thank-

you with the participant and a short exchange with him/her to ask for permission to contact 

the participant again by email if I need to clarify any information. I then invited the partici-

pant to ask any questions they wished. This research process was finalized with the written 

transcription of the interviews and their translation into English.

3.3.8 Ethical Considerations 

 In this chapter, I have followed the ethical guidelines of my DBS referees and used the fol-

lowing literature: the books by Saunders, Lewis, and Thornhill (2007) and Creswell (2018) to 

guide the research process ethically. To ensure consent, approval of data, provision of essen-

tial information, safeguards have been put in place to protect the rights of participants. Further 

details of the ethical considerations can be found in the «Ethic Form» in appendix J.

3.3.9 Data Analysis 

 This last sub-chapter turns the qualitative analysis towards a thematic analysis. This sys-

tematic approach allows the integration of data obtained from the different interviews and 

identifying major themes. (Saunders, L., T. 2007). To maintain the viability of the data, I have 

included the central theme of this research project in the data set. 

 The veracity of the established themes is crucial to the study. To this end, I have seen fit to 

identify the themes at a semantic level to focus only on the opinions stated by the participants. 
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(Braun, C., 2006). 

  The data set was then processed by identifying these themes and generating visuals (NVi-

vo, Excel, Microsoft Word) for use in the results chapter. The purpose of the identified themes 

was used to help ensure the aim and objectives of the research.

4. Chapter Four - Results 
4.1 Introduction to Results 

 This chapter will consist of the objective results of the study, and the observations are de-

pendent on the research objectives. 

 For the quantitative results, this primary research was conducted using an online question-

naire that four hundred French participants filled in with or without a reading interest and with 

varied reading practice. These results will be represented in the form of graphs and tables to 

illustrate the results and provide a visualization of the demographics of the book consumers, 

their reading practices, and the factors that influence this practice. 

 About the qualitative results, this aspect of the secondary research was carried out through 

physical and online visual interviews with 15 participants active in the book sector. These 

results will include the demographic information of the participants, the coding process, and 

the themes that emerged from the data analysis. These observations will be supported by the 

participants’ responses, which speak to the research objectives.

4.2 Quantitative Results

 In this preliminary research study, the quantitative analysis focuses on objectives 1 and 5 to 

ensure primary data on readers’ consumption habits to identify challenges and opportunities 

related to the book market. Concerning the results and their graphics, I will only include what 

I consider the added value of this study. Since these objectives are observational, the data 

were studied using descriptive techniques.

4.2.1 - Demographics of Respondents 

 Figure 15 below shows the number of respondents who have an affinity with reading. 

Overall, 95.3% of the respondents to this research project say they enjoy reading. This percen-

tage ensures the reliability of this survey and tells us that reading is an activity that is greatly 

appreciated and practiced by the French. This result did not surprise me, as I promoted this 

questionnaire to groups that practice this activity. 
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 Of the four hundred participants, 34.5% indicated that they were between twenty and 

twenty-five years of age, and 17% were between twenty-five and thirty years of age (Fi-

gure 16). Furthermore, 79.8% of the respondents to this research project indicated female. It 

indicates that half of the respondents fit the profile of Generation Y, i.e., born between 1980 

and 2000. With a solid female dominance among the respondents and a profile of «digital 

natives,» this indicates that the majority of the responses presented in this research project are 

from a female generation that has grown up with digital but has also experienced life «without 

the internet,» making it a transitional generation.

Figure 15: Title: Number of people who like to read
source : quantitative research (2021) – Maud Notredame  

Figure 16: Title: the age of the participants
source : quantitative research (2021) – Maud Notredame  

 It is confirmed by Figure 17 below, which illustrates the breadth of respondents who took 

part in this study. Thus 58% of them are active in the labor market, and 28.2% are still stu-

dents. These statuses correspond to the profile of Generation Y. However, these results sur-

prised me because I expected the participants in this research project to be older and that more 

than half of the respondents would already be active in the world of work, respondents from 

generation X (born between 1965 and 1980).  

 Nevertheless, this research project also focused on the global pandemic. As part of the 

literature review, it examined new reading practices by the younger generation, who are now 
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moving towards more digital reading.

Figure 17: Title: Statuses of the participants
source : quantitative research (2021) – Maud Notredame  

4.2.2 – Reading practices 

 Of the four participating centers in this research project, 6.3% read 100% digitally, 40.3% 

read 100% on paper and 53.3%, or just over half of the participants, are print and digital book 

consumers (Figure 18). 59.6% of participants with a reading practice that includes digital say 

they read mainly on smartphones (55.2%). The second most used medium is the computer 

(31.8%). Smooths (17.5%) and tablets (13.7%) are the least represented media. We find a 

smartphone’s predominance based on this result, which refers to the smartphone era (2010-

2020). The high proportion of a naive digital generation in this study and the smartphone era 

seem to be correlated.

Figure 18: Title: the reading approach  of the participants
source : quantitative research (2021) – Maud Notredame  

 When asked about their daily reading habits (Figure 19), the respondents in this primary re-

search indicate that they mainly read novels (83%). In second place is the comic book (42.8%). 

It would have been interesting to dissociate written and illustrated novels to know their shares in 

this study. Nevertheless, the shares of manga (36.8%) and webtoon (31.8%), which is an exten-

sion of the webcomic, indicate a particular interest in illustrated and entertaining books.
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 After asking respondents to state their daily reading habits, they were asked when and how 

much time they spent reading. The vast majority (79.3%) of the respondents who participated in 

this research project said they mainly read in the evening. Half of the participants said they read 

all week, whether reading in print (46.1%, Figure 20) or digital form (47.5%, Figure 21). These 

results indicate that reading remains a leisure activity during free time, and the evening indicates 

reading after work. Thus, reading practice and reading time would be correlated.

Figure 19: Title: the kind of book that read the participants
source : quantitative research (2021) – Maud Notredame  

Figure 20: Title: when the participants read their paper books 
source : quantitative research (2021) – Maud Notredame  

Figure 21: Title: when the participants read online 
source : quantitative research (2021) – Maud Notredame  
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 The two figures below (Figure 22 & 23) show the reading time per week. The results indicate 

that the time spent on a printed book (28.5%) or a digital book (35.5%), most participants read 

very often. However, the figures also indicate that reading a paper book is regular and staggered, 

unlike reading a digital book. The following pattern is found: either you read often or not at all.

Figure 22: Title: The time spent by participants reading 
source : quantitative research (2021) – Maud Notredame  

Figure 23: Title: The time spent by participants reading online  
source : quantitative research (2021) – Maud Notredame  

 Earlier, the correlation between reading practice and reading time was discussed. The analysis 

of the types of reading (figure 19), the moment (figure 20 & 21), and the time spent (figure 22 & 

23) on reading allows us to identify specific consumer patterns. 

For example, the consumption of novels at the end of the day, irregular reading during the week 

due to external factors, and fewer people reading. It is a practice where people take time to read 

and can be explained in Figure 20, with 23.1% of respondents reading a printed book mainly 

during the holidays. 

 The second consumer is the one who will mainly read illustrated books (manga, webtoon, we-

bcomic, novel, etc.) and who will approach online reading, the practice of reading is also done 
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at the end of the day after work in order to relax, it will be regular throughout the week and will 

include more followers. It is a practice where people are looking for something to read quickly 

and easily, and this can be explained in figure 20, with 16.6% who read online only during the 

week. 

 In the case of these two consumer profiles, we find the profile of someone who seeks to prac-

tice this activity for relaxation and entertainment purposes without worrying in their free time, 

following objective 1. 

 Regarding the purchasing habits of the participants, Figure 24 below shows that 80% of the 

participants in the study answered that they buy their books in bookshops, as opposed to 45.8% 

who buy their books from online retailers. Respondents also indicated little use of the click and 

collect concept (7%), surprising results in this period of a global pandemic. However, this study 

was carried out between October and November 2021, a period for which containment was 

not taking place in France. Therefore, it must be assumed that this factor can influence readers’ 

buying habits.

Figure 24: Title: Places where participants buy theirs books  
source : quantitative research (2021) – Maud Notredame  

4.2.3 – Reading factors 

 Of the four hundred participants who took part in this research project, half of them 

(54.8%) were very interested (Figure 25) in the sensory cues of reading in print, such as 

touch, smell, and perception. The recurring themes associated with the benefits of printed 

books were better mental representation (10%), relaxation, and more effortless concentration 

(8.8%). Conversely, the participants think that the bulkiness (42.3%) and the price of the good 

(39%) may be the main deterrents to purchasing (Figure 26).
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 Concerning digital reading, most participants (26.5%) evaluate space-saving as the main 

advantage of digital books (Figure 27). This is followed by the saving of paper (18.8%), the 

coupling of devices that allows reading on different media (13.5%), and the adaptability of the 

medium (12.5%), which allows changing the size of the characters, the brightness of the screen, 

etc. 

 Conversely, the participants think that the non-malleable aspect of the good (39%), the auto-

nomy (24.5%), and the fragility of the support (17.8%) are the main obstacles to the purchase. 

(figure 28)

Figure 25: Title: The major advantage of the paper book by participants   
source : quantitative research (2021) – Maud Notredame  

Figure 26: Title: The major obstacle of the paper book by participants   
source : quantitative research (2021) – Maud Notredame  

Figure 27: Title: The major advantage of digital reading by participants   
source : quantitative research (2021) – Maud Notredame  
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Figure 28: Title: The major obstacle of digital reading by participants   
source : quantitative research (2021) – Maud Notredame  

 After asking the respondents to identify the benefits and obstacles of the different types of rea-

ding practices, they were asked what could have impacted their reading practices. Thus, 67.5% 

of respondents indicated that they were influenced by word of mouth. We also find, very close to 

each other, the cover (47.8%), comments on the internet (42.5%), and advice from booksellers 

(40%) as factors that could have an impact on the purchase (figure 29).

 These results indicate that the main factor that impacts the purchase is an emotional factor 

suggested by the recommendations of friends and family and the choice of the front cover. It is 

followed by intellectual factors such as comments and advice both in-person and online.

Figure 29: Title: The major purchasing factors by participants   
source : quantitative research (2021) – Maud Notredame  

 The figure (Figure 30) below shows the bookstore concepts that could impact the reader’s 

shopping journey equally. With 62.7%, the respondents indicate a strong interest in café-books-

tores, but also in bookstores with relaxation areas (53.3%), second-hand bookstores (35.3%), 

and 24-hour bookstores (29.4%). The results indicate that reading is more associated with 

relaxation than discovery, as in the case of architectural bookshops.. 
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Figure 30 Title: The major concept of bookshop by participants   
source : quantitative research (2021) – Maud Notredame  

 Respondents were then asked to expand on an open-ended question about reading online. A 

word cloud (Figure 31) was used to provide the factors that influence the practice of reading 

online. Out of four hundred responses, twenty words stood out more than others in line with 

objective 5.

Figure 31: Title: Word cloud :  factors that may influence people to move towards digital reading
source : quantitative research (2021) – Maud Notredame  

 Of all the participants, 53.3% answered that the digitization of books could impact the sti-

mulation of imagination and creativity. Conversely, 46.8% thought the opposite. Of the four 

hundred respondents, 39.8% thought that digital reading devalues the practice of reading, while 

23.5% thought that digital reading enhances the content (Figure 32). The rest of the respondents 

(36.8%) think that digital reading devalues the content but enhances it equally. 

 These results show us that no single answer is different from another. It is perhaps still too 

early to ask this type of question. Furthermore, in the case of the imaginary, this question might 
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be better addressed to young people. 

Figure 32: Title: Title: Participants’ views on digital reading
source : quantitative research (2021) – Maud Notredame  

 Furthermore, finally, respondents were asked to elaborate on other factors. The vast majority 

of respondents (82.3%) indicated that the paper book will endure over time and will not disap-

pear. Respondents were also allowed to give their answers. It is interesting to note that several 

respondents stated that the book would become a luxury product, an accessible object, a collec-

tor’s item, or even an object for the intellectually superior class in several years.

 To conclude the primary research aspect of this project, I included a non-mandatory open-en-

ded question at the end of the questionnaire that allowed respondents to express their views on 

the subject of this survey. Out of four hundred participants, one hundred and fourteen chose to 

leave a commentary where three main themes can be found (Appendix I, Screenshot No. 12).  

 One-third of the participants emphasized the limits of digital technology and its dehumanizing 

aspect. The other third is the preservation of paper, which keeps the small bookshop in business. 

Moreover, the last respondents affirm that digital and paper can coexist in the same ecosystem 

since the medium would not change the quality of the content.

4.3 Qualitative Results

4.3.1 Demographics

 The profiles of the participants were discussed in section 3.3.5. The sample consisted of 

fourteen participants, seven women and seven men from the public sector (1) and the publi-

shing industry (13). The professionals were a mix of publishing professionals who each had 

a well-defined role different from the others. The participants were all French and worked as 

publishers (2), authors (7), managers (1), salespeople (1), consultants (1), and heads of depart-

ment (1). The participants’ experience in the publishing sector ranged from 1 to 20 years.
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4.3.2 Coding

 In this section, I use Andreani and Conchon’s six-step method and analysis to guide me 

through the thematic analysis and check the interview transcripts for potential errors. 

In order to familiarise myself with the data, I read and analyzed several transcripts, which 

were incorporated into NVivo and then organized into six elements representing the research 

objectives. In addition to this, the pre-set codes entered during the emergence of the literature 

review. 

 The same question was asked of all respondents, «Can you introduce yourself and what is 

your role in your company?» and generated the thirty most recurrent words to this question, as 

shown in the word cloud below (Figure 33).

Figure 33: Title: Word cloud :  thirty most recurrent words to the question 
“Can you introduce yourself and what is your role in your company?”

source : quanlitative research (2021) – Maud Notredame  

 
 These words being appropriate to my research’s subject confirms that the participants had 

the knowledge and experience to provide rich information based on their professional expe-

rience in the book trade.  

 In order to identify and prune the data given to provide an element of the answer to the 

initial question, the use of a secure coding thus a predefined grid of analysis with the six ob-

jectives has been set up. Concerning the coding, units will be represented in semantic units. A 

conceptual map was created (Figure 34) to illustrate the hierarchy of coding and themes and 

the identified relationships, which will be discussed later in this chapter.
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Figure 34: Title: Title: Conceptual map 
source : quantitative research (2021) – Maud Notredame  

4.3.3 Book industry

 The book market is the central theme that dominates the entire data set and will be linked to 

all research objectives in particular. All participants consistently pointed to the impact of the 

pandemic on this sector (objective 3), how digital has proven to be a new reading experience 

but also a solution to Covid-19 (objective 4), the problems related to the traditional and digital 

production chain (objective 5) and the new technological factors that are changing the publi-

shing model (objective 2).

4.3.4 Covid-19 pandemic

 This first theme is characterized by the current economic situation of the country. It will al-

low us to highlight the consequences of this crisis on the book sector (objective 3) and unders-

tand the place of digital as a primary solution to this pandemic (objective 4).   

 Concerning the consequences of this pandemic, participants 2, 4, and 6 indicated that im-

plementing an online offer saved their activities during this crisis.

 Participant 6 added, «we were able to reopen with the picking and collection system, so 

click and collect. We felt that the figures were going down a bit. And finally there was a boom 

in orders and click and collect». Six participants pointed out the vital importance of good 

reactivity and adaptation when facing a significant crisis. The participant tells us that he was 
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«particularly impressed by the capacity of our publishing house to react and implement (...) 

I would say that within a week we were fully operational, each of us being at home». The 

companies had to adapt quickly to the new software and introduce online offers. However, 

this strategy has revealed a certain dehumanization. Participant 2 agrees that «Publishing is a 

place of human relationships, of relationships of trust between a publisher and the author, it 

is primordial. (...) Conclusion: there are solutions such as Zoom and Skype, but it is not the 

same as direct contact. A context that participant 6 also raises: «We can no longer get people 

to come to the bookshop within the city. We will therefore be more affected by the human and 

social side». Several participants mentioned a shortage of paper due to the end-of-year flows, 

where printers can no longer find temporary workers to fill in.

 Nevertheless, there has been a clear improvement in reading practice after the wave of 

confinement noted by participant 7 «The rebound is really interesting. In any case, people are 

coming back to them; we are starting to consume books again. And beyond consuming more, 

people are starting to be passionatepassionate about books again. And we see an interest, 

especially among the new generation Furthermore, in the manga». Throughout the study, it is 

highlighted that the publishing sector is one of the actors that has undergone a kind of reco-

very during the entire period of the Covid crisis. A phenomenon that could be explained by 

the promotion of book culture during this crisis, as suggested by participant 4: «It may have 

worked for us because it was finally decreed as an essential business .» However, there is a 

controversy, as participant 3 explains: «many independent structures have not received any 

help and are suffering from the crisis» or, despite the promised state aid, many brands, espe-

cially independent ones, are still suffering economically from the crisis.  

 Social networks were also one of the consequences of this pandemic, and many partici-

pants said they had used the networks to maintain visibility and engagement during the crisis. 

Participant 5 said, «It is exciting because they were not around ten years ago. Participants 5 

and 6 also agree that the pandemic has not entirely changed how they work, but the way they 

communicate has.  

 The pandemic also showed a strong interest in entertainment, which was discussed by par-

ticipants 2, 4, 6, 7, and 8. During the containment period, people at home needed to entertain 

themselves. Participant 2 remarked, «Since the places where they used to entertain themselves 

were closed, what they were left with was reading and streaming platforms. People needed to 
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clear their minds and occupy themselves (...)». The study as a whole delivers the following 

fact: we live in an entertainment society. A phenomenon that is underlined by participants 6 

and 7 by the recent arrival of the «culture pass,» which has led to a spike in manga purchases. 

Participant 7 also identifies, «There was even an article published on the Manga Pass and not 

the Culture Pass, because the majority, i.e., 90% of their spending is on Manga». A culture of 

entertainment that translates into images and therefore illustrated books as a whole and the 

new position of the reader as expressed by participant 8: «Today we are no longer passionate 

readers but consumer customers.»

4.3.5 Distribution channels

 The theme of distribution channels makes it possible to achieve the fifth objective, i.e., to 

identify the advantages and obstacles of the traditional and digital book production chains to 

deduce opportunities and challenges. 

 All the participants gave their opinions on the book production chain. Regarding the tradi-

tional book chain, publishing is a double-edged sword. Participants from a small independent 

publishing house (participant 3) stated that large groups monopolize the media and fill the 

shelves of bookshops to the detriment of independent structures. 

 Conversely, when talking to participant 2 from a large publishing house, he spoke of res-

pect for the reader and his portfolio and the relationship with his authors, which he called 

«creator-owned,» i.e., the rights belonging to their creators. The participant remarked, «Be-

cause there would be nothing left without a creator. He stressed the importance of not selling 

directly as a publishing house, precisely out of respect for the network of booksellers. A dis-

tribution solution should be defended: «Selling a book directly means one less book sold by a 

bookseller.»

 A second observation takes place, the opposing concepts of publishing and self-publishing. 

Participant 2 indicates that «Working with a publisher is also a big advantage. You can work 

with an economy of scale and have a cost price for a book that will be much more interesting, 

much less important than if you self-publish. Working in collaboration with a publisher would 

guarantee the distribution of his work and access to a network of booksellers. He also under-

lines, «One observation that we have seen with the crisis is that everyone has discovered that 

they are novelists and want to write the book they have dreamed of all their lives,» explaining 
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a market saturated by supply. Conversely, participants 3, 8, and 9 express their dissatisfaction 

with the publishing market by highlighting the controversy surrounding the author’s status 

and income, which is often exploited. Participant 3 notes, «It is not uncommon for self-publi-

shers to be shunned by some booksellers or fairs as unprofessional or simply too complex to 

manage compared to more traditional distribution.»

 Today, booksellers represent the essential link in the book chain. As France is a country that 

pays particular attention to books, it can protect its culture. A capacity stated by participant 2: 

«Since 1991, there has been what is known as the Lang law, which is a law that allows each 

publisher to determine the price of the book, of the works they publish. The price of books has 

become a key element in understanding how things work in France. Bookshops also repre-

sent a milieu of enthusiasts and a valuation of the work of booksellers, as participants 6 and 7 

emphasized. 

 Concerning innovation in the book sector and, more specifically, in bookshops, participant 

7 informs us that it is a difficult environment to move in: «Most of the people who run the 

bookshop are old hands (...) they are rather reluctant to change». As innovation is not at the 

heart of this sector, we are seeing the emergence of bookshops with co-concepts. Participant 

4 states his concept of the proximity of second-hand books «it is always interesting, it is 

cheaper, and it gives a new life to books (...) while remaining in the continuity of recycling». 

While participant 5 emphasizes his specialized bookshop, which is unique in his region, 

«people come to see us because of the specialized side we have (...) The café is also one of 

the main things that will differentiate us». Participant 2 adds to this a very pertinent remark 

if bookshops were to disappear: «people will probably buy less in quantity but will buy their 

books much more expensively.» 

 Several participants mentioned a new distribution channel for books, the webtoon format, 

«with works that are created for this digital medium» (participant 2). A new writing mode is 

taking place and is seen as an opportunity by the publishing industry, as participant 2 sug-

gests, «a way for us to distribute stories and adapt them to a different reading format.» Par-

ticipant 7 suggests that the consumers of this format are from a generation that is very much 

connected to digital, so it remains to be seen in the long term whether this format has become 

more effective. 

 Of all the authors interviewed, three factors were identified as those leading these authors 

to the Webtoon platform. These factors are the competitions and calls for tenders launched by 
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the platform, the author’s entourage and word of mouth, and finally, festivals, as participant 

12 remarks: «I then met the French Webtoon team at the International Comics Festival in 

Angoulême in 2020».

4.3.6 Reading practice

 This last theme addresses a fundamental issue for achieving the second and fourth objec-

tives of this research project: identifying the new technological factors linked to the evolution 

of publishing models and understanding the effervescence around digital. 

 All participants in this study asked the question of ‘avid reader’ status. 100% of respon-

dents indicated that this status has changed significantly over the last ten years and suggested 

that what is now called a ‘high reader’ is someone who will read everything, from different 

genres, at different reading levels. Some participants added that the avid reader is passionate 

about what they read and who will go further than just reading by learning about the author. 

Participant 6 remarked, «For me, it is more the notion of the spectrum of reading rather than 

the number of readings that will allow me to define a great reader. 

 The practice of digital reading has different aspects. In particular, there are many advan-

tages, such as its format. Participant 11 said, «On the other hand, it allows for greater visi-

bility, thanks to the easy-to-use phone format and the free content. In recent years, digital mar-

keting has become an important issue, and access to applications that allow for more dynamic 

reading provides a format with an entertainment logic. 

 There are two opposing schools of thought on this digital shift in publishing. One side sug-

gests a slow shift that has not taken place, as highlighted by participant 3, «the impression that 

publishers have been content to release PDFs.At the same time, participants are more reticent 

about this digital shift «because it can destabilize our most loyal customers who nevertheless 

remain a bit old» (participant 6). Participant 9 also notes an important limitation to the prac-

tice of digital reading «The problem with online content is that it is consumed quickly, and 

just as quickly forgotten. The readership is often relatively young and comfortable with the 

reading and consumption format, but not necessarily the production format.

 The webtoon format is one of the most important signs of the shift of a part of fiction rea-

ding to the screen. The relationship between author and reader is, however, dependent. The 
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readership will determine whether the story they are reading is worth sharing and supporting. 

Participant 9 remarks that «even though he is more demonstrative, he is less invested than 

when he buys a book because he sometimes follows many webtoons at the same time.»  

 Nevertheless, this platform has a highly responsive community that gives authors excellent 

visibility. There is an immediate aspect as participant 8 underlines: «Having feedback through 

comments, sharing on networks, private messages, at the very moment of publication of a 

chapter, is an incredible and motivating experience.» The comments can thus both boost crea-

tivity and, conversely, totally block creation: «Whether it is negative comments that are hard 

to ignore or just too high expectations that the author fears he or she will not be able to meet» 

(participant 9). As for the interface, scrolling is both interpreted as a new way of reading and 

an annoying reading system. The diversity of the platform’s themes is also questioned. Partici-

pant 8 points out «the total disinterest of publishers in work of real artistic quality, in favor of 

easily consumable products, a literary fast-food. It is a vicious circle that conditions readers to 

mediocre works (...) The content is not linked to the format but to the market offer», a thought 

supported by participant 9. «Webtoons have similar themes to each other, mainly because 

they are looking for success. It is not a bad thing: it is what sells, and most people want to 

consume.

 As for the reading of paper books, the fourteen participants agree that paper books will not 

disappear. The preservation of paper books is reflected in the fact that books are a proven tool 

in our society (participant 1), that they are an object of pleasure and relaxation (participant 6), 

that they offer reading comfort (participant 9), the reluctance to use digital technology (parti-

cipant 12) and the nuances of use since people can read both in print and digital form (parti-

cipant 2). Participant 14 remarks, «I think that the digital and paper formats can coexist for a 

long time to come. They complement each other, and they both still have their audience, even 

if it may be at different scales.»

4.3.7 Results Validity and Reliability 

 To ensure the reliability and veracity of the secondary research results, the themes and 

objectives of the study were checked by members external to the study, who then determined 

whether the research results were valid.
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5. Chapter Five - Discussion chapter
5.1 Introduction to Discussion 

 By highlighting the new consumer practices described in the quantitative research findings 

4.2, opportunities and challenges raised by the pandemic were identified, and new digi-

tal-oriented strategies were put forward and supported by the results of fourteen interviews 

with book industry experts described in the qualitative findings 4.3 and the literature review 2.  

This research project studied the book industry over the last ten years (2010 to 2020) and also 

2021 to date.  

 In sum, the quantitative and qualitative results of this mixed-methods study will be coupled 

in this chapter: consumer data, technological factors, market opportunities and challenges, 

digital engagement, the balance in the book chain, and strategic propositions are discussed as-

suming that the research objectives and purpose of this study have been achieved. The stren-

gths, weaknesses, and limitations of the research will be discussed and the implications of the 

research and the possibilities for further research.

5.2 Discussion of Findings  

5.2.1 Research Objective 1

 To provide baseline data on French reading habits over the last ten years in order to un-

derstand the changing needs of readers.

 The establishment of this objective stems from the importance of understanding the 

changes in reading habits in recent years. This objective also provides a baseline of current 

reading practices and a link between reading practices and usages. The literature review and 

primary quantitative research revealed three types of readership. A readership of young adults 

in their twenties and thirties, mainly female, will adopt digital and paper reading practices.  

 The second readership of young adults in their mid-twenties, male and female, mainly 

consume online content. Furthermore, a third readership includes the older generation, who 

will mainly consume paper books.

5.2.2 Research Objective 2

 To identify the technological factors that have changed publishing models over 

the last ten years.

 The application of this objective reflects the interest and opportunities that technology and 
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innovation can provide to introduce new ways of consuming. The literature review and qua-

litative secondary research revealed the importance of comparing the results of recent years 

results to identify the factors that have led to changes in consumer behavior. The study found 

that post-internet implosion phenomena such as the arrival of the tablet computer, social 

networking, the advent of the smartphone, digital reading platforms and applications, and the 

Covid-19 pandemic have been key factors in the evolution of publishing models. 

 However, the literature review suggests that the publishing sector remains a slow sector in 

terms of change, and it is challenging to bring new technologies and innovation to the sector.

5.2.3 Research Objective 3

 To study how the global pandemic has impacted the book industry and its stakeholders 

over the past two years and to propose appropriate solutions.

 This objective was chosen to understand the economic and societal consequences of the 

current period we are experiencing. The secondary qualitative analysis revealed that the book 

companies that were able to adapt and react momentarily to the crisis by adopting online com-

merce and communication exclusively on their social networks could survive the epidemic. 

 The documentary analysis indicates that the arrival of Covid-19 caused a drop in book 

sales. This phenomenon only lasted a few weeks and has increased reading practices among 

the French over the last two years. A third fact emerged from the study as a whole: a reading 

practice dedicated to entertainment.

5.2.4 Research Objective 4

 To research how digital can support the book industry and provide a better customer 

experience over the next ten years.

 Setting this objective is the young generation that wants to be ultra-connected. The analy-

sis of the impact of digital technology on reading habits will deduce whether the book sector 

will evolve or not. The study has shown that the society we are aiming for today is an enter-

tainment society. As the reader has become a consumer, the literature review and the analysis 

of the qualitative secondary research revealed that digital technology has made it possible to 

guarantee the visibility of book culture.

 The implementation of campaigns and communication strategies through social networks, 

editorial strategies through partnerships with streaming platforms, and web bookfluencers, a 

«Culture Pass» application facilitating access to culture, aims to strengthen companies’ po-
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sitioning in the book sector. The literature review also examined the concept of transmedia, 

which creates a natural ecosystem around works or a brand, a concept designed to support the 

book industry. Although the aim is to profit, this concept nevertheless allows a real commu-

nity to be created.

4.2.5 Research Objective 5

 To identify the problems related to the traditional and digital structure over t

he last five years. 

 The development of this objective stems from new distribution channels and new players in 

the book production chain. 

 Concerning the traditional structure, the entire study examines the place of online distri-

butors such as Amazon and direct sales by publishing houses as a brake on the activity of 

bookshops. The primary quantitative analysis reveals that the two significant disincentives 

to paper books are their bulkiness and price, implying that readers are moving to digital. The 

secondary qualitative analysis highlights the depletion of paper due to an overload of orders 

from suppliers who cannot manage this rush of orders, creating a feeling of fear among book-

sellers who see their «funds» diminish, suggesting that bookshops are dependent on sup-

pliers. Authors’ rights are also highlighted as often very precarious, explaining the increase in 

self-publishing in the book sector. The secondary research and the documentary analysis add 

to this that there is a phenomenon known as the «long tail,» which has been influenced by the 

overproduction of books, often of lesser quality, exerting pressure on the consumer who is lost 

in the offer and at the same time showing the indispensable profession of bookseller to orient 

the reader. They also show that the publishing profession will disappear if self-publishing 

takes over the book market. 

 As for the digital structure, the primary quantitative research shows that digital is a practice 

that is not ingrained in the habits of the older generation. There is a real sense of reluctance. 

Conversely, the secondary research and literature review explores the criticism of the younger 

generation by their elders who perceive them as a less cultured generation. Nevertheless, this 

finding is generational as each generation has its own culture and practices. The whole study 

presents the smoother case, which was a very well-received product in 2007 but has not beco-

me a part of reading practices because its users are generally people with visual problems who 

are looking for reading comfort. The research project also notes the webcomic, a new online 

reading format that presents a fast consuming read-through scrolling with themes at the end of 
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the day, highlighting the phenomenon of the book to content. 

 However, it is not easy to compare these two structures due to practices and uses that differ 

from each other. The secondary qualitative analysis expresses the digital revolution in reading 

practices and invites the cohabitation between the two forms of practice, claiming that the 

paper book can never disappear.

4.2.6 Research Objective 6

 To propose new strategies for the promotion and management of book outlets 

for the next ten years.

 The first strategy proposed consists of making themselves visible to everyone on the web 

and in natural referencing through social networks. By communicating regularly on the news, 

their services/products, and themes related to their activities, companies create a strong link 

with their consumers, illustrated by a loyal community that gives visibility. 

 The second strategy is linked to social networks since it involves using people outside the 

company to promote their brands. These partnerships guarantee good visibility, provided they 

work with someone who shares the same values as the company. 

 Furthermore, the last strategy is a transmedia approach through the storytelling of the pro-

duct spread on different media platforms to create a new consumer experience. A storytelling 

scheme on several distribution channels.

5.3- Strengths and Weaknesses of the research 

5.3.1 - limitations to Research Project

 Although the quantitative sample size of the primary research reached 400 participants, it 

remains a small-scale sample. It is not possible to make general statements about the reading 

practices of the French, as the French population alone represented 55.85 million individuals 

aged at least eighteen years. Therefore, this research project represents only 0.0007% of the 

total possible respondents. Furthermore, as the quantitative questionnaire was split between 

groups of individuals with specific interests, these two factors taken into account in the re-

sults would have provided more reliable results. They would have better reflected the reading 

habits of the French. 

 The statistics concerning the reading practice of the French, the results of the survey on the 

«Pass Culture» as well as the turnover of the publishing industry in France will also be factors 
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to consider in terms of the limits to the validity of this research. These statistics have not been 

updated to include the year 2021, a consequence of the research project between September 

and December 2021. In addition, there is a lack of statistics highlighting the impact of the 

Covid-19 pandemic on the book market, leaving the results of the primary and secondary 

research as the only essential reference point. 

 In the secondary study, just over half of the participants indicated that they had only one to 

four years of experience in the market. This factor suggests that the results will not be inter-

preted as conscientiously as those of experienced book market participants in the open-ended 

questions. 

 Considering these factors in terms of limitations to the validity of this research, it is consi-

dered that the literature review and the research for this project validate the study as an addi-

tion to the previous literature. The limitations of this research project present an opportunity 

for future research to be conducted on this topic, namely the consequences of the COVID-19 

pandemic.

5.3.2 - Strengths & Weaknesses of the Research

 The strength of this research project lies in the realization of a mixed-methods case study 

design to meet the research aim and objectives and the identification of future research topics 

in the publishing sector in light of the current pandemic and digital technology. On the other 

hand, the case study approach provided data on reading consumption and practice, giving ty-

pical consumer profiles. The literature review provided ideas for strategies for marketing and 

communication services in the book sector, as it did not have all the knowledge at its disposal. 

Recommendations of a technical and practical nature were identified throughout the study to 

propose strategies to the book industry. 

 However, the study also includes weaknesses such as access to secondary data from the 

literature review, which was limited to open access articles and those available in research da-

tabases accessible via the university login. Nevertheless, also the time constraints in carrying 

out this mixed-method research project. The 12-week period, the time needed to conduct the 

interviews in French and their transcriptions in English, and the fact that I am the sole re-

searcher of the project and working part-time, put additional pressure on me to complete this 

project in time available. Finally, it can be said that carrying out this complex research project 
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in the current context of a global pandemic is a challenge. 

 The quantitative and qualitative analysis is also subject to specific weaknesses. The main 

quantitative weakness is the nature of the sample, which was distributed at 95% of its to-

tal circulation on social networks, raising concerns about the generalisability of the results 

concerning the digital environment, which would not represent the whole population.

As for the qualitative research, its main weakness is the sample size, which includes fourteen 

respondents and requires a great deal of effort in transcription and analysis, raising concerns 

about the interpretation of the results.

5.4 – Discussion Conclusion

 The question of this study was to determine the new reading practices of the French and 

what strategies to address these practices. From the beginning of the research project, the 

new technologies and the Covid-19 pandemic had been thought to impact the book market in 

France. It will be shown in the course of the research that these earlier suspicions have indeed 

impacted the book industry. The following hypotheses and possibilities for new practices 

resulting from these two factors were raised. 

1. Confinement has created a sense of fear and imprisonment. The French people, thus prac-

ticing teleworking and seeing their leisure time drastically reduced, had to find a new way to 

occupy themselves. Faced with this unknown economic situation, they felt the need to escape, 

and for this reason, the practice of reading increased following this event. It seems that the 

pandemic affected the supply and demand of books on the market, which led to an increase in 

book sales. 

2. The younger generation, born into an ultra-connected world, has followed the digital deve-

lopments like the silent generation (1920-1940) born out of the Great Depression and World 

War II that followed the industrial revolution. In a world of images and entertainment, where 

everything must be consumed quickly, this generation found in the practice of digital reading 

a door to the imaginary easily accessible, but also a community of people sharing the same 

interests. It seems that new technologies have affected the feeling of identification and the 

reader’s status, which has led to a reader who has become a consumer. 
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3. As the practice of digital reading has increased with the pandemic and has diversified due 

to the phenomenon of digitization and the effervescence of the internet, it would seem that 

the digital book has become a border object testifying to the convergence between publishing 

culture and digital culture.

5.5 - Applications and Implications of Research Findings

 Through this research project, the research questions and hypotheses sought to answer how 

to mobilize new channels and tools and implement new strategies in the daily practice of pro-

fessional book market actors. These answers were raised during interviews with the activity 

of professionals impacted during the arrival of the health crisis, reflecting new organizational 

arrangements and digital practices. The study also sought to answer how to encourage the 

practice of reading among the French, measures that the State could support. This chapter will 

then consider directions for future research arising from this study.

5.5.1 Implications for reading practice

5.5.1.1 Implications for Book Professional 

 One of the significant practical contributions of this study is the presentation of data on the 

reading practices of French consumers, i.e., what they are going to read at what time and on 

what media. This data is essential because the most recent studies date from 2020, a period of 

economic change due to the emergence of the Covid-19. By exploiting the practices with the 

hindsight of one year after the containment period, we analyze data that will have stagnated 

and therefore deliver precise and valid indicators for the book actors. Qualitative secondary 

research, by recounting the activities of the different actors in the book chain, allows similar 

actors in the book chain to design the same initiatives and use the same tools. It also allows 

the actors to understand the current market situation and get an overview of new measures to 

overcome the challenges of the Covid-19 pandemic.  

5.5.1.2 Involvement of the State 

 This study also brings the second implication of a political nature that emanates from docu-

mentary analyses and qualitative secondary research and is included in a state reflection. The 

data show changes and perspectives for the book market due to the impact of Covid-19. These 

results shed light on the economics of the book market and the dissemination of culture, par-

ticularly with the ‘Culture Pass,’ allowing the French State to understand the market’s current 
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situation and know where entertainment culture lies in the practices of the French.

5.5.2 Implications for future research

 This research project is pragmatic and mixed and opens up several possibilities for future 

research, particularly in developing and deepening the theory. Further and complementary 

research will be needed to arrive at new results.

 Within the limits and constraints of the study, the sample must be enlarged to examine 

reading practices that correspond to a total level of the French population. In particular, this 

sample can be pushed further by focusing the research, not on French but European practices.  

 Through the literature review, we regularly find concepts from the Asian continent. There-

fore, developing a sample with a European dimension would allow us to understand whether 

there is a phenomenon of Asiatisation of Europe like the phenomenon of Americanisation in 

the mid-200s with the advent of widespread use of high-speed Internet.

 Secondly, the study only partially, if at all, addresses the French government’s ‘Culture 

Pass’ initiative in the literature review and qualitative secondary research. It would have been 

interesting to incorporate this theme into the quantitative questionnaire to highlight the place 

of reading in the culture and free time of the young eighteen-year-old generation. However, 

as the ‘Culture Pass’ is a recent government initiative (2021), it would be more interesting to 

conduct further research in one or two years to examine representative data on the cultural 

practices of the younger generation.

 Further work at the level of qualitative secondary research such as more diversity of pro-

fessions (some not present such as suppliers, illustrators, etc.), authors who collaborate with 

publishers (interviews only reveal self-publishing authors) and managers in charge of self-pu-

blishing platforms, would allow an understanding of the extent of the changes related to the 

book chain. Furthermore, thus, comparing the production chain of the printed and digital book 

more in-depth to determine new stakes.

 In the same idea, additional work at the level of documentary analysis, such as the impact 

of the epidemic on the book sector, would offer an opportunity to refine and validate the 

concepts linked to the increase in the practice of reading among the French. One could also 

ask whether this phenomenon will be brought to an end if this global pandemic were to end.
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 Finally, as discussed in section 1.2.2.1, the «final consumer» model (Figure 3) lacked the 

data to provide a reliable solution. As this model can be considered a baseline in reading 

practice, the generation of a new quantitative primary research with a larger but more accurate 

sample (i.e., readers only) could be considered. This model could be part of the number of 

questions that the book industry is asking itself: 

 Is there a correlation between print and digital reading? Do print and digital reading prac-

tices have the same final consumer? What are the motivations for a paper reader to go digital? 

What are the motivations for a digital reader to switch to paper books? Will the publishing 

profession survive if it becomes absent from the book chain?

5.6  - Recommendations Based on Research

 The study identifies the impacts of the emergence of new technologies since the 2010s and 

the global pandemic that emerged in 2019. The introspection of the impact that Covid-19 has 

had has primarily led to several outcomes such as business closures, government measures, 

paper shortages due to reduced supply of raw materials to printers, to name but a few. 

 The practice of reading is the main point of this study, but implementing a single «Culture 

Pass» initiative is not enough. The French government must propose other initiatives and 

not by including reading in a culture plan but by establishing a plan dedicated solely to rea-

ding. For example, on the 75th anniversary of Antoine de Saint-Exupéry’s book «The Little 

Prince,» an exhibition on the theme of ecology was set up in various places in France in 

partnership with the publisher Deyrolles. Each exhibition deals with reading and ecology in 

a different format. At the Château de la Bourdaisière, the exhibition took place in the gardens 

and the forest during a walk. It is an example of implementing a cultural event around books 

on a national scale, promoting the benefits of reading and discovering works. 

 A recurring theme in this research project is the lack of innovation in the book sector. It 

would be interesting to look at other cultural and media sectors to determine which innova-

tions could give book culture visibility. Innovation and technologies related to immersion 

could be considered, a process that can be found in the art sector within three immersive 

digital art centers: the Atelier des Lumières in Paris, the Carrières de Lumières in Baux-de-

Provence, and the Bassins des Lumières in Bordeaux. Immersive digital technologies, com-

bined with the exceptional configuration of each of the sites, take visitors on an emotional and 
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interactive journey to the very heart of the work of the greatest artists. An innovative approach 

that projects paintings but could just as quickly enhance book extracts, their illustrations, the 

words and voices of others, to name but a few. A total immersion in a life-size book. 

 A final recommendation based on this research project and which should be carried out by 

the book industry is a global dissemination strategy in the digital age inspired by transmedia 

in order to reach people everywhere at any time of the day but also to promote work in all its 

forms. The aim is to create a coordinated and unified reading experience around a work, an 

artist, a self-publishing platform, a publishing house, or a bookshop. A diagram of this strate-

gy can be found in Annex P.
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Appendix A – SNE figures 2019-2020

Table A1: Evolution of the turnover (in million of euros) 

Table A2: Evolution of the turnover (in million of euros)  in 2019-2020
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Figure A2: Evolution of the turnover in 2019 by editorial segment

Figure A1: Evolution of the turnover in 2020 by editorial segment
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Appendix B – SNE figures 2018-2019

Table B1: Evolution of the turnover (in million of euros) 

Table B2: Turnover of digital publishing in France 
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Appendix C – SNE figures 2017-2018

Table C1: Evolution of the turnover (in million of euros) 

Table C2: Turnover of digital publishing in France 
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Appendix D– Hootsuite: Digital 2020 France

Figure D1: Digital Growth Indicators 

Figure D2: Overview of the population 
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Figure D3: Population by age 

Figure D4: Device ownership
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Figure D5: Daily time spent with media 

Figure D6: Mobile internet use
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Figure D7: Adoption of digital innovations

Figure D8: Online content activities
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Figure D9: Social media overview

Figure D10: Instagram audience overview
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Figure D11: Facebook engagement benchmarks 

Table 1: Most-visited websites (similarweb)
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Facebook Invitation (french version) 

Bonjour à tous les passionnés de roman, de 
fiction, de littérature en tout genre, de bande 
dessinée, de manga, de comics, de lecture en 
ligne et j’en passe ! 

Aujourd’hui je partage avec vous un ques-
tionnaire qui a pour objectif de mettre en lu-
mière les «mutations de la culture du livre». 

Alors si vous avez du temps devant vous et 
souhaitez participer à la compréhension de 
ses nouveaux modes de production, consom-
mation, diffusion etc. cliquez sur le lien juste 
ci-dessous :
https://forms.gle/u4Vai1PHtT2JGZE66

Appendix E – Facebook & Linkedin Invitation to participate- Quantitative Research (FR & 
En Version) 

Facebook Invitation (english version) 

Hello to all lovers of novels, fiction, lite-
rature of all kinds, comics, manga, online 
reading, and so on! 

Today I’m sharing with you a questionnaire 
that aims to highlight the «mutations of book 
culture.» 

So if you have some time to spare and would 
like to participate in understanding these new 
modes of production, consumption, distribu-
tion, etc., click on the link below:
https://forms.gle/u4Vai1PHtT2JGZE66

Linkedin Invitation (french version) 

[THÉSE]
Bonjour à la communauté, aujourd’hui j’ai 
besoin de votre aide afin de donner de la 
visibilité de ce post. 

Dans le cadre de mon mémoire de fin 
d’études (en Master Marketing International 
à la Dublin Business School), je vous sol-
licite afin de participer à cette enquête qui 
porte sur «mutations de la culture du livre». 

Ce questionnaire adressé aux personnes 
âgées de plus de 18 ans, est strictement 
anonyme et ne vous prendra pas plus de 3 
minutes. 

Merci d’avance pour vos retours ! 
https://lnkd.in/dsnYBqGD

#sondage #enquête #thése #lecture #mutation 

Linkedin Invitation (english version) 

[THESIS]
Hello to the community. Today I need your 
help to give visibility to this post. 

As part of my thesis (in International Marke-
ting Master at Dublin Business School), I am 
asking you to participate in this survey about 
«changes in book culture.» 

This questionnaire is addressed to people 
over 18 years old, is strictly anonymous, and 
will take no more than 3 minutes. 

Thank you in advance for your feedback! 
https://lnkd.in/dsnYBqGD

#survey #survey #thesis #reading #mutation 
#business #marketing #culture #digital
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Appendix F – Participation Information sheet- Quantitative Research (EN Version)
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Appendix 6 – Online Questionnaire (EN Version)
Screenshot No. 1
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Other:

Screenshot No. 2
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Screenshot No. 3
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Screenshot No. 4
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Screenshot No. 5
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Screenshot No. 6
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Screenshot No. 7
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Appendix H– Results from the Online Questionnaire (FR Version) 
Screenshot No. 1

Résultats d’enquêtes sur 
«La Mutations de la Lecture en France»

Résultats en Français 
400 Répondants agés de plus de 18 ans, vivant en France et/ou de nationalité Française. 
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Screenshot No. 2
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Screenshot No. 3
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Screenshot No. 4
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Screenshot No. 5
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Screenshot No. 6
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Screenshot No. 7
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Screenshot No. 8
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Screenshot No. 9
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Screenshot No. 10
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Screenshot No. 11
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Screenshot No. 12



Page 121

Appendix I – Results from the Online Questionnaire (EN Version) 
Screenshot No. 1

Results of surveys on  
«The Mutations of Reading in France»

Transcription of the results in English
400 respondents aged 18 and over, living in France and/or of French nationality. 
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Screenshot No. 2



Page 123

Screenshot No. 3
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Screenshot No. 4
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Screenshot No. 5
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Screenshot No. 6
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Screenshot No. 7
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Screenshot No. 8
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Screenshot No. 9
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Screenshot No. 10



Page 131

Screenshot No. 11
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Screenshot No. 12
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Appendix J – Research Ethics Review Application Form DBS
Screenshot No. 1

Dublin Business School  
Research Ethics Review Application Form 

 
Please complete this form comprehensively and submit it as a required appendix to your Research Methods Dissertation Proposal. 
 
Title of Research  « Examination the revolution in reading in the French market over the last ten years and intend to 
do conjectures for the next ten year.  » 
  
 
Applicant Details 

• Name:  Notredame Maud 
• Status:    Postgraduate student 
• Address:  6 rue des vîmes 33290 blanquefort  
• Telephone: 06 38 39 29 27     
• E-mail: 10576700@mydbs.ie  

 
 
Research Supervisor (where known / appropriate) 

• Name:  Richard Skelton 
• Department:  Mba Digital Marketing, Advertising     
• E-mail: Richard.skelton@dbs.ie  

 
• Supervisor’s qualifications 

New Product Development Manager – Three Ireland 
• Supervisor’s specialisations 

Digital Marketing & Communication, Advertising. 
• Supervisor’s experience 

- Evening Lecturer – Mba Digital Marketing Advertising – DBS 
- Digital Account Director – DDFH&B 
- Commercial Director – ICAN 
- Sales Director/GM – Mood Media Global  
- Sales & Marketing Director – Tinpot Productions  

 
 
Ethical Guidelines 
 
All applicants MUST have read and understood the DBS guidelines before submitting an application. 
 

• Have you read the DBS Ethical Guidelines for Research with Human Participants? 
 Yes                    

 
• Please indicate any other ethical guidelines or codes of conduct you have consulted? 

 
www.psihq.ie/DOCUMENTS/Code%20of%20Professional%20Ethics.PDF  
www.bps.org.uk/the-society/ethics-rules-charter-code-of-conduct/code-of-conduct/code-of-conduct_home.cfm  
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Screenshot No. 2

Research Proposal 
Please note: A detailed research proposal must accompany this application. 
 
Proposed starting date and duration 
I plan to start by mid-September to ensure enough time on this project and plan to work for a part-time job at 
the same time. Also, plan to finish this essay before Christmas to ensure extra time if the deadline does not 
make it. 

 
 

Research aims and objectives  
Through this essay, I would like to answer some questions such as: Has digital technology fully entered the 
reader’s habits ? Will paper books eventually disappear in favor of digital books ? How can digitally 
create value in publishing ? Is digital reading associated with fast consumption? Do book professionals 
need to evolve or create new strategies?  
 
Through seven smart objectives that will form the body of the essay, will try to answer these questions: 
1. To provide baseline data on the reading habits of the French over the last ten years to understand the 
changing needs of readers.  
2. Identify the technological factors that have changed publishing models over the last ten years.  
3. To study how the global pandemic has impacted the book industry and its players over the last two years 
to propose appropriate solutions. 
4. Research how digital can support the book industry and provide a better customer experience over the 
next ten years.  
5. To identify the problems related to the traditional and digital structure over the last five years.  
6. To propose new promotional and management strategies for book trade outlets for the next ten years. 
 
Finding the solutions to these questions will give models and recommendations for marketing professionals 
in the book industry. 

 

Rationale 

 The smartphone age has considerably changed our habits both in our consumption and in our cultural 
practices. The French face a second factor that appeared two years ago with a global scope.  
 
A pandemic that highlighted the growth of digital books and reflected the state of mind of the French. A 
significant difference between the publishing segments that explained this. There will be strong growth 
between 2019 and 2020 for comics (+6%), driven by manga in particular (+29%), after-school activities, and 
youth (+7%) (SNE report). A reflection of the lives and concerns of the French in this period of a health 
crisis.  
 
Topical factors will enable us to address the practice of reading in-depth in this essay. 
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Screenshot No. 3

Research design 
We use two methodologies for the essay's subject: a quantitative and a qualitative research method. 
Although the mixed method requires intensive work, it will provide complementary data.  
 
The quantitative approach will allow one to understand consumer behavior and characteristics to identify 
trends and assess their interest in the products/services that the book industry produces. We will collect 
measurable data and convert it into numbers through an objective approach.  
 
The second qualitative approach will identify  
the book actors' behavior, motivations, and characteristics. With a subjective approach, they will analyze 
their reactions and stories in an interpretative way. 

 
Methods of data collection 

We will use different tools to collect data. 
 
1. Structured and directed questionnaire – quantitative primary research   
Description :  
Use the "google form" tool, which facilitates the creation of different question formats and layouts. 
 
Distribution:  
Once the HTTP link of the questionnaire is generated, it is distributed by email to discussion groups and 
social networks. 
 
Type of questions :  
> Exploratory: Do you like to read? Do you read? How many times a day, a week? Do you buy in shop or 
online? Do you buy with the "click and collect" system? Do you buy on platforms such as Amazon or in 
bookshops? 
> Descriptive: Do you read on paper or online? What type of content do you consume? How much time do 
you spend on this content per day, per week? What platforms do you read online?  
>Explanatory: What do you think about reading online? Is reading on paper going to disappear? 
 
 
2. Individual Interviews - qualitative secondary research   
Description:  
Strictly face-to-face, directed interview, leaving room for some open questions.  
Method of "narrative inquiry." The researcher presented as a narrator who guides the conversation and gives 
it direction. This method allows obtaining more in-depth information about the changes in consumption, the 
implications, and the links that may have been created. In particular, it is compatible with small samples. 
 
Distribution:  
Physical interview at the professional's place of work, by telephone, or by zoom interview. 
 
Type of question 
> Exploratory: Do you like to read? Do you read? How many times a day, a week? Do you buy in shop or 
online? Do you buy with the "click and collect" system? Do you buy on platforms such as Amazon or in 
bookshops? 
> Descriptive: Do you read on paper or online? What type of content do you consume? How much time do 
you spend on this content per day, per week? What platforms do you read online?  
>Explanatory: What do you think about reading online? Is paper reading going to disappear? 
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Screenshot No. 4
 
Research sample 
 
A. Population sampling by demographics: 
I was searching for the most valid representative population possible. The research is directed towards a 
French population I know best since it is my nationality. A margin of error calculation will be set up to 
obtain a low margin, a high level of confidence, and the percentage of response rate to be achieved. 
 
B. Population sample by age : 
The sample will include people aged 18 years and over for the primary research. The primary research 
analyses will then allow us to compare  
practices between Generation X (1965-1980), Generation Z (2000), and Generation Y (1980-2000). 
 
C. Population sample by occupation : 
Occupations will be targeted only for secondary research.  
> Professionals in the book production line: 
- Bookstore salespeople  
- Bookstore advisors  
- Managers, directors, etc. 
- Editors, writers, etc.  
- Authors, self-authors etc. 
 
> Professionals in the public sector  
- Sociologists 
- Anthropologists  
- Therapists 

 

Nature of any proposed pilot study 

A test questionnaire and interview will be carried out beforehand to ensure both research approaches' 
smooth running and reliability.  
 
A person X will use the online questionnaire from the primary quantitative research to post it online. Their 
feedback will allow for changes or additions to the questionnaire. Once the changes have been made, a 
second person will perform the same action.  
 
The test for the qualitative secondary research interviews will be carried out in the same way, with two X 
people giving feedback. 

 
Methods of data analysis 
The creation and distribution (HTTP link) of the quantitative questionnaire will be done with an office tool 
used directly on the Internet, "google form." 
This tool does not require installation and allows freedom to create question formats: multiple choice, 
checkboxes, drop-down menus, multiple-choice grids, linear scale questions, or date or time type questions. 
 
Secondary research interviews will be conducted with voice recording of participants using the 
"Dictaphone" tool available on the iPhone. 
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Screenshot No. 5

Ethical Issues and Risk 

Please identify any ethical issues which will arise and how you will address them. 
For quantitative surveys:  
1. To exclude minors.  
Ensure that there are no minors in order not to take additional steps (parental consent for minors).   
In order to warn minors: information banner at the beginning of the questionnaire and messages sent with 
the link recalling this characteristic.  
 
2. To ensure consent. 
 Information is present in the information banner at the beginning of the questionnaire.   
 
3. To guarantee the anonymity of the data. Information in the information box at the beginning of the 
questionnaire. A reminder that this is a non-commercial survey with an academic purpose. The questions 
have been designed so that participants cannot be identified. 
 
For qualitative surveys: 
1. To protect patients' data. 
Sensitive topics that may be discussed about patients of sociology professionals during the interviews. When 
transcribing the interview, patient identifiers will be anonymized.  
 
2. To ensure informed consent.  
A consent form will be set up at the time of the discussion by e-mail and a reminder at the beginning of the 
interview. 
 
3. To ensure the anonymity of data.  
Give participants a choice to have their data anonymized or not. The distinguishing features of the 
participants will then be unmarked. 

 
 

 
Please indicate any risk of harm or distress to participants. 
For quantitative surveys: 
1. To ensure that the link to the questionnaire is not shared outside the network I have set up.  
2. To ensure that only French adults participate in the survey. 
 
For qualitative surveys: 
1. To ensure that I do not disclose information about the book's actors and the therapists' patients. In the 
report, this information will be marked with an X.  
2. To ensure that the discussion is on the main topic. If the interviewee answers things that do not fit into 
this context, I will push them towards new questions. 

 
 

Please indicate how you will address this risk (e.g. debriefing procedures, etc). 
For quantitative surveys,  
The beginning of the survey will be designed with an explanatory banner recalling the research objective 
and the conditions of the survey. This explanatory text will be summarised in the message associated with 
the link to the questionnaire when it is distributed. 
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Screenshot No. 6

For qualitative surveys.  
During the first contact by e-mail, the aim will be to talk about the research objective of the study. If the 
participant is interested, the interview conditions will be discussed in a second exchange with a consent form 
to be filled in. At the beginning of the interview the conditions of the interview are also reminded. 

 
 
Please specify the participant group 
A. Population sampling by demographics:  
French people 
 
B. Population sample by age: 
Persons aged 18 and over 
 
C. Population sample by profession: 
For primary research, the type of occupation is not a selection criterion.  
In contrast to the secondary search, where you search for : 
> Professionals in the book production line: 
- Bookstore salespeople  
- Bookstore advisors  
- Managers, directors, etc. 
- Editors, writers, etc.  
- Authors, self-authors etc. 
 
> Professionals in the public sector  
- Sociologists 
- Anthropologists  
- Therapists 

 
 
How will the research participants in this study be selected, approached and recruited? 
Quantitative primary research 
> The network of my French school (ISEG Bordeaux).  
I had a professional experience at this school. Thank that I discussed with senior management about sharing 
the questionnaire through students and alumni, and they approved it. The implementation will be done once 
I have generated the HTTP link of the questionnaire and constituted an explanatory message which will 
dress up this link. The institution will then send these elements by email to these students and diffuse them 
on its communication channels (social networks, blogs, and websites). 
 
> My network: through social networks (Instagram, Facebook, and LinkedIn)  
To bring visibility to the questionnaire, I spread it on my social account, which can be shared among the 
users of the interfaces 
 
> On specialized groups: through social networks (Facebook).  
Reading groups, reading practices, and specific reading materials will be targeted. As well as student groups 
and groups of city dwellers in particular.  
For most of these groups, it is necessary to have the agreement of the administrator to enter or publish on the 
page, so it is necessary to fill in a questionnaire and/or convince the administrator. 
 
> My network: through emailing 
For the people around me who do not use social networks, the link to the questionnaire will be sent to them 
by email. 
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Screenshot No. 7

Qualitative secondary research 
Upstream, I had to research professionals. I contacted experts on academic university websites, publishing 
platforms, in my literature review, in academic articles, etc.  
 
> Invitation by email 
I am sending an email presenting my research objective, the subject of my study, and who I am. Once the 
contact is established and the professional is willing to participate, we exchange (by email or phone) the 
conditions of the survey.  
 
> Invitation on their social networks  
Authors, in particular, will be more likely to be contacted on their social networks, where they regularly 
exchange with their communities. Once the contact is established, the exchange will be done by email.   

 
 
 
What inclusion or exclusion criteria will be used?  
Quantitative primary research 
Since the book sector is relatively broad, excluding minors from the survey excludes children's reading. It 
will make the research easier. The age criterion will be present in the message that accompanies the link and 
on the banner of the questionnaire. 
 
Qualitative secondary research 
To understand how the book industry has evolved, the main criterion will be the professional criterion. The 
professional criterion includes the actors of the book line and the experts in applied sociology and 
anthropology. 

 
How will participants be informed of the nature of study and participation? 
Quantitative primary research 
Through the message that accompanies the link and the questionnaire's information banner (once the link 
has been clicked) 
 
Qualitative secondary research 
They will be informed of the nature and subject of the survey at the first contact by email. Then, in a second 
exchange, the survey conditions will be discussed along with the question and the consent form.  
They will be reminded in the form that they can retract before D-1 of the study's delivery to my institution. 

 
 
What procedures will be used to document the participants’ consent to participate? 
Quantitative primary research 
The questionnaire will act as a reference document. The questionnaire's nature and conditions will be 
informed in the information banner at the top of the questionnaire. 
A check box will be used as a consent form and will read: "I agree to participate in this research and to 
provide my data on the condition that it will not be used for commercial purposes but academic purposes." 
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Screenshot No. 8
Qualitative secondary research 
Qualitative secondary research 
During the second interview by email, signed, a consent form will be sent to participants, and returned. By 
signing, the participant agrees to be voice recorded. In order to keep their anonymity, each recording will be 
given a number which will appear as an appendix to the essay.  
 
Before the interview, the survey's nature and conditions will be recalled, so the consent will be done a 
second time but orally. 

 
 
 
 
If vulnerable groups are participating, what special arrangements will be made to deal with issues of 
informed consent/assent? 
In this case, I do not involve vulnerable groups and minors, so I will not have to ask for written consent from 
a parent.  
 
However, since all of my participants will be French and not all of them will have English language skills, I 
will make sure to transcribe the answers and questions of the questionnaires. I will transcribe the answers 
and questions from the questionnaire and interviews in the language in which the essay is rendered, i.e., 
English. Hence the need to voice record the exchanges during the interviews. 

 
Please include copies of any information letters and consent forms with the application. 

 
Researchers  working with children must complete the statutory declaration in the appendices as well as the 

declaration below. 
 
 
Anonymity/Confidentiality/Data Protection 

Please indicate the form in which the data will be collected. 

 Identified  and   De-Identified 
Both, since some have given their agreement to non-anonymity 
 
What arrangements are in place to ensure that the identity of participants is protected? 
Qualitative secondary research 
The consent will be sent by email to easily keep track of the exchanges made with the interviewees. Of 
course, I will print each consent and keep it in a secure briefcase to ensure a final backup. 

 
 
Please indicate any recording devices being used to collect data (e.g. audio/video). 
Qualitative secondary research 
The use of the "dictaphone" tool, application on my cell phone. 
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Screenshot No. 9

Please describe the procedures by for securing specific permission for the use of these recording 
devices in advance. 
Qualitative secondary research 
During the second exchange by email with the participant, I will send a document stating the consent to be 
voice recorded during the interview. This document must be signed and sent to both parties. 

 

Please indicate the form in which the data will be stored. 

 Identified and    De-Identified 

Both, since some have given their agreement to non-anonymity 
 
 
Who will have responsibility for the data generated by the research? 
Quantitative primary research 
Upon submission of the questionnaire responses, a pop-up message will appear to inform that the data 
cannot be modified or removed after submission. 
 
Qualitative secondary research 
Once consent is signed, the participant may choose to withdraw from the process at any time. He/she only 
has 24 hours before the essay is posted on my institution's platform (scheduled for January 10, 2022). 

 
 
Please describe the procedures of the storage and destruction of data. 
All digital information and data will be secured and stored on a hard drive dedicated to this test. As for the 
paper documents, they will also be kept in a secure briefcase. 
 
Participants on both methods will be informed of procedures by email or thanks to the informational banner 
of the online questionnaire. This procedure will stipulate that the data collected (link and results of the 
online questionnaire and voice recordings) will be deleted after the essay is posted online. 

 
 
Dissemination and Reporting 

Please describe how the participants will be informed of dissemination and reporting (e.g. submission 
for examination, reporting, publications, presentations)? 
 
Quantitative primary research 
At the end of the questionnaire, respondents will find a question (not required). Where they can further 
detail their thoughts on the subject of the study. But also, request to receive the essay once it is finished 
(possible action if they share a way to contact them). 
 
Qualitative secondary research 
As the contact was made through their emails and/or social networks, it will be easy to collect their email 
addresses to send them the essay once finished and online. It is also possible that some participants will 
decide to ask me directly to share my report with them once it is finished. 
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Screenshot No. 10 
 
 
If any dissemination entails the use of audio, video and/or photographic records (including direct 
quotes), please describe how participants will be informed of this in advance. 
My dissertation will not include audio, video, or photographs because of the participants. Regarding 
qualitative secondary research, professionals agree to let me use their words when signing the formal 
consent. While maintaining anonymity, I will cite my sources according to the number assigned to the 
participant cited. 

  
 
 
 
Declaration  

(please print out and sign) 
 
We confirm that we have read the DBS Ethical Guidelines for Research with Human Participants, and agree 
to abide by them in conducting this research. We also confirm that the information provided on this form is 
correct and accurate. 
 
Signature of Applicant   MaudNotredame  Date       14/08/2021      
 
(where appropriate) 
Signature of Supervisor    _______________________________  Date      /      /    
 
Declaration by Head of School 
 
 
I have read the application form and agree that the study described is suitable for exemption from 
ethical review. 
 
Signature of Head of School  ________________________________  Date       /      /     

 
Applications will not be considered for review until the application is signed by the Applicant, the 

Supervisor and the Head of School. 
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Appendix K – Email Invitation to participate- qualitative research
Screenshot No. 2

Hello XXX,
 
I had the opportunity to discover your work «XXXX» on the Webtoon platform. My name is 
Maud Notredame, I am a student at ISEG Bordeaux and I am doing a double master’s degree 
at the University of DBS in Dublin.
 
As part of my degree, I am writing a thesis on the changes in reading in France. I am therefore 
looking for authors, particularly from the digital world, to answer my questions.
 
I noticed that you had already conducted an interview that was published on the Instagram 
account of Webtoon France. The interview takes around 30-45 minutes with only four short 
background questions to highlight your answers from your last interview and twelve research 
questions to cover.
The answers to the questions will not be confidential. Each interview will be given the name 
of its participant and will thus be visible when analysing and writing up the results.
 
Participation in this study is entirely voluntary. Furthermore, I would like to make it clear 
that this project is not commercial but academic. Your name, as well as our exchange, will be 
included in my dissertation. 

Would you be interested in talking about this?
 
Many thanks for taking the time to read this email,
Maud Notredame 
+33 XXX XXX XXXX
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Hi XXX, 

I have valued your work after watching one of your interviews on XXX account and your 
publication on XXX.

My name is Maud Notredame, I am a student at ISEG Bordeaux and I am doing a double 
master’s degree at the University of DBS in Dublin.
 
As part of my degree, I am writing a thesis on the changes and evolution of reading in France. 
In order to understand the relationship between reading/digital on people and society, I need 
the point of view of a professional. 
 
The interview takes around 30-45 minutes with an open discussion on the topic and  five 
questions and to cover.The answers to the questions will not be confidential. Each interview 
will be given the name of its participant and will thus be visible when analysing and writing 
up the results.
 
Would you be interested in answering my questions and discussing this topic?
I would like to make it clear that this is not a commercial project but an academic one. Your 
name and our exchange will then be included in my dissertation. 
 
Many thanks for taking the time to read this email,
Maud Notredame 
+33 XXX XXX XXXX
 

Screenshot No. 2
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Appendix L – Participant Information Sheet- qualitative research
Screenshot No. 1 
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Screenshot No. 2

Send

Your answer

Your answer
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Appendix M – Consent Form: Interview in Physics
Screenshot No. 1.a (recto)

1/2 

AUTHORISATION FOR VOICE RECORDING 
(Person of legal age or emancipated minor) 

 
 
 
 
 

1 Designation of the audiovisual project  
 
Educational project concerned (brief designation): Final dissertation (non-commercial).  

Name and address of institution: Dissertation at DBS (Dublin Business School)  

Title of the work, if applicable (provisional or final): "The dynamics of change in book culture". 
 
2 Envisaged modes of operation 

Other: voice recording and written transcript of the exchange in French and English. The written transcript of 
the exchange will be the only material used for this thesis. The recording will be deleted at the end of February 
after the submission of the thesis to the institute.  
 
3 Authorisation of the adult 

Having regard to the Civil Code, in particular Article 9, on respect for privacy,  

Having regard to the Intellectual Property Code,  

This authorisation is subject to your signature, for the fixation on audiovisual media and the publication of your 
voice within the framework of the project designated in paragraph 1 and for the modes of exploitation 
designated in paragraph 2.  

The recording of your voice will be carried out under the authority of Maud Notredame, student at the DBS.  

Address: 6 rue des vîmes blanquefort.  
 
Registration will take place on the following dates/times and places: 
Date(s) of registration   :__________________________________________________________________  

Place(s) of registration : 
__________________________________________________________________  

The producer of the created audiovisual work or the beneficiary of the recording shall exercise the full 
exploitation rights attached to the recording. The recording shall remain his exclusive property. The 
producer/beneficiary of the authorization shall expressly refrain from transferring these authorizations 
to a third party.  

They shall also refrain from making any unlawful use of the recording of your voice, or any use not 
provided for above, which may be prejudicial to your dignity, reputation or privacy, and any other 
prejudicial use in accordance with the laws and regulations in force. In the defined educational 
context, the recording may not give rise to any remuneration or consideration in any form whatsoever. 
This express acceptance is final and excludes any request for subsequent remuneration.  

This application is intended to obtain the necessary consent and authorisations for the 
project specified below, it being understood that the objectives of this project have been 

previously explained to the adult. 
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Screenshot No. 1.b (verso)

2/2 

 
I, the undersigned (last name,first name)…………………………………………………. 
declare to be of age - emancipated minor (delete as appropriate) 

I acknowledge that I have full personal rights. I expressly acknowledge that I am not bound by any 
exclusive contract for the use of my voice or my name.  
 
 
 I acknowledge that I have read the above information and agree to the recording and use of 
my voice exclusively for the above project: 

       YES         NO  

 

Done in as many originals as there are signatories.  
 

Done at : ..................................................... Signature of the adult or emancipated minor : 

On (date) : .....................................................  
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Screenshot No. 2.a (recto)

1/2 

AUTHORISATION FOR VOICE RECORDING 
(Person of legal age or emancipated minor) 

 
 
 
 
 

1 Designation of the audiovisual project  
 
Educational project concerned (brief designation): Final dissertation (non-commercial).  

Name and address of institution: Dissertation at DBS (Dublin Business School)  

Title of the work, if applicable (provisional or final): "The dynamics of change in book culture". 
 
2 Envisaged modes of operation 

Other: voice recording and written transcript of the exchange in French and English. The written transcript of 
the exchange will be the only material used for this thesis. The recording will be deleted at the end of February 
after the submission of the thesis to the institute.  
 
3 Authorisation of the adult 

Having regard to the Civil Code, in particular Article 9, on respect for privacy,  

Having regard to the Intellectual Property Code,  

This authorisation is subject to your signature, for the fixation on audiovisual media and the publication of your 
voice within the framework of the project designated in paragraph 1 and for the modes of exploitation 
designated in paragraph 2.  

The recording of your voice will be carried out under the authority of Maud Notredame, student at the DBS.  

Address: 6 rue des vîmes blanquefort.  
 
Registration will take place on the following dates/times and places: 
Date(s) of registration   :__________________________________________________________________  

Place(s) of registration : 
__________________________________________________________________  

The producer of the created audiovisual work or the beneficiary of the recording shall exercise the full 
exploitation rights attached to the recording. The recording shall remain his exclusive property. The 
producer/beneficiary of the authorization shall expressly refrain from transferring these authorizations 
to a third party.  

They shall also refrain from making any unlawful use of the recording of your voice, or any use not 
provided for above, which may be prejudicial to your dignity, reputation or privacy, and any other 
prejudicial use in accordance with the laws and regulations in force. In the defined educational 
context, the recording may not give rise to any remuneration or consideration in any form whatsoever. 
This express acceptance is final and excludes any request for subsequent remuneration.  

This application is intended to obtain the necessary consent and authorisations for the 
project specified below, it being understood that the objectives of this project have been 

previously explained to the adult. 
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Screenshot No. 2.b (verso)

2/2 

 
I, the undersigned (last name,first name)…………………………………………………. 
declare to be of age - emancipated minor (delete as appropriate) 

I acknowledge that I have full personal rights. I expressly acknowledge that I am not bound by any 
exclusive contract for the use of my voice or my name.  
 
 
 I acknowledge that I have read the above information and agree to the recording and use of 
my voice exclusively for the above project: 

       YES         NO  

 

Done in as many originals as there are signatories.  
 

Done at : ..................................................... Signature of the adult or emancipated minor : 

On (date) : .....................................................  
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Screenshot No. 3.a (recto)

1/2 

AUTHORISATION FOR VOICE RECORDING 
(Person of legal age or emancipated minor) 

 
 
 
 
 

1 Designation of the audiovisual project  
 
Educational project concerned (brief designation): Final dissertation (non-commercial).  

Name and address of institution: Dissertation at DBS (Dublin Business School)  

Title of the work, if applicable (provisional or final): "The dynamics of change in book culture". 
 
2 Envisaged modes of operation 

Other: voice recording and written transcript of the exchange in French and English. The written transcript of 
the exchange will be the only material used for this thesis. The recording will be deleted at the end of February 
after the submission of the thesis to the institute.  
 
3 Authorisation of the adult 

Having regard to the Civil Code, in particular Article 9, on respect for privacy,  

Having regard to the Intellectual Property Code,  

This authorisation is subject to your signature, for the fixation on audiovisual media and the publication of your 
voice within the framework of the project designated in paragraph 1 and for the modes of exploitation 
designated in paragraph 2.  

The recording of your voice will be carried out under the authority of Maud Notredame, student at the DBS.  

Address: 6 rue des vîmes blanquefort.  
 
Registration will take place on the following dates/times and places: 
Date(s) of registration   :__________________________________________________________________  

Place(s) of registration : 
__________________________________________________________________  

The producer of the created audiovisual work or the beneficiary of the recording shall exercise the full 
exploitation rights attached to the recording. The recording shall remain his exclusive property. The 
producer/beneficiary of the authorization shall expressly refrain from transferring these authorizations 
to a third party.  

They shall also refrain from making any unlawful use of the recording of your voice, or any use not 
provided for above, which may be prejudicial to your dignity, reputation or privacy, and any other 
prejudicial use in accordance with the laws and regulations in force. In the defined educational 
context, the recording may not give rise to any remuneration or consideration in any form whatsoever. 
This express acceptance is final and excludes any request for subsequent remuneration.  

This application is intended to obtain the necessary consent and authorisations for the 
project specified below, it being understood that the objectives of this project have been 

previously explained to the adult. 
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Screenshot No. 3.b (verso)

2/2 

 
I, the undersigned (last name,first name)…………………………………………………. 
declare to be of age - emancipated minor (delete as appropriate) 

I acknowledge that I have full personal rights. I expressly acknowledge that I am not bound by any 
exclusive contract for the use of my voice or my name.  
 
 
 I acknowledge that I have read the above information and agree to the recording and use of 
my voice exclusively for the above project: 

       YES         NO  

 

Done in as many originals as there are signatories.  
 

Done at : ..................................................... Signature of the adult or emancipated minor : 

On (date) : .....................................................  
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Screenshot No. 4.a (recto)

1/2 

AUTHORISATION FOR VOICE RECORDING 
(Person of legal age or emancipated minor) 

 
 
 
 
 

1 Designation of the audiovisual project  
 
Educational project concerned (brief designation): Final dissertation (non-commercial).  

Name and address of institution: Dissertation at DBS (Dublin Business School)  

Title of the work, if applicable (provisional or final): "The dynamics of change in book culture". 
 
2 Envisaged modes of operation 

Other: voice recording and written transcript of the exchange in French and English. The written transcript of 
the exchange will be the only material used for this thesis. The recording will be deleted at the end of February 
after the submission of the thesis to the institute.  
 
3 Authorisation of the adult 

Having regard to the Civil Code, in particular Article 9, on respect for privacy,  

Having regard to the Intellectual Property Code,  

This authorisation is subject to your signature, for the fixation on audiovisual media and the publication of your 
voice within the framework of the project designated in paragraph 1 and for the modes of exploitation 
designated in paragraph 2.  

The recording of your voice will be carried out under the authority of Maud Notredame, student at the DBS.  

Address: 6 rue des vîmes blanquefort.  
 
Registration will take place on the following dates/times and places: 
Date(s) of registration   :__________________________________________________________________  

Place(s) of registration : 
__________________________________________________________________  

The producer of the created audiovisual work or the beneficiary of the recording shall exercise the full 
exploitation rights attached to the recording. The recording shall remain his exclusive property. The 
producer/beneficiary of the authorization shall expressly refrain from transferring these authorizations 
to a third party.  

They shall also refrain from making any unlawful use of the recording of your voice, or any use not 
provided for above, which may be prejudicial to your dignity, reputation or privacy, and any other 
prejudicial use in accordance with the laws and regulations in force. In the defined educational 
context, the recording may not give rise to any remuneration or consideration in any form whatsoever. 
This express acceptance is final and excludes any request for subsequent remuneration.  

This application is intended to obtain the necessary consent and authorisations for the 
project specified below, it being understood that the objectives of this project have been 

previously explained to the adult. 
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Screenshot No. 4.b (verso)

2/2 

 
I, the undersigned (last name,first name)…………………………………………………. 
declare to be of age - emancipated minor (delete as appropriate) 

I acknowledge that I have full personal rights. I expressly acknowledge that I am not bound by any 
exclusive contract for the use of my voice or my name.  
 
 
 I acknowledge that I have read the above information and agree to the recording and use of 
my voice exclusively for the above project: 

       YES         NO  

 

Done in as many originals as there are signatories.  
 

Done at : ..................................................... Signature of the adult or emancipated minor : 

On (date) : .....................................................  
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Appendix N – Interview Transcripts- qualitative research

Participant 1

Public sector professional - Sociologist - Academic professor

Could you tell me how you feel about reading? What is reading for you? 

 To begin with, we should define reading. Because reading is not only paper, we define reading 

in general as such, whereas most reading practices in the sense of deciphering text are now 

carried out via screens. So the real question is, what is the definition of reading? Moreover, who 

provides this definition? 

As a sociologist, we can give ourselves a definition, but we do not have a predominant defini-

tion. It is more about how people define reading, and for the moment, they have digital reading 

practices. (...) 

 I tend to consider that if we do not know what reading is, we take the minimal definition, 

which is the deciphering of text. Moreover, in this respect, we have to admit that this is the 

power of digital reading practices.(...)

 You have a powerful opening up of reading in quite specific areas, such as informative rea-

ding via the press, which is ultimately quite lyrical. You also have everything in social networks, 

with a specific form of digital reading.

Conversely, there will be areas in which reading will be relatively low. It will be everything that 

revolves around fiction, but here too, some exceptions are developing. For example, in the man-

ga, everything webtoon is a relatively meaningful sign of the shift of fiction reading to screens. 

(...) Furthermore, this suggests that paper reading will remain because it is still practical and 

suitable, especially for fiction.(...) 

I am bouncing around this notion of reading fiction. I am indeed orienting my essay on 

illustrated books, thus including fiction. What do you think then about the link between 

reading and health? 

 If we take the elements in order, the notion of health itself is relative from my point of view.

In addition, culture is also relative, and it is, therefore, challenging to have a normative point 

of view on this. Reading has proved its worth in learning, training, knowledge production, and 

imagination for centuries. We have to remember that there were books and novels before films, 

TV, and series. For example, I saw this morning that 47% of series are the result of an adap-
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tation of a book. We can see that books are a tool that has proven its worth in our society for a 

long time and has been a support for intelligence and imagination; that is undeniable. We do 

not know yet as far as digital is concerned; we do not have enough feedback. (...)

I find it quite difficult to think like that on a horizon, and we are talking about the future. (...)

 As far as forms of learning are concerned, paper is superior when it comes to memorization. 

However, today’s student has access to more information than was given to me 30 years ago 

thanks to digital technology. (...)

 We must not forget that we live with our time; paper reading became restrictive the day we 

corrected and updated encyclopedias. There is this story of the obsolescence of life, and it is one 

of the issues that gave rise to Wikipedia. (...)

We have just talked about the relationship between reading and health. Now let us talk 

about the relationship between reading and digital. You were talking about evolution, a 

transformation. Do you think that this would impact reading and, therefore, its imagina-

tion?   

Let us say that it is difficult to say (...)

There are certainly stories, but there is also «who says what,» «to whom,» and «when» in what 

circumstances. For example, evening reading among children is quite common. We know that 

it has long-term consequences on reading, and it has been shown that people who had had 

evening reading when they were young will have reading practices afterward. So far, we know 

that it has been attested. (...)

 The question, for example, is if evening reading is done on screens, but if it is done in the 

same privileged setting, I do not think there is any reason to think that the benefits will be less. 

On the other hand, indeed, this will not lead to reading books but to reading on screens. It may 

be a banality of the transmission of screen reading to switch its privileged practices to digital.  

 Now, if the framework, the interactions (other than with the machine) are removed, I doubt 

the capacity of the imagination.  

(...) The question is not digital or paper, but what practice is associated with the medium? (...)

Precisely in the objectives I wanted to answer through this essay, I had associated the me-

dium with time. However, talking about a duality between practice and support is indeed 

very interesting and more concrete. (...)

 One of the aspects that could be a leader could be interesting. For a long time, the imagi-
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nation has found incredible support in the book. However, stories were told before books were 

even created. The subject «the imaginary» is consubstantial, and it survives the different tech-

nologies. The question would be: What is the place of the imaginary? What place can the en-

counter between the book and the imaginary hold in a world where images feed the imaginary? 

In the sense of film, series, etc. (...)

 I think that there is a real question here. (...) The relationship to the imaginary is shifting to 

this new medium, the series. So there is a shake-up of practices at stake here. (...)

To finish, the latest survey on the «cultural practices of the French in 2018» shows that the pro-

portion of intensive readers stopped decreasing between 2008 and 2018. It shows that there is 

still a base of paper readers. Furthermore, we can expect it to stay that way. Paper has so many 

virtues that I do not see how it could disappear entirely. However, these questions arise. It is a 

question of nuance and use. We need to diversify the uses, in my opinion. (...)

Participant 2

Editorial manager of a catalogue - Delcourt Publishing

Why are you working at Delcourt? 

 It has simply been linked to my background. I did not initially train as a publisher. I became 

a publisher by learning on the job, thanks to my experience. I have been working in this field 

for about twenty years now. Moreover, during my previous experience, before joining Delcourt, 

I was editor-in-chief for the Parisian publishing house Tournon. I worked there for six years in 

a role more or less identical to the one I have today.

 I also had to produce a catalog of rights purchases in the United States, which was a forma-

tive experience (...) Afterward, having freed me from any commitment to this publishing house, 

I had two options open to me: either to set up my structure or to let people know that I was back 

on the job market. That is how Delcourt contacted me to see if I was interested in joining their 

structure. (...)

What does your daily work consist of? 

 What makes my daily work interesting are its very varied missions. On the technical side, if 

we follow the book-buying chain, my missions will consist of technological monitoring, par-

ticularly by regularly monitoring what is published in the United States. This monitoring will 

enable me to understand what might interest French readers and then select. In this case, by 
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contacting agents and publishers, following the news on social networks, and reading the works 

available in the United States. 

 After finalizing my selection, I have a commercial part in my mission: negotiating rights 

with the rights holders. It may be the authors themselves, or it may be author representatives, 

business lawyers, or publishers who have the rights that I want to acquire for a French version. 

After negotiation, we then sign the contracts. We then get down to the nitty-gritty of publishing 

a new book. It will consist of ordering material, commissioning a translation from a translator’s 

center (...). 

 And finally, all the work beyond the editorial side. Which will consist of accompanying the 

book, in particular by collaborating with the marketing department or the press services of Del-

court Editions. In order to ensure that the book is noticed as much as possible by readers. (...) 

I will have other missions to accompany the book to the sales teams. (...) In addition to this, I 

will be responsible for the administrative management of the book: 

validity of invoices from the American publisher, translators, letter writers, proofreaders. (...)

 Once the book is on sale, it no longer belongs to us in inverted commas, and it is in the hands 

of readers and booksellers. However, we continue to talk about the book as much as possible 

positively so that outsiders notice it. 

 One of the most exciting elements of the job is that I can welcome the authors when they come 

on a promotional tour—traveling to international fairs abroad to meet my contacts, whether in 

the United States, Germany, or Italy.

What does your house do to try to get to know its readership? 

 We observe we discuss a lot with the booksellers because it is a link in the chain that is essen-

tial today. We are lucky to be in France, which pays particular attention to books and culture 

in general. It is a relatively well-protected sector from the vultures that can be significant struc-

tures like Amazon or others. Why is that? Because since 1991, there has been what is known as 

the Lang law, which is a law that allows each publisher to determine the price of the book of the 

works they publish. Moreover, it is a price that is a single price. So no matter where you buy a 

book in France; for example, from a small local bookshop, a prominent cultural store such as 

Cultura, or the Amazon platform, the book’s price will remain the same. The law does allow a 

5% variation in price for its members and buyers. (...)

 Unlike in other countries such as the United States, you can have different prices on the same 

book. Amazon, for example, has such a large quantity of books to buy that they have significant 
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discounts so that they will sell the book much cheaper than the local bookseller. 

Finally, the price of a book is a key element in understanding how things work in France in 

particular. (...)

 The key to knowing your readership is to listen to come back to your question. We go to 

bookstores, talk to the representatives every day, have our sales and marketing departments 

that are always on the lookout, and be very present on social networks. (...)

When we talk about readers, we must also offer them things they want to read. Sometimes they 

will express their desire, sometimes not. So it is also the publisher’s job to have enough data to 

offer books that the readership expects without knowing it. 

To go back to this question of readership, can you tell me more about the typical rea-

dership of your publishing house? 

I would say that there is no typical readership within the publishing house. Since we are a ge-

neral comic book publisher, which means that our productions 

It means that our productions touch on absolutely all fields: genre comics, manga, youth co-

mics, comics with a social vocation, etc. Thus, all genres are represented within the structure. 

We even have an erotic comics label, even if there is not much coming out of this label at the 

moment. (...). Beyond that, we do not have a regular readership. 

Now, as far as the «Comics» catalog is concerned, what has been evident for the last ten years 

is that we had a predominantly male readership and age groups that were not very well-identi-

fied. Indeed, we must not lose sight of the fact that comics, or even books in general, remain an 

object that is a bit expensive to buy. So you cannot have young buyers with comics. Moreover, 

the structuring of my catalog makes me work a lot on SF, Dark Fantasy, or Polar, themes which 

generally do not attract the young readership. 

Nevertheless, I would say that my Comics readership has become much more feminine in the 

last few years. (...) although we are still mainly on a fundamentally male readership (...)

The most important thing for me is the reader’s respect through the quality we offer him. So in a 

way, the debate that I have a female readership is already a rearguard action. Because the most 

important thing is to make a good book. Furthermore, a good book is likely to appeal to very 

different people, of different genders, determined or not, etc. 

I wanted to talk to you about the share of entertainment books in your catalogs, that is, the 

share of illustrated books, but I think that the question does not even arise in your case.
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 It is 100% yes! (laughs). (...) I do not need to find a social or societal justification for the 

themes addressed for a book to be good. It would help if you were not afraid to make pure en-

tertainment books. Some people say they watch platforms like Netflix because there are series 

that deal with social issues. Yes, but you also have to accept the principle that we also watch TV 

to rest our brains. I make books for entertainment; comics are entertainment in general.

 Nevertheless, do not tell me that Batman and Superman are there to deal with major social 

problems. The writers may express this theme, but above all, it is for entertainment purposes. 

We live in an entertainment society in general.

Generally speaking, what are your best sellers?

Within Delcourt or my «Comics» catalogue? 

If you can tell me about both, it would be a pleasure. 

 Yes, yes, of course. Since we know them, they are public knowledge of commercial success. 

Today, in children’s comics, the best-selling titles are «Toto’s Jokes,» «The Legendaries,» and 

«The Scarlet Rose.» We have had significant successes, such as the album «Les Indes Fourbes,» 

which came out two years ago. In the manga, at one time, «Fruit Basket» was a big success. 

Nowadays, Korean comics with their kbooks and especially «solo leveling» are the most suc-

cessful. 

 Our most significant success in our catalog is going to be «Walking Dead,» it’s by far the 

most considerable success ever for a comic book since comics have existed in French. We’re 

lucky to have a publishing phenomenon in our catalog; it only happens once in the life of a 

publisher. (...) 

 What interests me through my catalog is to develop a relationship with the authors and do 

what we call «creat own.» That is to say, the expression of comics whose rights belong to their 

creators. For example, when I sell a book, the royalties I pay go directly into the creator’s 

pocket. (...) I don’t do militant comics, but my militant gesture is to work on behalf of the crea-

tors. Because without creators, there would be nothing left. 

Do you self-distribute your works or do you work with a distributor ?

 Of course, we work with a distributor called Delsol. Moreover, as its name indicates, it is 

the contraction of «Delcourt» and «Soleil.» It was created about twenty years ago, and it does 

distribute not only the productions of its two publishing houses but also others. 

 We do not sell directly at all, precisely out of respect for the network of booksellers. Selling 
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a book directly means one less book sold by a bookseller. (...) It is the distribution solution that 

must be defended. 

Let us talk about marketing and strategies. How do you promote your books? What are 

your sales and marketing strategies?

 We have a marketing department within the structure that is quite extensive. (...) in recent 

years, digital marketing has become a significant issue. (...)

 I would say that there are hundreds and hundreds of figures because almost every series and 

every album is the subject of a particular approach. We know that when you have a successful 

series, you manage to find substantial budgets to put the stamp on it. (...) we can develop marke-

ting plans that are much more ambitious. This can range from a simple post on social networks 

to promote a book to an orchestrated campaign with posters. (...) 

 At the last Angoulême festival, Robert Kirkman was invited, along with the Walking Dead 

artist, to participate in an exhibition featuring a scenography of the series, original drawings, 

etc. That is marketing too. (...) 

You are talking about the Angoulême Festival, the International Comics Festival. It is a 

festival I know pretty well, having been there every year. Moreover, you indeed have an 

incredible stand every year, which is quite well decorated. 

 Indeed, going to a festival or a fair, it is not only putting two trestles with a board and books 

on it. That is not interesting; there are other ways of doing things. (...). We will come and work 

with a stand designer to see how best to put a particular book forward. In addition to this, there 

are also sales consultants on site. All this is the advantage of working for a publishing house 

that has the means to showcase its entire production. 

I guess at these events; you highlight your bestsellers. So how do you calculate, qualify the 

success of a publication? 

 There are two aspects. We will have the level of sales, i.e., the presence in a large majority 

of bookstores. Of course, this is a guarantee of the success of the launch campaign. Afterward, 

doing a big set-up on an album that does not sell is not a guarantee of success; on the contrary, 

it is a guarantee of failure. 

 For example, if I give you random figures, 30,000 copies or 50,000 copies, if you only sell 

10%, that means that the rate of return is colossal, and you lose much money. 

 Of course, economic and financial criteria are essential in a book. Nevertheless, it is also 
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possible to have a critical financial success with a book. For example, you may have bought 

rights in the United States for very little money, and it happens that the book is a big success. 

Having bought it cheaply and sold it reasonably, it necessarily becomes a financial success; it 

makes money. 

 On the other hand, an album that sells 30,000 copies but for which the rights have cost much 

money will not necessarily be a great financial success, but it will be a commercial success for 

the outside world. 

 It is essential to consider the cost of the work and dissociate it from its level of sales. (...) . 

Previously you mentioned certain sales, notably the kbook, a digital format. Do you think 

that digital technology could be a threat in your field of expertise? If so, in the short, me-

dium, or long term? 

 On the contrary, today, it is a complementary distribution channel. As I have already said, we 

are lucky in France to have extreme distribution networks and booksellers. (...) 

Behind this, there is also a book culture in France that is very, very well established. 

 We cannot say that commercially today, comics, particularly digital ones, are a danger. It is 

a small compliment, too small a compliment. Fortunately, people still prefer to read books, but 

there are not many good digital reading habits for comics; it is still minimal. It is about a little 

more than 1% of the French market. In other countries, I take the example of the United States; 

we are somewhat between 10 and 15%.  

 Afterward, we have realized that just because someone consumes many comics online, digi-

tally on tablets, or otherwise, it does not mean that this person will not go and buy paper books. 

So we cannot say that it has a negative impact.  

 The day there are no more bookshops, or it will be complicated to buy a book because there 

will only be authors who sell directly. People will probably buy less in quantity but buy their 

book for much more. (....) 

 We must always have respect not only for the reader but also for his wallet. (...) 

Working with a publisher is also a significant advantage. You can work with an economy of 

scale and have a cost price for a book that will be much more interesting, much less important 

than if you were self-publishing because the sinews of war are not only to have a publisher but 

to distribute your book, to have access to a network of booksellers. Printing a book in 300 co-

pies will always be more expensive than printing it in 3000. Whatever the number of copies, the 

fixed costs are always the same
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Staying with the digital theme, how do you perceive this evolution towards digital rea-

ding? 

 I perceive it very slowly, although I see it very positively. Digital reading nowadays means 

many different things, depending on what you are talking about. Scanning pages and putting 

them on the screen is the ground floor of the digital floor. 

 We then had access to applications that allow you to have a little more dynamic reading. We 

have slid from square to square with software that takes a little more towards animation logic. 

However, I am wary of that; online comics are not the poor man’s animation, which is very 

different. Moreover, today we will have a third stage to this rocket, which is the Webtoon. This 

time with works that are created for this digital medium. Scrolling reading from top to bottom. 

(...) The reality is that this is a new way of writing, whether for scriptwriters or cartoonists. 

 There is an evolution taking place. I do not know in ten years what the consumption habits of 

drawn stories will be. Webtoon is ultimately a comic book, but it is vertical and Asian, which is 

not surprising because it comes from there. (...)

Thus, it implies other consumption habits of this comic and this story on digital media. (...)

 Nevertheless, how do I see it? Not at all frightened. On the contrary, it is exciting to see other 

stories with different media, constraints, and freedoms. 

I was going to talk to you about Webtoon. Could you tell me if you see this format as your 

competitor?

  Not at all as a competitor, but on the contrary, as a way for us to distribute stories and adapt 

them to a different reading format. (...)

 We have a structure that has been entirely dedicated to webtoons for several years now. 

Which today allows us to buy series in Korea in particular. We have agreements; we have been 

traveling for years. Officially, it has been since the beginning of the year, since a few months 

that it emerged, our Webtoon platform, with adaptations. (...)

 We have in mind lately the possibility of bringing a certain number of series from the «Co-

mics» catalog to be adapted into Webtoon. (...)

Now that we have talked about digital, let us talk about another hot topic, the global crisis. 

How are you experiencing the current crisis through your profession? How do you see the 

evolution of the sector?

 At the first containment, we did indeed have this fear of losing our business. Luckily, the pu-

blishing sector is one of the players who has undergone a sort of upturn throughout the Covid 
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crisis. Nevertheless, that was explained afterward. You could not tell before. As people became 

housebound, they felt the need to be entertained. Since they used to entertain themselves were 

closed down, what they were left with was reading and streaming platforms. People needed to 

clear their minds and occupy themselves. (...)Books, literature, publishing, culture were entirely 

preserved, even privileged in this critical period. Indirectly, we had much less to do; we moved 

less, we had no festival or fair to finance. However, lastly, the books continued to sell and even 

very well, hence the economic upturn. And particularly for us. (...)

 The good news is that booksellers could reopen reasonably quickly, mainly through click and 

collect. A concept that must have saved several bookshops. (...) 

 We can say that it was a challenging period, the fact of not being able to collaborate directly 

and live with colleagues, authors, etc. Publishing is an environment of human relationships, of 

relationships of trust between a publisher and the author; it is essential. (...) Conclusion: there 

are solutions such as Zoom and Skype, but it is not the same as direct contact.  

Today we are no longer in confinement. Do you feel that your activity has returned to 

normal?

  Yes, it has resumed a little more normally. Afterward, we are not safe with the latest informa-

tion of the last weeks/days, which is not reassuring. (...) We have indeed learned to work with 

the software, but it does not replace human contact.

With the emergence of this global pandemic, do you think that publishing houses should 

approach new concepts and modernize more? 

 We did not know what to expect when the lockdown hit us. Nevertheless, I was particularly 

impressed by our publishing house’s ability to react and implement: the equipment provided 

to work remotely, the rapid mastery of remote collaborative tools, etc. I would say that in one 

week, we were able to make the most of our time. I would say that within a week, we were fully 

operational, each of us being at home. (...).

 So modernizing is necessary when you are at a loss. However, the advantage was that we 

were not there (laughs). In particular, because we had invested very early in Webtoon, as we 

said earlier, and then thanks to our ability to adapt and work in an agile way.

I will now end this interview with the following question: Does the paper book still have 

value in a hyper-digitized world? Will it disappear? How can we defend the value of to-

day’s books? 
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 I am convinced that books will not disappear, and they will coexist as long as people want 

to read paper books. In my personal experience, I rarely see anyone in public transport with a 

smoothie. 

 No, I do not see the book disappearing or the book publishing structure disappearing with 

the emergence of self-publishing. We have noticed with the crisis that everyone has discovered 

that they are novelists and want to write the book they have dreamed of all their lives. (....)

Books remain a fundamental element of our French culture. (...) 

For my part, I read things in digital format that I do not necessarily want to have in paper for-

mat. I don’t see an immediate disappearance of paper, but I would envisage more cohabitation 

between paper and digital. (...)

 Yes, I hope that books will continue to live to clarify my answer. Because I am doing this job 

for a simple reason: the book is probably one of the noblest inventions that the human race has 

invented. In the absolute sense, the book is a vehicle of knowledge, and that is why we publish, 

make books, etc. 

 I would say that digital has something nice, something attractive, like a McDonald’s. Howe-

ver, I prefer to go and eat in a good restaurant. Nevertheless, I would instead go and eat in 

a good restaurant that offers more than just filling my belly. It is the same with books; digital 

has this short side that slips through your fingers. It may be excellent, a good experience at 

the moment. But a paper book remains; it can be lent, transmitted, and contains something, 

knowledge, pleasure, entertainment, and emotion.

Participant 3

Comic Book Editor - Writer - Ant Edition

Why are you working at the publishing house «Ant Edition»?

 It is my editorial structure, and I am the only one to manage it.

What is a typical day?

 There is no typical day. Some days, it will be dedicated to order management, especially 

during pre-sales—others to accounting, the follow-up of booksellers, the animation of social 

networks, and communication. And, of course, to the follow-up of projects.

.
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What does your company do to try to find out about its readership? 

 I am very present on the networks, and I try to have real exchanges with the readership. 

There is also the possibility to leave reviews.

Can you detail the typical readership of your publishing house?

 There is no type of readership: for example, the audience of «Vivre en Macronie» is different 

from «Jours de pluie.» With, inevitably, the impression of starting communication with each 

new project again!

When a new collection or series is being considered, what do you do to figure out how best 

to reach its potential readership?

 I do much self-reflection. I also ask the people directly involved (my target audience), not to 

mention the authors who know their audience better than I do.

What is the proportion of entertainment books in your collections?  

It represents 100% of our works.  

In general, what are your best sellers?

 I do not have much diversity in my catalog yet. Regarding the current series « is Living in 

Macronia by Allan Barte» which is one of the most successful, It is also the «oldest» (first album 

in 2019) and the most important (4 volumes published).

What do you think about self-publishing?

 The book world must integrate self-publishing into its practices! It is not uncommon for 

self-publishers to be turned away by certain booksellers or book fairs because they are conside-

red unprofessional or simply too complex to manage compared to more traditional distribution. 

 Moreover, in the same way, publishers should ask themselves why authors self-publish..

How do you promote your books? What are your sales and marketing strategies?

 As I am broadcasting myself, it is pretty complicated to be visible. So you have to inno-

vate, question yourself, adapt to the networks’ algorithms, etc. Furthermore, accept to fail and 

change your strategy!
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Have marketing methods become more refined/detailed/targeted in the last ten years?

 I am not concerned since my structure is very recent. Nevertheless, I believe that targeting is 

unlikely necessary for large publishing houses that handle many volumes. And indispensable 

for small ones!

How do you calculate the success of a publication?

 More seriously, there are two data to take into account. 

The pleasure of the readership, because selling a lot of a book just for the sake of fashion, co-

lossal communication and, finally, with a lot of disappointed people, is not a success for me. 

 The «profitability» of the project: it is a success if its sales compensate for the costs incurred. 

To simplify, success combines both the readership’s interest and a financial balance.

Are you concerned with reaching out to new audiences? Do you have ways, ideas to try to 

gain new readers?

 Yes, it is challenging to get media coverage, even locally, especially when you are a small 

independent structure. It is also very complicated to have a place in bookstores compared to the 

number of titles that come out every year, with distribution channels much more efficient than 

their distribution. 

 There is no shortage of ideas. However, they also require a lot of time and investment. 

Ideally, I would need a person to do just that! My dream would be to create jobs and have a 

team.

Do you see digital technology as a threat? If so, in the short, medium and long term?

 Practices are changing. It is hard to say if this is a threat or not. The book object is still 

appreciated. On the other hand, the digital turn in publishing has not taken. And there is this 

impression that the publishers were content to release PDFs by making them a little cheaper 

than paper books, and there you go. 

 It is a subject that should become up to, of course. We need to think about a system that would 

allow authors to live from their work. At the moment, I do not see a miracle solution

How do you perceive this evolution towards digital reading?

 I do not appreciate reading on screen, maybe because I spend too much time on it. 
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 Nevertheless, as I mentioned before, there is a shift to be made, a natural subject to be dealt 

with, and many issues to be solved: Is the readership willing to pay? Don’t we risk seeing giants 

taking over this whole system? Will the algorithms make some titles invisible? How to ensure fair 

remuneration? Who is responsible for the ecological footprint of digital at all levels? Etc, etc.

Whom do you see as your competitors?

 I am not talking about competition. There are many choices, and readers can find their way 

through the existing offer. 

 The problem is more about the «sharing of the cake,» and the groups that monopolize the 

media fill the shelves of the bookshops. And, as the crisis has shown recently, even managed to 

block stocks of paper. 

 The most «insidious» thing about this is that the readership is unaware of the predominance 

of these large groups present on the shelves under different names (the parent company and 

satellite publishing houses).

How do you experience the current crisis through your profession? How do you see the 

evolution of the sector?

 Honestly? Not good at all. Raw materials are skyrocketing; salaries are not keeping up. Fur-

thermore, inevitably, between paying for a tank of gas, shopping, or buying books, it is evident 

that the public will make budgetary choices towards the necessities. 

 Furthermore, the absurdity of this crisis, we have constantly heard that the sector received 

some help, so the general public can believe that the publishing houses were helped then. May-

be the biggest ones, but many independent structures did not receive any helps and are still 

suffering from the crisis. Of course, the State cannot put a whole sector on a drip. Nevertheless, 

it had to make decisions to help independent structures: to review the criteria of the CNL’s aids, 

to freeze the price of postal rates (which are still increasing!), to preserve paper stocks by avoi-

ding closures, relocations, and stock exchange on the world markets...

Do you think that publishing houses should approach new concepts and/or modernize 

more? 

 It is more a general reflection to have: how to make the booking system more virtuous, more 

equitable, more ethical, more ecological.
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Does the paper book still have value in a hyper-digitized world? Will it disappear? How 

can we defend the book value of today?

 No, I do not think it will disappear. It is more pleasant to leaf through a book than to read 

on a screen. But only the future will tell. If costs continue to rise, if the readership has less and 

fewer means, if there is not enough space at home, we risk having the book more as a «luxury» 

object and much less accessible. After all, the democratization of the book is very recent, and I 

would hate to see it go backward. I am a fierce defender of culture accessible to all! Let us not 

forget that not everyone is comfortable with digital technology or has the necessary equipment.

Do you want to add a last word?

 Read books, support authors and independents! And, even if you cannot afford it, you can 

help them by spreading the word, suggesting them to your library, etc. If we want a more vir-

tuous system, we need a readership that follows us!

Participant 4

Salespersons - BouquineriePlus

Why are you working at BouquineriePlus?  

 Participant 1: Because I was looking for a job in bookstores, it is my profession. 

 Participant 2: I studied to be a librarian. Through my internships, I realized that I did not 

like the environment. So for ten years, I did something else, and one day I put my CV in, and it 

worked. So I went back to my first vocation.

What does your daily work consist of? 

 Participant 1: Welcoming customers, advising them, and putting the books we buy from cus-

tomers into stock, buying books, and dealing with internet sales.

What is the advantage of coming to buy books in an independent bookshop? 

 Participant 1: Already here, because here it is second-hand books, so it is always interesting, 

it is cheaper and gives the books a new life. 

 Participant 2: There is this principle of recycling. It is not the big chains either; we are still 

a local business. 
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How do you define a great reader?

 Participant 1: I would say someone who reads every day and a lot. Who will, especially when 

they have a break. 

 Participant 2: I think more like someone who likes to read above all and will read mostly 

everything. 

What kind of readership can you find in a bookshop? 

 Participant 2: We have a bit of everything. We have all kinds of readers because we offer 

children’s books, so for children, but we also have social sciences, for example, that attracts 

students. Nevertheless, surprisingly, I would say that we have a male target; we will have more 

men than women

How did you experience the Covid-19 pandemic through your profession? 

 Participant 1: I would say not so bad in the end. It worked particularly well on the internet. 

 Participant 2: It was able to work for us because we were finally decreed as an «essential 

business,» so we could open.

Did you have higher or lower sales on certain sections of your books in view of the pan-

demic?  

 Participant 1: No, I have not seen any change. 

 Participant 2: However, when the second containment was announced, people who came 

to get books bought light literature. We were not on philosophy, history, war, but on cooking 

books, well-being books, illustrated books, and many children’s books. 

 Participant 1: But now readers know that bookshops will remain open, reading habits have 

normalized. 

Would you say that the profession is changing? What are the keys to moving forward with 

this period?

 Participant 1: First, as we are not bookshops, we do not depend on publications. Last year, some 

publishing houses had to cancel part of their catalog. So that does not affect us because we do not work 

with publishers.  

 Participant 2: There was no shortage. Whatever happened, people could either order or pick up. Be-

sides, when I studied ten years ago, they said that digital would beat books, but it still has not happened.  
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What is the position of your bookshop concerning digital and new technologies? For exa-

mple, you talked about online sales; did you do that before Covid-19?

 Participant 1: Yes, we have always been online.

 Participant 2: After that, it has increased a bit with the period, but otherwise, we already 

have digital. 

Are you thinking of bringing more digital into your sales strategy? 

 Participant 2: We already sell on platforms, and we have our site. So, importing more for us 

who do not sell digital will be complicated, I think. 

Do you see Amazon as your main competitor? 

 Participant 1: No as we sell on Amazon. 

Do you want to say a final word? 

 Participant 1: I think that more people should go to bookshops: because it is a second life, it 

is more interesting and goes in the continuity of recycling.

Participant 5

Bookseller - Shop Manager - Bookstore «La Zone du Dehors»

Why are you working at the bookshop La Zone Du Dehors ? 

 First of all, because of my specialty. Indeed, I specialize in literature, science fiction, fantasy, 

and fantastic. And simply the opportunity that applies to the bookshop, which proposed me to 

come and work on the manager’s position.

What does your daily work consist of?  

 Well, there are many things. I tidy up my shelves in the morning, clean my tables to clean for 

everyone, and then restock. Then I restock, either by recommending books that I have already 

sold the day before or during the week. I check my emails, prepare the customer orders, and 

check the social networks. 

 The minor modality will be on Tuesday and Friday, when I will have to receive. 

So, the distributors arrive with the carriers, and I receive all my orders with my new products. 

These offices are then put back in stock to be later on the shelf.
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What would be the advantage, at least for you, to come and buy from an independent 

bookseller? 

 So buying from an independent bookstore means getting proper advice. It will allow you 

to have advice from a bookseller, unlike on the Internet or in the case of large structures like 

FNAC. On the Internet, this is a given. For the rest, they are not necessarily trained booksel-

lers, so you will be left to your own devices on the books you see. You will just look at the back 

cover. If you have the right advice, we can show you but also switch from one genre to another 

depending on what you are talking about. 

How do you define a great reader? 

 For me, it is not necessarily someone who reads a lot. Nevertheless, on the contrary, someone 

who reads many things and reads many things in different genres and maybe at different levels. 

We often say that a great reader reads a lot, in large quantities, ten books a month or more.

 They can be considered as a great reader. However, for me, it will be a reasonably wide 

range who does not necessarily read only what is recommended on the radio or in Télérama. 

Someone who will read something other than very well-known things, other than literary prizes. 

But someone who will go out and look for things and sometimes listen to us and come and read 

our favorites (laughs). . 

What is the readership of your bookshop?

 Many people come to our shop because we specialize in science fiction, fantasy, and fantas-

tic. We also have a humanities network around feminism and gender that is quite substantial. So 

we have many people who come to see us on purpose. The same goes for our manga and comic 

book sections. In the end, people come to see us because we are the only specialized bookshop 

in Bordeaux. 

So if I summarize what you are saying, you have a general public readership. Will you 

have more men? More women?

 We have everything. As we are politically committed, we will not have wealthy people coming 

to see us, even if that happens from time to time. As we focus a lot on our selection, we will have 

people who will not come to see us. Nevertheless, as far as the age and identity of the people 

are concerned, we have a wide range.
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How do you live the current crisis through your profession ?

 During the lockdown, it was complicated because we were on click and collect. We do not 

realize it, but it is much work. There were heaps of orders. You would think people would not 

come to the bookstore or order, but it was just the opposite. There were many people. We had 

queues outside, which were quite monstrous. 

 Afterward, let us face it, it was complicated because there was a lack of public. Moreover, 

in our case, we have a café section. So, that means products that we had to throw away during 

the containment.

 Now the business is picking up, I think. It is cool, but I think we have all been affected by this 

crisis, whether it is big or small.

To go back to this notion of pandemic, do you think that it has impacted some of your 

themes on the shelves? Either positively or negatively? 

 As I said, we are very ecological, committed, especially to feminism, to all gender issues. 

These areas are still on the rise, and we are currently asking ourselves about feminism because 

many books have already been published.  

 Is it not going to be a field that is starting to be exhausted because people are now informed? 

So that is our big question. I tell myself that there are always little things to learn. We may have 

a bit of renewal, but after a while, we will not be going round in circles on these questions.

So as soon as we receive publications that deal with this theme, we will focus on it to see if it is 

going to run out of steam. 

 We can take the example of the «Teen» section too. In its case, it is not necessarily the confi-

nement that has created a disengagement, and we could already see it on the shelf. Further-

more, our representatives also told us that it was beginning to collapse, or at least that it was 

beginning to slow down slowly. (...)

 Science fiction has increased a little bit. Science fiction increased because we were in the 

middle of an epidemic. It makes us think of 84, the government, etc. (...) However, we are getting 

used to it. (...) Nevertheless, we realize that science fiction also allows us to have an approach 

like that, especially on ancient texts; we are pretty disturbed by the veracity of things.

Is the profession changing? What do you think are the keys to continuing to progress?

 It is changing in the sense that I think at the end of the 

day people need more advice. Literature is changing. It is evolving, especially for the imagi-
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nary. Fantasy is a genre that has long been considered a sub-genre. It is still complicated, but 

last year’s Goncourt Prize winner, «L’Anomalie,» was a book that was between many genres, 

including science fiction. 

 Moreover, it was quite a revelation because it was classified as science fiction, which shocked 

many people. After all, it was a white collection. Nevertheless, perhaps the place of fantasy is 

starting to grow a little. (...) 

 Added to that is digital, but frankly, digital does not put us in danger. One might think so. 

Some bookshops are starting to sell them a little. At the very least, because we have a café, we 

will have a different approach that will bring people in. Nevertheless, I do not think our profes-

sion is changing that much. (...)

 After that, it is up to us to stick a little more to the content, to the proposals we are given. My 

job is always to order my books in advance and catch the trends in front of my books. I do not 

have to do anything more than usual, apart from looking after my social networks. It is fascina-

ting because they were not around ten years ago.

You talk about social networks; with this containment period you have already touched 

on, what is your digital strategy to keep in touch with your customers? 

 As I said, social networks. We have set up, for example, with Instagram, favorites with short 

videos of 15 seconds. It was a game to do that, to communicate to bring people back and create 

engagement. (...) We also made posts about significant discussions such as how a bookshop 

works, a bookseller’s job, the problems the production chain can encounter, the giant monsters, 

etc. However, indeed, networks have been the way to communicate with people. Furthermore, 

we can see that the clientele has remained there and has continued ordering and calling. I would 

not say that we have completely changed our way of working, but thanks to social networks, 

communicate, yes. 

Let us talk about threats. Do you think that Amazon is one of your main competitors?  

 In Bordeaux no, our main competitor is Mollat. In addition to being a historical bookstore, 

many other factors come into play. 

 Amazon will be a problem in terms of deliveries because Amazon offers faster deliveries than 

us. Nevertheless! With the SLF, we will have some news coming up. That is to say that our de-

livery costs will change. And on our carriers, we will soon pay less. Moreover, that is great. It 

is excellent because they are hyper-competitive compared to us, even though they do not have a 
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council. Nevertheless, I think they threaten every business because they are just too fast. 

Still, on this notion of the competitor, do you know the webtoon? 

 No, I don’t. 

They are webcomics generally of Korean nature that will have a vertical reading and 

where the reading will be done through scrolling. It is a digital reading format developing 

in Europe for the last few years. Do you think it could become a serious competitor to 

bookstores? 

 No. Because scans have been around for centuries. There were already One Piece scans eve-

ry week. I do not think so because we are on the same principle as the e-reader. Let us take the 

manga; there will always be fans who want to have the book or the collector’s item. (...)

How is your bookshop different from other bookshops? 

 By our specialization. The fact that we are really about fantasy. The café is also one of the 

main things that will differentiate us. We are also lucky enough to have a pastry chef who makes 

cakes for us every day. However, mainly, it is going to be the imagination because nobody else 

does that in Bordeaux.

Do you think your bookshop needs to take on a new concept and become more modern?  

 Yes, always. I think we should always think about modernizing. For example, last week, 

we moved our shelves to give a new experience to our customers and try to be as relevant as 

possible. (...) We empty, fill and make new decorations to always offer a new experience to our 

customers. 

Speaking of renewal, do you think that paper books will disappear? 

 No, I do not think so. Well, for the moment, the big question is that there is a shortage of pa-

per. So the question does arise. 

 This is particularly true since the confinement. There have been significant shortages of pa-

per because, of course, you had to bring in paper from this or that country, and the borders were 

blocked, so it was not very easy. Similarly, how do you do it? Which books are favored? That 

is the problem of the publishers. Nevertheless, maybe the only reason it is disappearing is that 

there are no more papers! (laughs). But otherwise, it will not disappear, people like it too much!
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Participant 6

Bookseller - Bookstore «Mollat»

What does your daily work consist of? 

 Orders for the department. So from one day to the next, we check what has been sold and put 

them back into orders for our stock. After the day-to-day sales, we will have the arrangement, 

of course. We will have what we call «picking,» so we will have orders for customers and every-

thing that’s media libraries, libraries. Because we also have libraries in Marseille, Montpellier 

and all over France as clients, who order books for which we also have to make lists of new 

titles. 

 We are interested in what comes out of the lists of favorites and new books that are said to be 

unmissable.(...) We will also have meetings with representatives. So we see representatives of 

publishing houses. Moreover, we will work with them on the quantities we have already seen be-

forehand for the new titles released in the coming months. Less daily, but there are also author 

portraits to be planned or to see with the publishing houses, which could occur. Furthermore, 

finally, preparing meetings, signings, etc., at events. 

What would be, from your point of view, the advantage of buying from an independent 

bookseller? 

 I would say the choice. Maybe because even if you go to a GSS like Cultura, Fnac, etc., the 

most significant sales will be present. In a general independent bookshop, you will have things 

that are a bit more specialized. Finally, to value the work of booksellers who have chosen to 

work in independent bookshops rather than in GSS, or even booksellers, but on Internet sites 

and Amazon, etc.

 I think there is a greater appreciation of the work of a bookseller when you have decided to 

make a living in independent bookshops. 

How do you define a great reader? 

 For me, a great reader would be someone who reads a bit of everything. That is to say, 

someone who can read French or foreign literature and comics or even human science. Someone 

who will have a reasonably broad reading spectrum. I do not think that it is in terms of the nu-

mber of readings that I will jog the big reader. (...) For me, it is more the notion of the reading 

spectrum rather than the number of readings that will allow me to define a great reader.
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What is the readership of your bookshop? 

Of the bookshop or of my department? 

If you have data on both, it would be perfect. 

 In general, we will have an average of people in their thirties or forties in the shop. Concer-

ning the comics section, with the recent arrival of the «Culture Pass,» we will have primarily 

18-year-olds who come looking for manga. However, with the author collections, such as with 

essential authors like Jodorowsky and Moebius, we also have a passion for comics and are 

pretty old. 

 So we can say that our target is quite broad because we offer a wide range of books. So there 

is no defined target or an audience that we see more than another.

How do you live the current crisis through your profession?

 Well, we were a bit affected at the beginning because we consciously closed. Afterward, 

things picked up again. Finally, we reopen with the picking and collection system, so click and 

collect. We felt that the figures were going down a bit. And finally, there was a boom in orders 

and click and collect. 

 We felt the crisis passing, not in terms of turnover but the number of authors coming in. For 

example, in that corner over there (pointing), we used to have an author come in every week for 

a meeting. With this health pass, we can no longer bring people into the bookshop. So we will 

be more affected by the human and social side. 

To continue on this subject of crisis, were there some departments or book formats that 

were more positively or negatively impacted by the arrival of Covid-19?  

 Quickly the medical sector. Because then there were all the so-called essays or big books 

on the Covid. After that, from what I saw, it was more relaxing reading that people ordered 

or bought. So large-format literature, paperback, French or foreign, but literature in general. 

Moreover, many comics too, and it knows that the comics section is the one that works best in 

the real bookshop. 

 After that, sections such as travel, tourism, etc., have worked well, but that is because they 

include fine books, etc. Nevertheless, what has worked best is the most crucial section to us. 
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But what worked best was literature, comics, and the children’s section. The children had to be 

kept busy.

Is the profession changing? What do you think are the keys to keep moving forward? 

Have you deployed more digital in your strategy?

 As far as digital books are concerned, no. Because we already offer e-pubs and pdfs on our 

website. However, to make the bookshop grow and have more visibility, we try to be present on 

many social networks. Because it is already a bit of a new policy of our boss Denis Morin. We 

are already on Facebook, Instagram, Twitter, and soon Tic-Toc. The booksellers are all trained 

in social networks to post something as much as possible, within the defined rules of publica-

tion, of course. (...) We are also working on video projects on Youtube in particular. Before, we 

were more into statistical videos with portraits and interviews, and now we are trying to make it 

more dynamic. Although we are digital, we bring a social side to it while highlighting the book.

With these periods of confinement, what is the strategy of your bookshop to keep the link 

with its customers?

 As for the question before, via social networks. Moreover, we try to post more regularly. For 

example, during the lockdown, we had a calendar where we had to talk about our favorite book, 

which took 10 to 15 lines on the website. Furthermore, a pretty cool thing allowed us to bring 

together even the booksellers at home; it was every day, a shelf, put a favorite on Facebook. So 

a photo of the bookseller and his book with more or less staging. Something with an ultimately 

fun purpose allowed us to get closer to our readers and share good moments.

Because of your answers, you have already answered my questions about your rela-

tionship with digital; in this case, do you perceive Amazon as your main competitor? No. 

Because  No. Because we, the salespeople, have noticed that three-quarters of the time when 

we do not have the book we want in our stock, the customer is prepared to wait for 7 to 10 days, 

which does not bother him. (...). Sometimes you hear people say it does not matter, and I will 

order it on Amazon because they want it immediately. (...)

 I do not think it is the main competitor but rather a fallback solution, especially with Ama-

zon Prime, where they can get their deliveries within 24 to 48 hours. However, otherwise, 

most of the time, people order or wait.
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Concerning the webtoon, do you think it could also be a serious competitor?

 Not the leading competitor. For example, some mangas are webtoons that are released in 

print. This process we can see here on the shelf that it works very well because people like 

webtoon. 

However, I find their reading system problematic and boring because you have to scroll through 

the stories to lack interest, and it is always for the same target.

How does your bookshop differ from other bookshops? 

 By the surface, I would say we propose as much in the content as in the novelties. Everything 

that we can put in place with people, such as meetings and multiple meetings when we call on 

several authors simultaneously. Furthermore, finally, the quality of the advice that the Mollat 

booksellers can give.

Do you think your bookshop needs to take on a new concept and become more modern? 

 That is what we are trying to do as we go along. So we are already in this phase of mutation. 

Afterward, I think it is useless to go too fast, to put the cart before the horse. Because that can 

also destabilize our most loyal customers, who are still a bit old. I think we are moving forward 

right; we are modernizing by taking our time.

Do you think that paper books will disappear? 

 No. Because I cannot see myself, for example, collecting comics and beautiful books on Kin-

dle, you need the paper medium. And then the figure still works very well. If we talk in business 

and marketing terms, it sells like never before. 

 After the digital aspect, having discussed it with others, kindles, for example, are more for 

comfort when traveling. However, there is always a pleasure to have a paper book with you or 

at home. It was just turning the pages, the smell, etc. It remains a beautiful object, which will 

continue to sell, make a profit, and interest people.

Participant 7

Deputy Departement Manager of Editoral Product - Fnac 

Why are you working at FNAC? 

 Initially, I went to a management school. Then I was a business manager, and I did not like 
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the idea of placing people in companies at all. So I decided to leave that environment. Before 

that, I had done my work experience at Décathlon. I love retail and specialized trade (not food). 

Furthermore, as I am attached to culture, this led to management and the FNAC brand. 

What does your daily work consist of? 

 I was organizing my team. We will say that this will be a significant part of my time: planning 

and coaching. I was coaching as well because, in the end, the managers also have to develop 

themselves. There is no point in telling them to do it like that; they will not do it, nevertheless, 

instead of to make them grow. I will also have other tasks such as organizing stocks, managing 

reports. Meeting authors for signings.

Does a Fnac salesman in the book department today consider himself a bookseller? 

 Do they consider themselves booksellers? Yes, of course. Compared to mass distribution, 

they meet the representatives of publishing houses. They place orders for new products. So they 

go a little further than just selling books. Most of them have training courses. Several a month 

to learn about new books, to be able to sell them, to be able to advise them.

 Furthermore, most of them come from the IUT (University Institute of Technology) for 

book-related professions or from a course of study close to books. Compared to the FNAC 

chain, there is little turnover in these areas because they are passionate. Moreover, that is 

where you realize the distinction between sales assistants and booksellers. 

 On the other hand, when it comes to sales, particularly the sale of services such as FNAC 

cards, this is the area where it will be more complicated for them because they are booksellers.

What is the primary advantage for you to buy at Fnac? 

For my part, I have my discount (laughs). 

As a customer, what would be the advantage of buying at Fnac rather than in a bookshop?  

 The diversity of products, I think that is our strength. Today, we are multidisciplinary; we 

have telephony, computers, books, etc. 

 After all, we are in one of the biggest FNACs in France (Fnac in Bordeaux), so we have a 

relatively wide choice. Nevertheless, we have the Mollat bookshop, so it is a little less accurate 

in Bordeaux. But we still have a wide choice on the shelves and salespeople who know their 

job. As I remind you, they are passionate people who read 60, 70, 80 books a year if necessary. 

Moreover, each one has his specialty. So we can accompany you, we can advise you, and you 
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have a wide variety of products when you come.

How do you define a great reader? 

 Why make it complicated? A great reader? It is very complicated. For me, a great reader will 

talk about it with passion. I would say not in terms of quantity but rather quality. 

 In the sense that everyone has the time they have, you can be a great reader and read ten books 

a year, but be curious. To go further than just reading a book, to find out about the author, and to 

see what kind of background the author has had. Because these words will have a meaning for us 

but will have another meaning for the author who wrote them. So to appropriate the way of seeing 

the writer finally and to be able to impregnate oneself with his book.

What is the readership of your book department? 

 As a target, (...) we reach almost everyone. After the significant target, today is changing. We 

were more focused on literature initially, and the balance is changing concerning comics at first. 

Furthermore, now towards Manga, which is exploding compellingly.

To go back to the different reading formats, in the context of the Covid-19 pandemic, were 

there any formats that were more or less bought in your book department during this crisis? 

 It is complicated because it has also been drowned out by the arrival of the «Culture Pass» 

with the budget of 300 euros granted to 18-year-olds. So what they read most of the time is Man-

ga. There was even an article published on the Manga Pass and not the Culture Pass because the 

majority, i.e., 90% of their expenditure, is on Manga, so that breaks things up a bit. After that, 

the themes of health and well-being have evolved a little, but it remains in line with market trends 

compared to previous years.

 There has been no sector implosion apart from board games, but we are more in the book bu-

siness afterward. No, I do not think there was one sector more than another. On the paper format, 

the book, in general, has recovered well. 

How do you live the current crisis through your profession?

 It is divided. On the one hand, we cannot invest in people as we would like because we do not 

know what tomorrow will bring. There will be breaks in the paper industry at the end of the year 

because the printers cannot find temporary workers to cope with the end-of-year flows. So the 

question is: should we recruit if we do not have a product to sell behind it? The strategy, finally, 
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that we would like to have in the long term has become a concise term in the months that pre-

cede us.

 So there you have it, it is a bit of a problem. We work with people, so informing them at the 

last moment is never pleasant, and neither for them nor us.

Do you think that the profession is changing? What do you think are the keys to conti-

nuing to progress?

 Of course, it is changing because FNAC, for a long time, was waiting for the customers. 

Today, we have to become proactive. 

 The salespeople have to be proactive. Moreover, here I am talking about customer-oriented 

salespeople. That is to say; when a customer comes into the store, the sales assistant should 

not be behind his or her desk waiting for the customer to come in but should instead go directly 

to the customer. Today we are no longer dealing with passionate customers but with consumer 

customers. Thus, they come; they want to leave quickly. So the aim is not to make a salesman 

an expert. In any case, in large-scale distribution. Because I am not saying that in a small 

bookshop such as «la machine à lire» or they have to be specialized, we will lose our speciali-

zation; we are going to gain in versatility to gain in productivity.

 Moreover, customer care and support will be a priority, and it knows how to be more than 

knowing how to do it. In any case, it is not the vision that I like, but it is the vision that’s being 

created.

What is FNAC’s digital and new technologies position related to book culture?

 Related to book culture, it is still very succinct. We have the presence of Kobo, our partnership, 

which we have with the tablets. Kobo is developing quite well here. After that, we remain very, 

very succinct on the digital side. Few things are developing in digital books from my point of 

view. We will also have partnerships with Izneo, for example.  

 It is an interactive comic book platform, like Deezer or Spotify, where you can consume au-

dio. So it is the same concept; there are platforms like that for books. (...) 

Do you consider Amazon as your main competitor? 

 Yes, of course, and it takes market share away from us. Then we also have our digital plat-

form Fnac.com, and we are lucky to have the Lang law, which allows us to protect the price of 

books. 
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 Even if there is some competition, in the end, it is less intense on this type of product than 

on technical products where they come and break all their prices. Furthermore, finally, yes, it 

is very hard.

 People either buy on the Amazon website or the Fnac website or come directly to the shop. 

If they want physical products, they come to the shop, and there they are no longer our compe-

titors. It is complicated; it is indirect competition. 

To go back to this question of indirect competition, do you think that webtoon, i.e., webco-

mics, could become a significant competitor of FNAC in 5/10 years? 

 Finally, we are talking about Korean webtoons are developing well and in the right direction 

since they are coming to the paper format. Such as «God of Tower,» which arrives in a paper 

format. With the arrival of the main webtoon in paper versions, we can think that people will 

not necessarily go on the platforms. After all, it is a generation that is very much linked to di-

gital, so I would say that we have to see it in the long term. 

How does the Fnac brand differ from other bookshops such as Mollat, a bookshop not far 

from your home? 

 Compared to Mollat, it is difficult to differentiate because they manage to do everything, at 

least in the bookshop. We will differentiate ourselves by our diversity of products that do not 

necessarily come from the book sector. Afterward, if we talk about a pure bookshop concerning 

the authors we can welcome, although we have the space to welcome many, Mollat next door 

will welcome many more authors than us, especially renowned ones. So it is very complicated 

to differentiate ourselves from that. Nevertheless, we can always do, let us say, «bundles,» that 

is to say, these promotions which can be attractive to customers. But not only on the book but 

on the whole shop. Why go to Mollat when you can have everything here? (laughs)

Do you think FNAC should adopt a new concept and modernize more? I have seen in se-

veral of your FNACs, COLUMBUS cafés on your premises. It could be a co-concept but 

have you thought about developing something else? 

 Currently, we have developed urban mobility (...) with scooters, electric scooters, and elec-

tric bikes. We try to go for all the concepts we want. We know that our CEO is very fond of new 

start-ups, and he is in a young entrepreneur association. 

 So we will always have small concepts, even almost invisible ones, in a shop. Most recently, 
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it was with vinyl boxes without vinyl inside. These were interactive boxes. So a more aesthe-

tically oriented medium that we position in the house. Furthermore, afterward, you scan your 

phone using the RFID with an application, and it will connect directly to the speaker. 

 However, innovation in books is indeed a complicated area to move. Most of the people who 

run the bookshop are old hands. I am not saying that the old ones do not want to change, but 

they are somewhat reluctant.

To go back to this question of change, do you think paper books will disappear?

 Ten years ago, one would have thought so, seeing how the paper world had taken a big slap. 

Today, it is bouncing back well. There will always be a need in some areas for the capabilities 

of paper books, such as the ability to highlight. However, you can now also do it on a smoother. 

Maybe at some point, paper consumption will become more of a nuisance. If we can put this in 

front of meat, for example, meat consumption, will some people start to think that paper books 

are not good after all? Furthermore, on the other hand, with e-readers, we come, stored on 

servers. So it is very complicated.

Would you like to add a final word? 

 I love my job in particular (laughs). 

 If I have to add something, I will say that things are in flux, and you do not know how it will 

end. The rebound is interesting. In any case, people are coming back to the shops; we are star-

ting to consume books again. And beyond consuming more, people are starting to be passionate 

about books again. Furthermore, we see an interest in the manga, especially among the new 

generations. It is fascinating because for 6euro 90, a book that you can read in half an hour, 

you need to have a specific budget (laughs). However, there is a natural effervescence around 

this product. 

 It is impressive; for example, we saw the One Piece 99 collector, which came out a week and 

a half ago. It has been a long time since I have seen such a craze for a book. So much so that I 

saw young people running to get a book. Something I would not have thought of a few months 

ago. So it is nice to see you.

Participant 8

Author - Webtoon authir
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Can you tell me how you started writing?

 I wrote the concept for Colossal in one evening, but I could not have gone much further. I 

suck at writing! I wanted to work with Rutile, a brilliant writer friend of mine (Mythos, Geek 

and Girly, Rhapsody, Escoffier ROI des cuisiniers...), on this project. We are both shôjo fans, 

and I knew she would understand all my intentions on this project and that she would bring a 

lot to the messages. Without her writing, the story and the characters would never have had so 

much depth.

Have you ever composed for a paper format?

 I have self-published four paper formats, two collections of illustrations (Porcelain), and two 

comics (Cosmic Kittens, slice of life comic / WPE Battle Royale, wrestling shonen). I have no 

desire to work with the constraints of the French publishing world; I prefer to produce as I see fit. 

How did you get the idea to publish on the Webtoon platform?

 An animation studio offered me to produce a webtoon for them, but the project fell through 

once the chapter was finished. Rutile (a co-worker) informed me about a contest on the plat-

form, and I proposed Colossal and won in the humor category. I did not expect to work full-time 

on such a project, but I wanted to tell this story so much!

Through «Colossal» Did you write this content for a particular occasion or to bear witness 

to something in particular?

 I have always been passionate about anatomy, and I started bodybuilding two years ago. 

By placing my story in a very gendered social context, I was able to talk about the vision of a 

female body and its shackles. And about bodybuilding not as a simple sculptural work, but as 

physical emancipation. We also talk about the social class, of course. It is about what it means 

to be born as a nobleman, a bourgeois, or a commoner. Furthermore, about the facilities and 

obstacles posed by a status.

Do you see the Webtoon as a step in your professional career? Or instead as the essence 

of your work?

 This project came to me a little bit by chance; I admit that I did not create a webtoon one day. 

Nevertheless, I am delighted to have been able to experiment with it, especially to have been 

able to bring one of my projects to an end. I see it as one more experience among all the fields 
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I want to explore, in animation, comics, illustration, and clothing.

What has the digitalization of content changed for you?

 It had an impact on almost direct contact with the readers! It was also something new for Ru-

tile, as she worked in comics for years. Having feedback by comments, shares on the networks 

and private messages at the moment of publication of a chapter is an incredible experience and 

motivates us enormously.

Do you gain more by producing Webtoons than a paper format?

 Artistically, the work remains more or less the same, with the addition of the possibilities 

offered by the vertical format. With which it is fascinating to play. Financially, considering 

the very precarious system established by the publishing houses (advances on rights, micros-

copic royalties, retention of rights until 70 years after the author’s death), I think that chapter 

contracts are much more advantageous.

It has often been said that the limit of the Webtoon is its scrolling action and recurring 

themes. Do you think the content can be devalued due to the Webtoon format?

 The scroll has never been a limit, and it is more a new way of reading. I also think that it 

allows us to reveal the images perfectly. Contrary to the comic strip (where on a double page), 

all the drawings are revealed to us at once. 

 There are recurring topics and completely repetitive scenarios, which have even become 

tropes. The main reason is the total disinterest of publishers for a work of real artistic quality, 

in favor of quickly consumable products, a kind of literary fast-food. A vicious circle conditions 

readers to mediocre works, sometimes with very unhealthy clichés. Content is not linked to the 

format but the market offer.

What are the advantages and disadvantages of producing content online for you?

 The main advantage is the public’s immediate reaction and the easy sharing of content. It 

also avoids the problems of cost and quality of printing and the problem of pounding the books. 

I do not see any barriers to digital publishing!  

Do you think that digital can be a limit to the active participation of the imagination?

 These two things have nothing to do with each other. Digital is a medium, and it does not slow 
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down the imagination! Whether the drawing is done on paper, with a ballpoint pen, gouache, or 

a stylus, the way of thinking about a story will be the same. I realized over time that it took me 

a long time to ink on paper, whereas in digital, I was very fast. The only difference was the fear 

of error, which is difficult to catch on paper!

Do you think you will go back, or turn, to the paper format in the future?

 I never really left since I had a paper project in progress when I started Colossal (Porcelain 

volume 3), and I plan to get back to it once the series is finished!

Do you think that the paper book will disappear?

 Not, especially in France. Manga sales have never been so flourishing. Furthermore, I am 

often asked if a paper version of Colossal will ever be released. People are attached to the pa-

per format. Whether for the comfort of reading, for the desire to support the author, or for the 

satisfaction of owning, a physical version is a work you love.

Would you like to add a final word?

 Because of an editorial system that is not very focused on artistic quality, I think webtoon has 

not yet been able to have its cult works, despite its two decades of existence. I sincerely hope to 

see titles that will use the format intelligently while offering solid stories.  

Participant 9

Artist-author - History Student

Can you tell me how you started writing?

 I always made up stories because I thought it was fun. My sister used to write them when I did 

not know-how, and I started writing them myself as soon as possible. I’ve never stopped since 

(but, of course, the first few attempts were awful, and it took a while before I could produce 

something that I was happy enough to submit for publication).

 I was interested in the world of fantasy and stories from a very early age because of the sto-

ries that I heard when I was a child. Moreover, I was always lucky enough to have access to 

many books of all kinds.
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Have you ever composed for a paper format?

 Yes and no. I have written many stories intended for a paper format but never had something 

qualitative or accomplished enough to present it to the paper format. However, I self-publish 

several comics fanzines before publishing for webtoon, and thus outside the traditional pu-

blishing systems. However, these fanzines were webcomic prints previously published on the 

internet. But again, outside the traditional digital publishing systems.

How did you get the idea to publish on the Webtoon platform?

 I read about it, and I stumbled upon a webtoon publication that said they were looking for 

French designers. I saw it mainly as a challenge to prepare a dossier, but I was finally accepted, 

so the challenge became to keep a Howeyear-long publication. It happened pretty fast, so I did 

not overthink it.

Through «Entre deux lignes» Did you write this content for a particular occasion or to 

bear witness to something in particular?

 With this story, I took an old concept lying around and gave it a new lease of life specifical-

ly to present it to the webtoon teams. I especially wanted to observe the unfolding of a story 

through the eyes of those who are not the main characters—an idea that was off the originality 

(regarding the webtoon world). In addition, the question of «clichés» that annoyed me in this 

kind of work: the idea of pre-established roles and characters whose personality is adapted to 

the role. 

 So I wanted to contribute to this particular kind of Webtoon while trying to deconstruct its 

codes as best I could (even if it is apparent that I had to be conditioned by these clichés myself).

Do you see the Webtoon as a step in your professional career? Or rather as the essence of 

your work?

 Neither, I think. I enjoy this format and, depending on the opportunities that arise. I would 

love to continue in this medium. However, I do not intend to limit myself to this format. The spe-

cific structure of the Webtoon offers much freedom. Nevertheless, it does not fit all the projects 

that I have in mind.

What has the digitalization of content changed for you?

 Suppose we are talking about the digital aspect of the graphic. In that case, it is a signifi-
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cant time saver but less valued than traditional design, which can be frustrating considering 

the amount of work produced. As for the digital aspect of the distribution, I do not have many 

comparisons. But visibility is the big plus of this kind of platform.

Do you gain more by producing Webtoons than a paper format?

 I could never have released this story in print, not as is. Publishing an author is always a 

risk. Especially if there is not a strong community behind it, as in my case. However, a digital 

publisher takes much less financial risk. If the story does not work, there is no loss except for the 

money invested in the author. So publishing on a Webtoon platform gave me a chance to publish 

such a large volume as a neophyte.

 Contrary to comics, where you have to say as much as possible in less space, the Webtoon 

allows you to spread the story. Furthermore, taking the time to tell the events is a luxury that I 

find pleasant compared to comics.

It’s often said that the limit of the Webtoon is its scrolling action and recurring themes. Do 

you think that the content can be devalued due to the Webtoon format?

 When you look at the catalog of the different webtoon platforms, many themes come back, 

sometimes almost a copy and paste from another webtoon. A fact that annoys many readers. 

Moreover, some of my community readers have remarked that my story’s «déjà vu» theme had 

put them off at first. However, this is only a glimpse of the most successful international Web-

toon translated into French. For example, the range of stories is more comprehensive in Korea, 

even if the popular themes are the most often at the top of the sales. When we read the readers’ 

comments, we see a particular annoyance due to this lack of originality.

 Nevertheless, we can also clearly see that they maintain it. Readers always expect the same 

twists and turn to happen. And are often disappointed that this is not the case. They also have 

a hard time adapting to new things, and this is even more evident in European webtoons, which 

have a graphic style very different from the one they are used to in Korean Webtoon translated 

into French.

 The webtoons have similar themes because they are looking for success. It is not a bad thing, 

and it is what sells, and it is what most people want to consume. It also allows more «original» 

Webtoon to appear. Because the lack of revenue they will generate will be filled by the more 

popular webtoons. But it is this popularity aspect that puts some people off reading webtoons.
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What are the advantages and disadvantages of producing content online for you?

 The problem with online content is its consumption. It is as quickly consumed as it is for-

gotten. Often, the readership is relatively young, and therefore totally comfortable with the 

reading and consumption format, but not necessarily with the production one. As an author, 

however, you are dependent on the readership. The reader is the one who will determine if the 

story they are reading is worth sharing and supporting. However, even if he is more demons-

trative (it is easy to leave a comment under a webtoon), he is less invested than when he buys 

a book because he sometimes follows many webtoons at the same time. Despite this, a webtoon 

reader will often be there every week to read a new chapter, while a paper book reader may 

have already forgotten us when a new book or sequel is published.

 The big problem and the benefits stem from the same factor: the audience. Comments stimu-

late creativity and create real complicity that will be established with the readers (some authors 

dialogue with them, mislead them to better surprise them, and the story sometimes continues in 

the comments and changes its turn according to the readers’ theories). Conversely, a comment 

can also completely block the creation. For example, a negative comment that is difficult to 

ignore or simply high expectations that the author fears he will not meet. 

 Online publishing also brings with it a considerable workload. It is upbeat, both professio-

nally and financially, but can also be very hard on morale and health. And, to make the connec-

tion with the readers, it can be frustrating sometimes that the readers do not understand the 

amount of work behind a webtoon that they sometimes only read diagonally. I am referring to 

some comments or even the fact that they do not necessarily understand that you get paid for 

the work you produce).

 The problems related to the readers are more present on the successful webtoon, such as 

hateful critics or too pressing readers. It was not my case during the year of publication of my 

webtoon, but I had many echoes from colleagues who suffered from it.

Do you think that digital can be a limit to the active participation of the imagination?

 Not. Webtoon can be read quickly and anywhere. So, it allows people who do not necessarily 

have the time or the desire to read to escape for a few minutes in their day. Readers also get very 

involved in the story even after the chapter is over by debating with other readers or the author 

in the comments. As for the authors, this is related to question 9: many authors make similar 

content, but they would not necessarily have tried to produce original content if they had not 

gone through the digital format. By facilitating access to creation, many bad or not very origi-
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nal stuff will come out. However, it will allow many people to do extraordinary things. Alter-

natively, simply open a new horizon in their imaginations by trying a format they did not know.

 For myself, I used to read webtoons before writing one myself. Nevertheless, I had never 

thought in detail about their compositions, and I had to look into it while writing, making me 

think differently. It also takes much imagination to optimize the work and draw time on a long-

board to produce in a week.

Do you think you will go back, or turn, to the paper format in the future?

 Yes. There are many paper format opportunities, and many of my projects would not fit into 

digital formats, webtoon, or otherwise. The downside of paper and traditional publishing is 

that it is harder to get into if you do not already have a foot in the door unless you go back into 

self-publishing circles, which is still much work for little return from the public.  

Do you think that the paper book will disappear?

 No. As in the case of writing, I think that paper and digital are not necessarily meant for the 

same productions. Many webtoon (or other online) authors do not see how they could adapt 

their story to a paper format, even if the reverse is often less true. As for question 10, the critical 

thing in publishing is the reader, the primary decision-maker. Nevertheless, readers are consu-

mers: if they want to continue to have paper books, paper books will continue to exist.  

 Furthermore, I do not think many people would be willing to give up paper books completely 

from what I hear around me. However, this format, like the digital format, is bound to continue 

to evolve and, even if it is not going to disappear any time soon, the paper book may bring new 

formats and new ways of reading it.

Would you like to add a final word?

 In answering these questions, I think I gave an opinion that, although personal, was quite 

general. I have only published for webtoon for one year so far. Moreover, I only have the point 

of view of someone for whom the collaboration went very well but did not have resounding 

success with his story (I am not complaining, I was delighted with this year of publication, it 

was extraordinary).

 Webtoon is also a very well-known platform in this field, and it is also one of the only ones (I 

think) to pay its authors decently. Without mentioning names, some other platforms do not pay 

the authors enough to live and certainly not at the level of their work.
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 It is the first time I have published a story, so it is the first time I was paid to create. So I have 

very little knowledge about publishing contracts, freelance authors’ hourly rates, or contracts 

with other houses. Nevertheless, I was able to talk to several authors from other platforms, and 

the most controversial aspect that came up was mostly the author’s status—moreover, his (often 

exploited) income.

Participant 10

Webtoon author - freelance illustrator

Can you tell me how you started writing?

 I’m writing stories since high school. Fictions and fanfictions of my favorite works of the 

time transposed in other universes and stories. I directed my studies towards drawing after my 

high school diploma, and during my comic book studies, I started to write my own stories and 

characters.

Have you ever composed for a paper format?

 Yes, «Philophobie» was destined to become a comic book format like Scott Pilgrim. However, 

the classic publishers did not respond favorably to my application.

How did you get the idea to publish on the Webtoon platform?

 I knew the platform thank to authors that I followed on the networks, and it was the natural 

continuation of the comic blogs flourishing at the time. I was reading BlueChair and UndeadEd 

on Webtoon’s English platform, and I started to publish small comic strips on this same plat-

form to «get my hands-on.» Finally, when Webtoon France opened in 2019, I reworked Philo-

phobia to submit the comic to Webtoon, who was looking for French authors!

Through «Philophobie»  Did you write this content for a particular occasion or to bear 

witness to something in particular?

 It is my final project for my comic book studies. In the beginning, I was looking for a fantasy 

story because I liked to draw these universes rather than the perspective of city buildings. Never-

theless, it was not mastered enough or interesting enough in the story. Thanks to my professors’ 

advice, I picked up a story from my own experience, which was known to everyone in the academy.
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Have you ever composed for a paper format?

 Yes, «Philophobie» was destined to become a comic book format like Scott Pilgrim. But the 

classic publishers did not respond favorably to my application.

How did you get the idea to publish on the Webtoon platform?

 I knew the platform thank to authors that I followed on the networks. It was the natural conti-

nuation of the comic blogs flourishing at the time. I was reading BlueChair and UndeadEd on 

Webtoon’s English platform, and I started to publish small comic strips on this same platform 

to «get my hands-on.» Finally, when Webtoon France opened in 2019, I reworked Philophobia 

to submit the comic to Webtoon, looking for French authors!

Through «Philophobie»  Did you write this content for a particular occasion or to bear 

witness to something in particular?

I t is my final project for my comic book studies. In the beginning, I was looking for a fantasy 

story because I liked to draw these universes rather than the perspective of city buildings. Ne-

vertheless, it was not mastered enough or interesting enough in the story. Thanks to my profes-

sors’ advice, I picked up a story from my own experience, which was known as «the white wolf» 

in the academy.

Do you see the Webtoon as a step in your professional career? Or instead as the essence 

of your work?

 I am very proud to be a professional Webtoon author. Unfortunately, I am not well known 

enough to hope for a paper version of Philophobia published by Webtoon, and I would have to 

print it with my means to organize signings or others. Meeting readers, having your comic book 

in physical and paper form in your hands, in a bookstore, or something else, strangely enough, 

it is still a kind of milestone for authors to reach. Yet a paper comic is printed in 3000 copies on 

average, and this figure is tiny compared to the 35 000 subscribers (approximately) who read 

Philophobie.

What has the digitalization of content changed for you?

 Less paper lying around, getting damaged or messing up, and having to throw away and start 

again. So time saved efficiency. However, digital is also files that can bug, distractions of social 

networks, bugs related to the tools (my tablet bugs and slows me down a lot). 
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Do you gain more by producing Webtoons than a paper format?

 The rhythm is not easy, and it is a weekly marathon. However, I have much creative freedom, 

and my pay is better than many paper publishers for new authors.

It has often been said that the limit of the Webtoon is its scrolling action and recurring 

themes. Do you think the content can be devalued due to the Webtoon format?

 We say that because of the undiversified catalog available on the Webcomic sites, they cast 

a wide net by proposing stories of romance for the female public. Or action/combat for a male 

public (in the majority). These are the big titles promoted a lot and have pretty impressive 

numbers. Nevertheless, there are a lot of very original stories (amateur or professional) that 

play with the format and make it their asset. You can add music, ambient sounds, animations, 

indications to scroll, turn the screen, etc.

In the genre of Webtoon Originals, my favorites are Hellper, UndeadEd, Sex Drug, and RER 

(which is made by a super friendly French woman) and many series by French creators of the 

platform that emerge. Little by little.

What are the advantages and disadvantages of producing content online for you?

 You have to be strict and methodical to keep up. You cannot be afraid of criticism, trolls, or 

being compared to thousands of other creators. But you are free, you meet great people, and it is 

easy to communicate with readers and authors. The majority of the Webtoon France community 

is exceptionally benevolent and cheerful!

Do you think that digital can be a limit to the active participation of the imagination?

 No more than a blank sheet of paper. Unless if you are afraid of comparison or possible 

virulent criticism.

Do you think you will go back, or turn, to the paper format in the future?

 My goal is to create, paper or digital, as much as one wants of my story. It does not matter. 

Paper almost scares me but still represents a kind of accomplishment in the life of a comic book 

writer. Digital is still much despised and little recognized by «the general public» despite the 

high numbers of consumers/readers.
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Do you think that the paper book will disappear?

 I do not want to! I love books. They are beautiful objects and bring just as much possibility 

as digital, just different. For example, I was angry against the Webtoon platform when they 

decided to publish in paper format, a successful Webtoon that was thought of for a digital pu-

blication. The structure is very different between the paper and the online format! The reflection 

changes according to the placement of the bubbles, the narrative path, etc. We find the same 

problem in the narration since the rhythm differs and will not lend itself to a paper comic unless 

you rethink everything and recompose again.

Would you like to add a final word?

 The two mediums are very different, but that does not mean that one is better than another. 

In general, even the target audience is different. It is a bit like when you compare comics and 

Manga. Manga is comics. So there is no notion of superior or inferior. Even compare franco-

belge, comics, or Manga: the genres all have their specificities, technicalities and target very 

different readers. Tastes and colors are not debatable.

Participant 11

Webtoon author - freelance author-illustrator

Can you tell me how you started writing?

I have always had a soft spot for writing from a very young age. When I was younger, I read a 

lot of children’s fantasy novels, which gave me the desire to create my worlds and characters. I 

was always happiest in high school when we had writing exercises in French class!

Have you ever composed for a paper format?

No, I have not had the opportunity yet.

How did you get the idea to publish on the Webtoon platform?

I have read webtoons for a few years now, and while I was looking for a job in the 3D animation 

industry, I thought it was time to stop kidding myself and turn to my real passions: illustration 

and writing. I quickly realized that the webtoon format was a perfect mix of the two. So in 2019, 

I started creating the Aether Dreams project (webtoon version). Then, I entered the contest in 

2020.
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Through «Aether Dreams» did you write this content for a particular occasion or to bear 

witness to something in particular?

 I created a story when I was about 14 years old. I had never finished it, and it continued to 

grow in me over the years. Until one day, I decided to give it life again. The story deals with 

several subjects, more or less serious/sensitive, which are transcribed through the stories of the 

different characters. Above all, I wrote and published the webtoon version to challenge myself 

and prove that I could do it.

Do you see the Webtoon as a step in your professional career? Or instead as the essence 

of your work?

 I think, for now, it is a bit early for me to know. I would say that it is the essence of my work 

right now because I am 100% involved in my Webtoon. Moreover, I want to continue as long 

as I like it. However, I am also trying to invest myself professionally in writing the novel adap-

tation of Aether Dreams. I do not know what the professional future holds for me, which is so 

exciting about it. I will see where the wind takes me!

What has the digitalization of content changed for you?

 An incredible community! I do not know if I felt as close to my readers with a paper format. At 

least, maybe not as quickly. Digitalization allows for immediate feedback and more accessible 

communication. 

 It is so lovely to interact with my readers and read their theories on the story. I do not know 

if I could have had this access as quickly without the digitization of my content. On the other 

hand, it allows for greater visibility, thanks to the easy-to-use phone format and the free content.

Do you gain more by producing Webtoons than a paper format?

 As I said above, a reactive community and visibility thanks to the Naver Webtoon platform. 

Moreover, the process is fast, and unlike the paper format where there is a specific time of 

production, printing to take into account, working on a webtoon has a much more immediate 

aspect.

It has often been said that the limit of the Webtoon is its scrolling action and recurring 

themes. Do you think the content can be devalued due to the Webtoon format?

 No, I do not think the content is devalued. The Webtoon allows a lot of digital possibilities, 
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including adding music to the episodes and using gifs to propose animated passages. I could 

see it on my episodes with music that brings an additional dimension to the story. My composer 

created the music according to the script and the synopsis. Then, It is affixed to the episodes. It 

is a new emotional added value, which is only possible in a digital format! 

 On the other hand, I cannot entirely agree regarding the limit of recurring themes. Of course, 

genres are favored and tropes, but this is not limited. Romance, for example, is a central theme 

of the platform, but given the diversity of the works, there are hundreds of different stories with 

their universes and characters..

What are the advantages and disadvantages of producing content online for you?

 Regarding the advantages, I will say Speed, easy access, visibility, engaged community.

Moreover, concerning the drawbacks, the creators must understand the webtoon format. Mo-

reover, this format does not allow for the development of stories as much as in a novel. It would 

help if you still had twists and turns, cliffhangers, things to have a bit to eat. It can be more 

challenging to put forward the characters’ psychologies and their emotions, and I would say 

that this is more of a challenge than a hindrance. The rhythm can be a break because it is very 

sustained.

 On the other hand, we do not have time to dwell on the drawings as much as we could on a 

paper format. The weekly workload is enormous, and you have to adopt a pragmatic organiza-

tion. Furthermore, sometimes sacrifice your expectations (or sacrifice your nights and social 

life, as you wish)

Do you think you will go back, or turn, to the paper format in the future?

 Yes, I want to move towards the paper format in the future, however, without leaving the 

digital aside. I want to develop my story more in a paper book and take the time to write long 

character introspections. Nevertheless, I also want to continue the webtoon format because it 

combines everything I love.

Do you think that the paper book will disappear?

 No, quite the contrary! The digital era, especially with webtoons, can give a natural second 

wind to the paper format. First of all, I can take examples of works such as «Solo Leveling» 

or «True Beauty,» which are webtoons recently released in paper format. On the other hand, I 

think that audiovisuals as a whole can push people who are not necessarily big readers to read 



Page 198

books or sagas. For example, after the Netflix series «Shadow & Bone,» the novels were sold 

out quickly and are still selling well. Alternatively, even «Harry Potter» or «Twilight» movie 

adaptations interested people in the books. As for webtoons, I hope readers will be curious 

about a novel adaptation of one of their favorite webtoons ever coming out. In the case of 

Aether Dreams, I have already had much feedback from readers who are very eager to see the 

novel adaptation come out! Some of them have told me that they are not usually big readers.

Would you like to add a final word?

 Writing is indispensable in our society, and so is the place of books. I could not imagine a 

world without stories to travel in, be it through books, audiovisuals, or webtoons!

Participant 12

Webtoon author

Can you tell me how you started writing?

 I have been creating stories since I was very young. Firstly, with Playmobil and Lego. Then, 

when I was playing MMO-RPGs with my brothers, we were creating a whole world and related 

stories between our characters. I also participated in fan-RPGs on forums or even created ama-

teur video games with which I participated in contests managed by other amateurs on the net.  

 With one of my brothers, we started to write a novel, then two, etc., and in parallel, I disco-

vered the manga at 15 years old and plunged into the drawing. However, it’s only from 19 years 

old that I said that I could perhaps make it my job.

Have you ever composed for a paper format?

 In 2018, and 2020, I self-published two volumes of a novel in a print format named «Hiroo.» 

For now, the project is on hiatus, and it is my only experience in the paper format at the moment.

How did you get the idea to publish on the Webtoon platform?

 In 2018 I was off to make a career in the manga. But the school where I was studying had 

arranged a meeting with the publishers of Webtoon Factory (Dupuis) at the Angoulême Inter-

national Comics Festival. So I found out on that occasion what it was Webtoon. 

 Furthermore, I made a file for one of my works. A few months later, I had a burn-out. Because 

I could not work for my Webtoon Factory series, I created «Because I can’t love you.» Then, I 
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published it on Webtoon Canvas US to give me the motivation I had lost. Then I met the French 

team of Webtoon at the FIBD in Angoulême in 2020. They liked the synopsis of «because I can-

not love you» and wanted to publish it as a French Original. Webtoon US was the publisher I 

dreamed of being published by. I went through the back door with Webtoon France, hoping to 

get translations afterward!

Through «Because I can’t love you» did you write this content for a particular occasion or 

to bear witness to something in particular?

 When I started the project, it was just a little joke between friends, which I was counting on to 

give me the courage to work in the artistic field. When it became my full-time job a few months 

after starting it, the Covid crisis had just started. Moreover, the first lockdown had just ended.  

 Many sad things happened in the following months that made me fall into a depressive state. 

So «Because I can’t love you» was the way to keep my head above water, to put words on my 

own emotions, my hurts, and help me get better. It became my outlet.

Do you see the Webtoon as a step in your professional career? Or rather as the essence of 

your work?

 «Because I can’t love you» is my first professional project (with a publisher, so I earn my 

living with it). I see it as a first step in the business. I want to try many things afterward: manga, 

novels, etc. However, I would love to write about video games too.

What has the digitalization of content changed for you?

 The chance to be visible makes a place for me in the professional world.

Do you gain more by producing Webtoons than a paper format?

 Today I think that the «almost perfect» formula for an author without a community is to go 

digital. Nevertheless, also to make a place for yourself. Then, to have the chance to be publi-

shed in paper format to be presented to the rest of the public who is not necessarily interested in 

what is done on the net. An author who starts with Webtoon and then publishes a paper version 

will make a better living than an author who starts publishing for paper directly.

It has often been said that the limit of the Webtoon is its scrolling action and recurring 

themes. Do you think the content can be devalued due to the Webtoon format?
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 Indeed, digital authors are taken for granted by more traditional ones. Furthermore, remarks 

like «webtoon authors do a sloppy job and take their readers for fools» are recurrent. There was 

even a foreign article released a few months ago calling webtoons «fanfictions of real works» 

or «sub works.» But thanks to the effervescence around titles like «Solo Leveling» or «True 

Beauty,» the wheel is turning a bit, and mentalities are changing. Unfortunately, concerning 

the recurring themes, I agree on a bit... However, because readers ask for them, that authors 

make their business model out of it. So it is more challenging to come up with a work that wants 

to be a bit different, but it is also rewarding not to be tempted by doing «what is already done 

and works.»

What are the advantages and disadvantages of producing content online for you?

 With the publication of online content, it is easier for authors to create a real community 

around it. Besides that, being a Webtoon author is also being despised by the «traditional» 

comics world. So paper and the work are not recognized at their fair value. It is hard to make a 

place for yourself in this environment

Do you think you will go back, or turn, to the paper format in the future?

 That is the goal, yes. I wish that my digital works to have a paper format eventually, just as 

I would like to produce content designed for the paper format in the future. Once I finish my 

webtoon projects, I will come back to test myself on manga.

Do you think that the paper book will disappear?

 France is the second country that consumes the most paper manga, and French readers are 

too attached to the paper book to let it disappear. It is even challenging to attract more readers 

on Webtoon because many of them are still reluctant to the idea of reading digitally.

Participant 13

Webtoon author - illustrator

Can you tell me how you started writing?

 I started imagining stories through drawing even before I could write. As I grew up, I mostly 

wrote short stories, with other longer story projects in mind, always mixing drawing and wri-

ting to develop the story and the universe.
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Have you ever composed for a paper format?

 No, never at this time.

How did you get the idea to publish on the Webtoon platform?

 It was for the Webtoon 2020 contest. I had already started to write Porte-Bonheur before, 

and I had presented it to an editor during the Angoulême comics festival in January 2020. She 

had given me some advice to improve it, and when I saw the contest, I thought it could be the 

opportunity to show this story to an audience and have other opinions.

Through «Porte-bonheur» did you write this content for a particular occasion or to bear 

witness to something in particular?

 «Porte-Bonheur» was born out of the anxiety I felt in graduate school. I did not feel like I 

belonged there, and I didn’t know what to do with my future, and I started by developing my two 

main characters to externalize this feeling.

Do you see the Webtoon as a step in your professional career? Or instead as the essence 

of your work?

 I see it as much as a stage than the contrary. I want to work on several media. Continue both 

the digital through the Webtoon, and if I ever get the opportunity, work for a paper format.

What has the digitalization of content changed for you?

 The most important thing will be a wide diffusion of my story. Thanks to digital, especially the 

Internet, I could reach more readers than if I had kept my content exclusively in paper format.

Do you gain more by producing Webtoons than a paper format?

 Having never produced paper content, I could not compare the two with full knowledge of 

the facts, but for the Porte-Bonheur project, the Webtoon seemed to me to be relevant to address 

more people and play on the vertical format.

It has often been said that the limit of the Webtoon is its scrolling action and recurring 

themes. Do you think the content can be devalued due to the Webtoon format?

I  think these limits should be exploited to support creativity: the vertical format allows us 
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to play with the layout, the connection between the panels, and a new experience of reading 

comics. I think French creations show that we can play with the codes while producing stories 

beyond these recurrent themes and immersive layouts.

What are the advantages and disadvantages of producing content online for you?

 One of the huge advantages is the proximity with the readers: we have their feedback directly 

on the episode, or more widely on the content, we propose them. It can also be a disadvantage 

because we are never safe from a negative or insulting remark. Instantaneousness is also an 

advantage and a disadvantage: as soon as you finish making something, you can share it with 

everyone, but it has the side effect that the audience always wants more, now and right away.  

 Finally, the disadvantage is the dematerialization, and therefore the lack of satisfaction of 

holding a finished object in hand.

Do you think you will go back, or turn, to the paper format in the future?

 I think so, to experiment with a new medium and for projects that lend themselves more to a 

paper format, although I will not abandon digital for that.

Do you think that the paper book will disappear?

 No, I do not think so. Because in the paper book, there is a dimension of materiality that we 

do not have in the digital book. For example, the touch or the smell of the paper.

Would you like to add a final word?

 Long live reading, whether in print or digital!.

Participant 14

Webtoon author

 

Can you tell me how you started writing?

 I had always loved making up stories and used to write quite a few when I was a kid. When I 

wanted to get into comics in the summer of 2019, I wanted to work on my own, and so I started 

writing again for the project that became Magical Quest.

Have you ever composed for a paper format?
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 No, but I worked on a paper comic book file before turning it into a webtoon format.

How did you get the idea to publish on the Webtoon platform?

 I found out in December 2019 through a friend that Webtoon was launching the French ver-

sion of its platform and was looking for new authors. I was already working on a paper comic 

book file at that time, so I modified it to fit the Webtoon format.

Through «Hyper ultra giga magical quest» did you write this content for a particular oc-

casion or to bear witness to something in particular?

 Magical Quest is a very personal story for me. I wrote it trying to put everything I love in an 

adventure story, a story I would have dreamed of reading before I started writing it. What is es-

sential is female characters, LGBT characters that do not just exist around their LGBT identity, 

and values that resonate with my own.

Do you see the Webtoon as a step in your professional career? Or instead as the essence 

of your work?

 Since this is the first story I have written and the only comic book I have created so far, it is 

the essence of my work. I hope it will be just one of many steps because I am interested in many 

different artistic fields. Moreover, I hope to be able to create many different things!

What has the digitalization of content changed for you?

 I have been working mainly on digital since I can remember because it is a much faster and 

more efficient way for me to work, and it allows me to keep up with the swift pace of webtoon 

publishing. This efficiency in the drawing is also very adapted to my way of creating because I 

prefer to spend little time on a drawing: they serve more emotion or a story than they exist by 

themselves for the beauty of the drawing itself.

Do you gain more by producing Webtoons than a paper format?

 The publisher and other variables’ income in print publishing varies a lot, so it is hard to say.

Magical Quest is my first project. So I do not think I could have had better pay than what I have with 

Webtoon as a first-time author. 

 Also, I prefer the way Webtoon’s income works, per episode, rather than having a significant ad-

vance for months of work because it is closer to a more traditional job with a salary every month.
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It has often been said that the limit of the Webtoon is its scrolling action and recurring 

themes. Do you think the content can be devalued due to the Webtoon format?

I think everything is possible in the Webtoon format, just as much as in the paper format. In 

my opinion, it is just a format like any other, and it does not limit the content more than others. 

Nevertheless, what can force the Webtoon to be limited to only specific themes and artistic styles 

are the demands of the publishers in charge of the platforms.

What are the advantages and disadvantages of producing content online for you?

In the case of Webtoon, I like being able to post episodes every week. Because it creates short 

deadlines, unlike paper comics where there is usually only one deadline far away, it allows 

us to show what we are working on regularly and get feedback on it often. The other side of 

the coin, which I did not have to face personally, is that some Webtoon authors have a rather 

critical audience, which can be discouraging. Another positive point is that I do not have to 

worry about the print rendering in CMYK, and it allows me to use colors that I could not use 

in a paper format.

Do you think you will go back, or turn, to the paper format in the future?

It is possible because I would like to have a physical object due to my work one day! However, 

my way of working is, for the moment, less adapted to the paper edition, and I think that my 

stories would be less interesting for the prominent French paper publishers, who are the only 

ones able to pay me as much as Webtoon for my work.

Do you think that the paper book will disappear?

No. I think that the digital and paper formats can coexist for a long time to come. They com-

plement each other, and they both still have their audience, even if it may be at different scales.

Would you like to add a final word?

I am very interested in this topic, but I do not have much experience in comics yet, so I hope I did 

not say too much stupid stuff. The last thing I would like to say is that if you are interested in the 

comics world, I think you have to be interested in the whole authors’ rights movement. The working 

conditions of authors are deplorable, and the status of artist-author is a joke, and I think we do not 

talk about these issues enough. Because without authors, the rest of the book chain collapses.
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Appendix O – Calculation of the margin of error 

Title: calculation of the margin of error
source : SurveyMonkey - Margin of error calculation tool (2021)
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Appendix P – Transmedia promotion strategy for the book of tomorrow
Screenshot No. 1

Title: Global strategy of the book
source : Maud Notredame (2021)
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Screenshot No. 3

INFORM
with

Publishing Houses

HIGHLIGHT
with

Bookstores

REVEAL
with

Authors

CREATE
with

BookFluencers

ENTERTAIN
with

Gaming

DREAM
with

Audiovisual

SHARE
with

Communities

Game-design
Virtualize a character 
or a landscape from 

the book

Audio
Book reading with a 
background music 

Participatory content
Contests, partnerships, 

content creation with the 
community

Short Video
Trend launch with 
connoted hashtag

Film
Film adaptation of 

the book

Series
Book adapted into a series, 

story of some characters, post 
or premovie stories

Television
Broadcast of the 

series, adaptation into 
a cartoon

Live
Discord server, regular live, 
discussion and exchange, 

book release announcement

Blog
Fan�ction, fan�c, 

extension of the story by 
the communuty

Social Networks
Trend launch with 
connoted hashtag

Teasing 
Section dedicated to the broad-
caster’s site, extract illustration 

text, bring curiosity

Merchandising
Optimize the visibility, cover/banner/kra� paper bag 
personalized, derivative object, business card format 

with an extract of the work in the paper bags 
(sample as in perfumery)

Meeting
Author meeting over co�ee, 

reading with a musician 
in the background, webinar

Partnership
Exhibitions, walk, museum, 
castle, showroom, anniver-

sary event etc.

Discussion
Network, Chatbot, 

Email etc. 

Reference page
Wikipedia page of the author, 
the publishing house and each 

work of the authors

Author Bookmark 
section of the presenter’s website, 

chronology of the works, biograohy, 
extract of the works (mini-teasing)

Scan
QR Code, Googles 

Lens

Moodboard
Blog, depth of history, previous 

research, background writing see 
scientists/researcher

Exclusive products
Text/illustration used for commercial 

pruposes, derivative products and goodies, 
book/pen/calendar/tote bag etc. 

Image content
Each meduim has its own content, 
content update, regular posting, a

particular universe, discussion, messaging


