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Abstract

The current study was aimed to explore the relationship between social media usage, age,

gender, levels of self-esteem, levels of life satisfaction and attitude towards body image in

relation to social media. Participants (N=120) were required to be above 18 years of age and

to currently use social media. Participants were recruited online via social networking sites

where a link to the survey was posted. The survey consistent of demographic questions,

bergen social media addiction scale, Rosenberg self-esteem scale, The satisfaction with life

scale and The body appreciation scale-2. The analysis found that there was significant

relationships between social media usage in relation to self-esteem, life satisfaction, age and

attitudes towards body image. It also found significant relationships between body image in

relation to, life satisfaction and self-esteem. Furthermore it found that there was no

significant difference between gender and attitudes towards body image. These findings are

discussed.
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1. Introduction

Social media is everywhere, and wherever an individual goes. Even if it is wanted

then also it cannot be avoided. Social media comes in the form of Facebook, Twitter,

You-tube, Instagram and Snapchat. Even though there are other media devices such as

television, radio and magazines but nowadays social media has been much popular among

every age group. This is why the concerned study has undertaken the research proposal of

body image and self-esteem and its relationship or impact with social media among the

individuals.

With the advent of social media, there have been many significant developments

globally. Recent studies have indicated that social media has played an enormous effect on

the body image and self-esteem of individuals significantly. Even though nowadays, social

media is used by every individual, but young adults and adolescents are the generations

which mostly use social media. This age group is highly vulnerable in defining the harmful

impact of social media (Bennett et al., 2019). In this regard, it can be stated that social

media's impact on body image and self-esteem is the most popular topic of research in the

recent years (Burnasheva & Suh, 2020). Hence the concerned study aims at exploring the

effects of social media on the self-esteem and the body image of the individuals.

The study has been further identified to bring out the purpose of understanding the

impact of social media on the individual body image or in other words it can be said that what

products the posts of social media give upon the perception of the people in body image.

However, Burnette et al. (2017) has also mentioned the different positive impacts of social

media through which an individual can maintain the body image with positivity. On the other

hand, there is a significant correlation between body image and self-esteem because it is one
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of the ways through which there will be lower or higher self-esteem based on the perception

of body image (Bortamuly, 2017).

Literature review

Concept of self-esteem

Self-esteem is used to describe a person’s overall subjective sense of self-worth.

Self-esteem refers to an individual’s subjective evaluation of his or her worth as a person

(Donnellan et al., 2011). High self-esteem people evaluate themselves more positively and

experience higher feelings of self-worth than do low self-esteem people (Brown, 1998).

Self-esteem refers to the positive (high self-esteem) or negative (low self-esteem) feelings that

we have about ourselves. We experience the positive feelings of high self-esteem when we

believe that we are good and worthy and that others view us positively. We experience the

negative feelings of low self-esteem when we believe that we are inadequate and less worthy

than others. Maslow suggested that for a person to grow and achieve they need to esteem

from other people but also need inner self-respect. His theory suggested that people have a

number of basic needs that must be met before people move up the hierarchy to pursue more

social, emotional, and self-actualizing needs ("Abraham Maslow Is the Founder of

Humanistic Psychology", 2021).

Conception of Body image

Body image is the perception an individual has of their physical self and the thought

and feeling that come from that. It is a multidimensional construct consisting of perceptual,

cognitive, affective, and behavioural elements (Wertheim & Paxton, 2011). Social media in

recent times has created the “ideal” body image for both males and females which has a

negative impact on individuals self-esteem and satisfaction with life. Eating disorders are
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often related to body image insecurity (White & Halliwell, 2010). According to Meshioye

(2016), body image is the feeling that is usually felt by the individuals based on their

visualisation of the personal body by judging the body size or even the attractiveness of the

individual. However, there are four critical factors which can define the conception of the

body image, which includes body image perceptions, behavioural body image. mental body

image, and affective body image (Roosen & Mills, 2014). Nevertheless, it is essential to

acknowledge that the way an individual experiences the body may not always show the

reality. Body image can been seen in both a negative and a positive light. Body image is a

world-wide important factor in people’s life, 74.4% women and 46% men with normal

weight reported that most of the time they thought about their physical appearance; focus on

appearance most of the time is a risk factor for the increase in negative body image (Kumar,

2016).

Effect of social media on body image

Previous research such as, Burnette et al. (2017) has documented the effect of the

traditional media and on the body image concerns. However, on with the increasing

popularity and growth of social media, researchers have started to investigate the possible

impacts or consequences that can lead to a negative or even a positive impact of social media

on the body image of women, men and even among the different individuals of different age

groups (Burnasheva & Suh, 2020). Franchina and Coco (2018) mentions that there are few of

the unique features of social media which can show how social media can affect the body

image. Firstly, social media mainly features users such as the celebrities and models.

Secondly Franchina and Coco (2018) mention, people are often seen to present a completely

idealized and different version of themselves that is putting up the most attractive images on

social media platforms. Thirdly, even though social media includes pictures of different
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people, it is usually used to interact with other people or peers (Franchina & Coco 2018).

This further shows that peers can quickly have a role on body image (Price, 2020). Finally,

along with the posting of images, the users also post comments on famous people or social

media influencers which may affect an individual’s perceived body image. According to

Marengo et al. (2018) body dissatisfaction and body image is the most significant concern of

many individuals.

Negative effects of social media on body image 

Especially on Instagram, it can be expected to remember about images more than

words as images are more of a focused nature on the social network (Song, et al. 2018)

According to Fardouly and Vartanian (2016), social media allows people to choose which

account needs to follow. For example, if it is a fitness account, then it is mainly to provide a

body positivity perception among the individuals but on seeing the photos of the body image

in Instagram provides a negative impact on the body image of the individuals (How Does

Social Media Influence Body Image? | Emotion Matters, 2020). Also, Bennett et al. (2020)

mention, the unfavourable comparisons, which can also bring a lower perception or positive

body image. Sometimes even eating disorders can lead to adverse effects on the body image

through the watching of attractive photos in social media (Schreiber, 2020). Tara Mansfield

(2012) conducted a study on how gender differences in body esteem, body dissatisfaction and

the impact of media on body image. This study found that females were more influenced by

media scoring higher in the parts of body esteem, body dissatisfaction compared to the males

who scored lower.

Positive effects of social media on body image

It is often heard about the negative uses of social media in the body image but there

are some positive effects of social media. One of the positive results is holding large scale

body positivity campaigns which can help in spreading an embracement on the self-image,
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such as the Be body positive campaign by Body whys. Avalos, et al. (2005) identified four

qualities suggestive of positive body image: favourable opinions of the body, body

acceptance, respect for the body by attending to its needs and engaging in healthy behaviours,

and protecting the body by rejecting unrealistic ideal body images portrayed in the media. A

Previous study found students stated their positive body image stemmed from unconditional

acceptance from significant others. Many also believed that they were designed uniquely by a

higher power who wanted them to remain true to how they were created (Wood-Barcalow, et

al., 2010).

Relationship of body image and self-esteem

To differ based on the stages of development, according to Erickson’s theory,

Bortamuly’s (2017) study shows that self-worth becomes prominent because it is the time

when the developmental task increases or reaches to a higher range. Which leads to

establishing identification and the coherent sense of self within the individuals. According, to

Tsang (2017), self-esteem and body image is highly associated to the young age groups. This

is because many of the individuals obtain self-esteem through themselves or others' body

image. This is because if an individual has a positive body image, it is associated with higher

self-esteem and vice-versa. On the other hand, if any individual experiences being body

shamed, then the individual might feel isolated, which can further lead to lower self-esteem.

Thus, there is a deep relationship between body image and self-esteem. To look at the

influence of social media, Salomon and Brown (2019) highlights that it is important to

examine the relationship between body image and the self-esteem. This is because physical

appearance matters a lot for the individuals especially amongst adolescents and this is

significantly impacted with the photos that are being posted by different other positive body
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shape people (Salomon & Brown 2019). For instance, self-presentation is one such factor

which can lead to understand the relationship between self-esteem and body image. However,

to shed light on this, it can be evident through Mills et al. (2018), that people are much more

concerned about their body in their daily life and every activity they do. Hence, from this

aspect, it can be clearly understood the relationship as different types of body image

perception can lead to positive or negative self-esteem exquisitely. Previous research found a

strong association between body image concerns and low self-esteem among adolescent girls,

which has led to constructions of body image as an important aspect of female self-esteem

(Davidson & McCabe, 2006).

The effect of social media on self-esteem in concern with body image

According to Jan et al. (2017) social media has occupied huge popularity in recent

decades, and it also can have long-term effects. The upward comparison made in social

networking websites has often led to lower self-esteem among people. These sites prompt the

people to make comparisons with other people which can further lead to psychological

distress among individuals and lower the levels of self-esteem among them (Jan et al., 2017).

The online networking platforms were meant to express individual opinions, sharing their

knowledge and maintaining connections with their closed ones. However, these platforms

have allowed people to scrutinize and judge other people and give feedback based on their

judgments (Santarossa & Woodruff, 2017). These feedbacks or opinions can have a

substantial effect on the overall self-esteem of a person. Self-esteem is very stable as well as

fluid concept and negative feedback can lower an individual's self-esteem. In this regard,

Sturludóttir (2020) highlights that social media have a significant impact on self-esteem,

body image, and overall mental health. Particularly, young adults and adolescents are a highly

vulnerable age group regarding these impacts of social media (Sturludóttir, 2020).
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Self-esteem is away or view of imagining oneself and body image is an essential part of

self-esteem. It involves the ideas, experiences, feelings, and thoughts of an individual

regarding their body and the perceptions they have concerning their appearances (Jan et al.,

2017). However, it has been noticed that body image and self-esteem are not only shaped by

individual perceptions but are also affected by various external factors. It is widespread

among people to feel insecure about them and compare themselves with others. This aspect

of comparison is widespread in social media, as it puts a significant pressure on people to

have a perfect body and look a certain way (Burnasheva & Suh, 2020). The pressure created

due to the comparisons made in social media is also one of the reasons behind body

dissatisfaction among many people which often indicates negative body image, eating

disorders, and lower self-esteem (Jan et al., 2017).

Santarossa and Woodruff (2017) states that disordered eating and body dissatisfaction

have become very common in young adults, and lower levels of self-esteem is predictive in

body dissatisfaction. Exposure to social media leads to the cultivation of beauty ideals that

favourably impacts body image of an individual ("How Does Social Media Influence Body

Image? | EmotionMatters", 2021). Hence, social media have led to various problems like

depression, dissatisfaction with life, body image, eating behaviours, and the overall

self-esteem of an individual (Mills et al., 2018).

Relationship between gender and body image

A considerable amount of research has been done around females compared to males.

Gorman’s (2015) study on the effect of media on body image and self-esteem in male and

females from the age of 18 - 35. The study found out that the males had lower body image

compared to the women in the study. Previous research has demonstrated that the mass media

are a powerful contributor to individual’s body dissatisfaction, especially among women.
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Meta-analytic studies suggested that exposure to thin ideal image portrayed in magazines and

on television is associated with body dissatisfaction among women (Grabe, et al., 2008).

While previous research mainly focuses on females and their attitudes towards body image

few focus around males attitudes towards body image. Davidson & McCabe (2006) found

that boys who are considerably underweight or overweight that do not gain the muscle bulk

during puberty, experience considerable body-image concerns, but they usually don't

experience as much influence from the media and family as females. Recent studies (Cash et

al., 2004;McCabe et al., 2004), showed that men are equally affected by the ideal body-image

set by society or culture but the men were more concerned about body-dissatisfaction in

terms of feelings underweight rather than over-weight.

How body image effects life satisfaction

Satisfactions with one’s life implies a contentment with or acceptance of one’s life

circumstances or fulfilments of ones wants and needs for one’s life as a whole (Sourai et al,

2001). Those who have a negative attitude towards their body image have shown to have

lower levels of life satisfaction. Many physical health conditions have also been associated

with body image dissatisfaction and lowered life satisfaction (Mudgal & Tiwari, 2015). In a

previous study the results of the study demonstrated that women with physical disability had

the same sexual needs and desires as women without disability, but their body image, sexual

self- esteem, sexual satisfaction and life satisfaction were significantly lower (Moin et al.,

2009). Blanchflower and Oswald (2008) used cross-sectional data from multiple nations to

demonstrate that life satisfaction follows a curvilinear pattern that reaches its lowest point at

middle age but then increases into later adulthood. Baird et al. (2009) extended these analyses

using two very large household panel studies, and showed that the life satisfaction generally

does not decline until after age 70. This trajectory is interesting given that health usually
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declines during this age period, yet overall life satisfaction continues to increase (Baird et al.,

2009). These findings are expected as it is expected that they individuals have achieved what

they want in life which would leave them happy and content have higher levels of life

satisfaction.

Relationship between age and self-esteem in concern with social media usage

There is little research looking at older adults social media usage (Hutto et al., 2015).

Whereas there is numerous previous studies explore how and why teens and younger adults

use social networking site (SNS) technology, very little research has examined SNS use

among older adults. Furthermore, the population of people over 65 years of age is expected to

more than double again by the year 2050, when it will account for more than 20% of the total

U.S. population. Along with this population growth is a similarly rapid increase in the

number of older adults using social media technology (Choi, 2011). Previous studies mainly

focus on younger adults and adolescents and have found that those who are younger spend

more of their time on social media. Brambila-Ramirez, (2015), found 90% of young adults in

the U.S. use social media, and the majority of users visit these sites at least once a day. A

multitude of studies showed that technological addictions, including addictions on the

Internet and social networking sites, had positive associations with stress, anxiety, and

depression and negative association with academic performance, all of which negatively

affects satisfaction with life (Hawi & Samaha, 2016; Kabasakal, 2015; Kuss, et al. 2014;

Lepp et al. 2014; Samaha & Hawi, 2016). Previous research has shown that self-esteem

increases during childhood and then decreases during adolescence before rising again in

young adulthood, where the drop in self-esteem was more drastic for girls (Cai, et al. 2014;

Meyer, 2008).
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Relationship between social media and life satisfaction

Previous studies have looked at the effects of social media use on life satisfaction

however, the findings are inconsistent (Goodman-Deane et al., 2016). Ellison et al., (2007)

indicated a positive relationship between social media use and mental well-being, stating that

using social media provides benefits for users with low self-esteem. While other studies have

found social media use has negative effects on life satisfaction in adolescents (Kabasakal,

2015; Błachnio et al., 2016). Although previous studies have focused on the addictive uses of

the internet (Ha et al., 2007; Hawi, 2012; Tsitsika et al., 2014), it is only as of recent that

studies have started to look at the impact of social media (van den Eijnden et al., 2016).

Previous studies have shown that there is a positive association between stress and anxiety

with social media addiction and also shown the negative associations such as academic

performance thus having a negative effect on satisfaction with life (Hawi & Samaha, 2016;

Kabasakal, 2015; Kuss et al., 2014)
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2. Aims

Rationale

The study aims to evaluate the effect of social media on the body image and the

overall self-esteem of the individuals. This further creates the correlation between the body

image and the self-esteem because it is the way through which an individual can experience

lower or higher self-esteem (Bortamuly, 2017). It is also seen that there are different types of

positive and adverse effects of social media that fall directly on the perception of self-esteem

and body image. Body image is affected or disrupted due to the idealization of different body

shapes such as a lined body can severely allow many individuals to think about their body

size and hurt their self-esteem by thinking that they are not much attractive (Fardouly &

Vartanian, 2021). The rationale of the study is to bring out the effects that social media users

can bring within themselves, leading to body dissatisfaction.

Significance

Social media has changed the lives of many people all around the world. This is the

way through which the individuals can effectively express their personalities. Based on this

aspect, these individuals have more concern about their self-esteem and body image

(Franchina & Coco, 2018). Also, along with social media, the right image and pleasing

personality is the essential aspect which even matters the most for these individuals

(Burnasheva & Suh, 2020). The significance of the study is to examine how social media can

impact both self-esteem and body image and how it can bring the wrong perception within

the individuals. The study can be significant in bringing both the positive and the adverse

effects and explaining the importance of self-esteem and body image among individuals.
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Aim

The main aim of the proposal is to evaluate the effects of social media that has on the

individuals’ self-esteem and body image. To identify the relationship between body image

and self-esteem. To find out the positive and the adverse impact on the body image due to

social media. To assess how social media is impacting self-esteem in concern with body

image.

Hypothesis

H1: The more an individual uses social media, it will result in lower levels of self-esteem.

H2: The more an individual uses social media, the lower their levels of life satisfaction will

be

H3: The more an individual uses social media, it will result in lower levels of body positivity.

H4: Those who are older will use social media less compared to those who are younger

H5: Males will have a more positive attitude towards their body image compared to females.

H6: Lower levels of body positivity will predict low levels of life satisfaction.

H7: Those who have a more negative attitude towards their body image, will have lower

levels of self-esteem
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3. Methods

Participants

Participants that took part in the following study were both male and female that were

on social media. Participants were recruited online where links to the survey were posted and

shared on social media networking sites, such as Facebook, WhatsApp and Instagram. The

participants were selected through convenience sampling which linked with a snowball effect

as participants were asked to share the link with others. Participants were asked to tick a

consent box if they agreed to take part in the study. 120 participants took part in the online

study. Fifty three (44%) males and sixty seven (56%) females participated in this study.

Inclusion criteria were, participants had to be over 18 and above that used Social media. No

incentives ore rewards were given to participate in this study.

Design

This study is a non-experimental design that takes a quantitative approach. It takes

both a correlational and cross sectional research design. The study includes self-report

measure to collect the relevant data. The questionnaire recorded participants, social media

usage, self-esteem, satisfaction with life and body appreciation. The questionnaire also

recorded gender, age and time spent on social media. The first hypothesis of this study is that

the more an individual uses social media, it will result in lower levels of self-esteem. Social

media usage being the predictor variable (PV) and level of self-esteem being the criterion

variable (CV). Hypothesis two, the more an individual uses social media, the lower their

levels of life satisfaction will be. The predictor variable (PV) being social media usage and

the criterion variable (CV) being life satisfaction. Hypothesis three, the more an individual

uses social media(PV), it will result in lower levels of body positivity (CV). Hypothesis four

is that those who are older will use social media less compared to those who are younger. Age
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being the independent variable (IV) and social media usage being the dependent variable

(DV). Hypothesis five is that males will have a more positive attitude towards their body

image compared to females. Gender being the independent variable (IV) and body image

being (DV). Hypothesis six, lower levels of body positivity (PV) will predict low levels of

life satisfaction (CV). Finally for hypothesis, those who have a more negative attitude

towards their body image, will have lower levels of self-esteem. Body image being the

predictor variable (PV) and self-esteem being the criterion variable (CV).

Materials

The questionnaire was accessed through a link that was posted on various social

media platforms such as, Facebook, Instagram and WhatsApp. The questionnaire consisted of

four sections which included an information sheet (See appendix A), demographic questions

(See appendix B), bergen social media addiction scale (Appendix C), Rosenberg self-esteem

scale (See appendix D), The satisfaction with life scale (See appendix E) and The body

appreciation scale-2 (See appendix F). Following the questionnaire there was a debrief sheet

(See appendix G), that followed.

The first scale used was the bergen social media addiction scale (Andreassen et al.

2016). This was used to measure participants relationship with social media. This scale is a

modified version of the Bergen Facebook Addiction Scale (Andreassen et al., 2012). The

modification involves using the words ‘social media’ instead of the word ‘Facebook’, with

social media being defined as “Facebook, Twitter, Instagram and the like” in the instructions.

The questions are answered based on a 5-point Likert scale from very rarely (1) to very often

(5). All questions are answered based on the participants experience/feelings over the last

year. For example participants were asked, “ how often during the last year have you felt an

urge to use social media more and more?”. The BSMAS is calculated by totalling participants
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scores, the higher the score the more addicted the participant is to social media. Andreassen

et al., (2016) showed that the BSMAS has an internal reliability of Cronbach’s alpha of (.88).

The second scale used in the questionnaire was The Rosenberg self-esteem scale

(Rosenberg, M. 1965) a self-report instrument to evaluate individuals self-esteem. This made

up of a 10-item scale that measures both positive and negative feelings about the self. All

items are answered using a 4-point Likert scale ranging from strongly disagree (1) to strongly

agree (4). For example participants were asked to indicate how strongly agreed or strongly

disagreed with the following statement , “At times I think I am no good at all.” Items 2, 5, 6,

8 and 9 are reversed scored. To total level of self-esteem sum all ten items, keeping scores on

a continuous scale. The higher an individual scored indicates higher levels of self-esteem.

Rosenberg, M. (1979) showed that the RSE internal reliability of Cronbach’s alpha of (.92).

The third scale used was the Satisfaction with life scale (Diener et al.1985) used to

assess the respondents satisfaction with life as a whole. This is made up of a 5-item scale

answered on a 7 point scale ranging from (1) strongly disagree to (7) strongly agree. An

example item participants were asked, “In most ways my life is close to my ideal”.

Participants were asked to indicated their agreement with each item by ticking the appropriate

number. To total satisfaction with life scoring should be kept continuous summing up scores

of each item. Lower scores ( between 5-9) indicated that participants were extremely

dissatisfied therefore having lower levels, of life satisfaction and higher scores (between

31-35) indicated participants were, extremely satisfied and had higher levels of life

satisfaction. Dubey A, Agarwal A (2007) showed that the reliability of the SWLS was tested

through measuring the Cronbach’s alpha (.83) and applied the method of test-retest (.69)

The final scale used in the questionnaire was The body appreciation scale-2 (Tylka, &

Wood-Barcalow, 2015). This was used to measure body appreciation, which is an individual’s

ability to accept and appreciate it’s undines regardless of societal beauty ideals. This scale is
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made up of 10-items which participants answer on a 5 point scale ranging from never (1) to

always (5). A sample item from this scale was, “I respect my body”, where participants

answer according to how true it is about them. The BAS-2 is computed by averaging

participants responses from items 1 to 10. Those with a higher score appreciated their body

image more than those who got lower scores. (Tylka & Wood-Barcalow, 2014) showed

Cronbach’s alpha was (.92) for women and (.91) for men.

The questionnaire ends with a debrief sheet which included the researchers contact

details and also other appropriate organisations that they could contact if they were affected

by the nature of the questions in the study. SPSS will also be used to compute data and help

in the write up of the results for the study.

Procedure

Before conducting the study it was required to be approved by the Dublin business

school ethics committee. Once approved and the appropriate changes were made the study

was ready to be shared to participants. The questionnaire was designed on Microsoft forms.

Once the questionnaire was finished being designed a link was shared on Facebook,

Instagram and WhatsApp to reach the target population. The process of snowball and

convenience sampling was done to pass around the questionnaire between friends and family.

Once clicking the link on the survey it brought the participant to the information page (See

appendix A) this briefly explained why the study was being carried out and what was

required of the participant to participate.

Participants were also made aware of anonymity throughout the study and once they

submitted the questionnaire their information would not be able to be withdrawn. The contact

details of the researcher and supervisor were included at the end of the information sheet.

Participants were asked did they consent to participating in the study and that they were over
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18 years of age. If they did not agree to either of these questions they were brought directly to

the end of the study. Participants were then asked a serious of questions from each scale and

were provided with details on how to answer.

The questionnaire took an average of four minutes and five seconds to complete. On

completion of the study participants were thanked and provided with a debrief sheet (See

appendix G). The debrief sheet went into further detail as to why the study was being carried

out. It also included the contact details of both the researcher and the researchers supervisor

again in case they had any questions in regards to the study.

Also, it included the contact details of some mental health service providers in case

the questionnaire brought up negative feelings. When reaching the number of participants

needed for the study the questionnaire was then closed. The Microsoft from was then

transferred over to excel where it was then coded. Once coded the data was transferred over

to SPSS where it was further coded and computed. Through SPSS the appropriate statistical

tests were run and the results were interpreted.

Ethics

Ethical approval for the current study was obtained from Dublin Business schools

ethics committee. The psychological society of Ireland (PSI) codes of ethics were followed

throughout the study while also adhering to DBS ethical guidelines. Participants were given

the right to consent to participating the study while also respecting the confidentiality of

participants by making sure that they would not be identifiable and all information gathered

would be collected and stored appropriately. Participants were informed at the beginning of

the study on the information sheet that they had to be over 18 years of age to participate.

Once each participants consented to participating in the study the questions that followed

were not compulsory therefor they had the option to answer only if they felt comfortable to
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do so. Competency was adhered to if participants felt any negative feelings a list of supports

was provided including contact details for, AWARE, Samaritans and Body whys. Participants

were made aware that they had the right to withdraw from the study once they did not submit

the questionnaire, once they did submit the questionnaire they could not withdraw as they

could not be identified.
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4. Results

Descriptive Statistics

All data collected was analysed using SPSS Statistics version 26. There was a total of

(n=120) participants. The descriptive statistics of gender showed 55.8% of participants were

female (n = 67) and 44.2% of participants were male (n = 53). See figure 1 below for

breakdown of percentage for gender. Thirty five of the participants were aged between 18-24

(29.2%), thirty were aged between 25-30 (25%), twenty six were aged between 31-39

(21.7%) and twenty nine participants were in the category aged forty and over. See figure 2

below for a breakdown as a percentage for age categories.

Figure 1: Displaying the breakdown of gender as a percentage (%)
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Figure 2: The breakdown of age categories as a percentage (%)

Descriptive statistics were conducted to obtain the mean, median, mode, standard

deviation, variance, skewness, kurtosis, range, minimum, maximum and Cronbach’s alpha of

the four measures, Social media addiction, self-esteem, satisfaction with life and body image

(See Table 1 below). Social media addiction had a mean score of 13.33 (SD=5.52) with a

range of possible scores from 6 to 30. Therefore, the mean score of 13.33 shows mid-range

levels of social media addiction showing moderate levels of social media addiction. The

minimum score was 6 and the maximum score was 28.

The self-esteem total scale had a mean score of 28.70 (SD=5.90) with a range of

possible scores from 0-40. Therefore, the mean score of 28.70 indicates high level

self-esteem across the participants. The minimum score was 15 and the maximum score was

40.
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The satisfaction with life scale had a mean score of 23.04 (SD =7.20) with a range of

scores from 5 to 35. Therefore, the mean score of 23.04 indicates an average of life

satisfaction overall. The minimum score was 8 and the maximum score was 35.

The body image scale had a mean score of 3.19 (SD = .90) with a range of 0 to 6.

Therefore, the mean score of 3.19 indicates above mid-range levels of body image

appreciation. Showing overall participants had moderate or higher levels of body

appreciation. The minimum score was 1.60 and the maximum score was 5.

Internal reliability was tested for using Cronbach’s alpha across the four scales, social

media addiction, self-esteem total, satisfaction with life and body image scale. Social media

addiction had 109 participants and a Cronbach’s alpha level of .90 which is considered a

preferable level of internal reliability. Self-esteem had 114 participants and a Cronbach’s

alpha level of .92 which again is a satisfactory level of internal reliability. Satisfaction with

life scale had 114 participants and a Cronbach’s alpha level of .91 which is also considered a

preferable level of internal reliability. For the body image scale, it had 109 participants and a

Cronbach’s alpha of .94, which shows the highest level of internal reliability across the

scales.
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Table 1: descriptive statistics for psychological measures

Social media

addiction

Self-esteem Satisfaction

with life

Body image

Mean 13.33 28.70 23.04 3.19

Median 13 29 25 3.20

Mode 6 29 25 2.70

Std. Deviation 5.52 5.90 7.20 .90

Variance 30.45 34.83 51.68 .81

Skewness .58 -.37 -.38 -.06

Kurtosis -.49 -.67 -.95 -1.16

Range 22 25 27 3.40

Min 6 15 8 1.60

Max 28 40 35 5

Cronbach’s

Alpha

.92 .92 .91 .94
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Inferential statistics

H1:

Hypothesis one stated that the more an individual uses social media, it will result in

lower levels of self-esteem. The results of the regression indicated that the model explained

57.2% of the variance. Using simple regression, it found that social media usage significantly

predicted levels of self-esteem (F (1,106) = 143.76, p<.001, R2 = .57)( social media usage,

beta = -.76, p<.001, CI [95%] -.98,-.70). There was, a negative relationship here as social

media addiction increases, levels of self-esteem decreases. Therefore, the null is rejected.

Figure 3: Simple scatter plot showing that the more an individual uses social media it results

in lower levels of self-esteem.
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H2:

Hypothesis two stated that the more an individual uses social media, the lower their

levels of life satisfaction will be. Using simple regression it found that social media usage

significantly predicted levels of life satisfaction (F 1,106) = 73.03, p < .001, R2 = .40)(Social

media usage, beta = -.64, p <.001, CI [95%] -1.05, -.65). There was a negative relationship

here as social media usage increased satisfaction with level decreased. Therefore the null is

rejected.

H3:

Hypothesis three stated that the more an individual uses social media, it will result in

lower levels of body positivity. The results of the regression indicated that the model

explained 35.8% of the variance. Using simple regression, it found that social media usage

significantly predicted attitudes towards body image (F (1,101) = 57.79, p < .001, R2 = .36)

(Social media usage, beta = -.60 p < .001, CI [95%] -.13, -.07). There was a negative

relationship here as social media usage increased, attitudes towards body image decreased.

Therefore, the null is rejected.

H4:

Hypothesis four stated that those who are older will use social media less compared to

those who are younger. A one-way between groups analysis showed that social media usage

differed significantly between the four age groups (F (3, 105) = 15.60, p< .001, np2 =.31) with

a large effect size. More specifically Tukey HSD post hoc analyses highlighted that 18-24

year old group had significantly higher levels of social media usage compared to those in the

25-30 year old age group (Mean difference = 5.13, p <.001, CI [95%] = 2.07,8.20). It also
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found, that those in the 18-24 year old age group had significantly higher levels of social

media usage compared to those in the 31-39 year old age group (Mean difference = 6.03, p <

.001, CI [95%] 2.77, 9.30). Finally it found that, those in the 18-24 year old age group had

significantly higher levels of social media usage compared to those in the 40+ age group

(Mean difference = 8.06, p< .001, C1 [95%] 4.72, 11.41). Thus highlighting higher levels of

social media usage between those who are younger compared to those who are older.

Therefore the null is rejected.

Figure 4: A bar chart representing those who are younger spend more time on social

compared to those who are older.

H5:

Hypothesis five stated that males will have more positive attitude towards their body

image compared to females. An independent t-test found that there was not a statistically
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significant difference between attitude towards body image for males (m= 3.36,SD=.95) and

females (m=3.06, SD=.95) (t(107)=1.78,p=.08, CI[95%] -.04 -> .65). There for the null can

be accepted, as these results suggest that gender does not have an effect on attitude towards

body image. Although there was no significant difference between the groups, results

indicate that it was approaching significance with males showing slightly higher levels of

body positivity compared to females.

H6:

Hypothesis six stated that lower levels of body positivity will predict low levels of life

satisfaction. The results of the regression indicated that the model explained 54.4% of the

variance. Using simple regression, it found that attitudes towards body image significantly

predicted levels of life satisfaction (F (1,106) = 128.87, p < .001, R2 = .54) (Body image, beta

= .74, p < .001, CI [95%] 4.94,7.03). There was a positive relationship here as attitude

towards body image increased levels of self-esteem increased. Therefore, the null is rejected.

H7:

Hypothesis seven stated that those who have a more negative attitude towards their

body image, will have lower levels of self-esteem. The results of the regression indicated that

the model explained 70% of the variance. Using a simple regression it was found that

attitudes towards body image significantly predicted levels of self-esteem (F (1,106) =

250.96, p < .001, R2 = .70) ( Body image, beta= .84, p <.001, CI [95%] 4.81, 6.18). There

was a positive relationship here as body positivity increased levels of self-esteem increased.

Therefore, the null is rejected.
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5. Discussion

Introduction

The aim of this research was to look at the effect social media has on body image and

self-esteem. The questionnaires that were used to investigate the variable are the bergen

social media addiction scale (Andreassen et al.,2016) this is made up of 6-items which is

designed to measure an individual’s excessive usage. The higher the individual scored

indicated higher levels of social media usage. The Rosenberg self-esteem questionnaire

(Rosenberg,1965) made up of a 10-items to indicate high to low self-esteem in an individual.

The satisfaction with life (Diener et al., 1985) questionnaire made up of a 5-item scale was

used to assess high and low levels of life satisfaction in an individual. Lastly, the body

appreciation scale-2 (Tylka & Wood-Barcalow, 2015) made up of 10-items was used to

indicate individual’s body appreciation. Higher score indicated higher levels of body

appreciation.

Interpretation of findings

The first hypothesis stated that the more an individual uses social media, it will result

in lower levels of self-esteem. A linear regression analysis was used and found a significant

relationship between social media usage and levels of self-esteem. Therefore, the null

hypothesis was rejected. This is similar to a previous study, where is concluded from the

research that high usage of Facebook causes depression and decreased prosperity in

individuals (Feinstein et al., 2013). Another previous study, Sturludóttir (2020) highlighted

that social media has an impact on self-esteem while also going a step further highlighting the

impact body image and overall mental health. The increase in social media usage has led to
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people feeling insecure and comparing themselves to others. Jane et al., (2017), found that the

comparisons made on social media is one of the reasons that leads to body-dissatisfaction

which leads to lower self-esteem in individuals. This finding is also in conjunction with a

previous study conducted by Hawi & Samaha, (2016), found that those who scored higher in

social media addiction reported lower levels of self-esteem compared with students who

scored low on social media addiction, although this result only focused on college students

whereas the current research looked at those above 18 years of age.

The second hypothesis stated that the more an individual uses social media, the lower

their levels of life satisfaction will be. A linear regression was also carried out here and found

a significant relationship between social media usage and life satisfaction. Therefore, the null

hypothesis was rejected. Previous research has been inconsistent. Blanchnio et al., (2016)

social media usage has a negative effect on life satisfaction. While other research Şahin,

(2017), found that student’s level of social media addiction it low while levels of life

satisfaction is moderate. The findings in this study, Şahin (2017) showed a low-level,

negative and noticeable relationship between social media addiction and levels of life

satisfaction. A previous study, Spraggins (2009) found a positive relationship between social

media use and life satisfaction. Whereas a previous study such as, Jordan & Funk (2014)

argue that social media usage positively predicts life satisfaction.

The third hypothesis stated that the more an individual uses social media, it will result

in lower levels of body positivity. A linear regression found a significant relationship between

social media usage and attitude towards body image. Again, previous research has been

inconsistent, Mango et al., (2015) & Suplee (2018), found through correlational studies a

significant relationship between social media usage and low levels of body image positivity.

Whereas other previous studies have found social media usage is associated with positive

body-image (Chae,2017; Ridgway & Clayton,2016).
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The fourth hypothesis stated that those who are older will use social media less

compared to those who are younger. A one-way between groups anova found that there were

significant differences between the four groups. Previous research mainly looked at

comparing young adults and adolescents, unlike the current study where it looks at the

comparison of young adults and older adults. Perrin (2015) found that Young adults (ages 18

to 29) are the most likely to use social media and usage among those 65 and older has more

than tripled since 2010 when 11% used social media. 93% of teens aged between 12-17 go

online, as do 93% of young adults aged between 18-29 and One quarter (74%) of all adults

ages 18 and older go online (Lenhart et al., 2010).

The fifth hypothesis stated that males will have a more positive attitude towards their

body image compared to females. Using an independent t-test it found that there was no

statistical difference between gender and body image. Previous research has mainly focused

on females and body image with few looking at both male and females. One previous study

that looked at both males and females between the ages of 18-35 found that males had lower

positive attitudes towards body image compared to females. Unlike the current research, that

although there was no significant difference, males showing higher mean scores indicating

that they had higher levels of body positivity compared to females, therefore it was

approaching significance. McCabe et al., (2004) showed that men are equally, affected by the

ideal body-image set by society or culture but men were more concerned about body

dissatisfaction in terms of being underweight rather than over-weight. Therefore, this finding

is similar to the current research as there was no significant difference between men and

women in relation to positive body image.

The sixth hypothesis stated that lower levels of body positivity will predict low levels

of life satisfaction. Using simple regression, it found that attitudes towards body image

significantly predicted levels of life satisfaction. Previous fining by Davis et al., (2019) found



36

that once the effects of age, BMI, and personality were accounted for, body appreciation

significantly predicted life satisfaction in men and women. Body dissatisfaction did not

appear to withstand the regression tests, emerging as a statistically significant predictor of life

satisfaction in women only (Davis et al., 2019). A previous study found that physical health

conditions have been associated with body image dissatisfaction and lowered life satisfaction

(Mudgal & Tiwari, 2015). This would coincide with the current research as it found that those

with lower body positivity significantly predicted lower levels of life satisfaction.

The final hypothesis stated that Those who have a more negative attitude towards

their body image, will have lower levels of self-esteem. The analysis found a significant

relationship between attitude towards body image and levels of self-esteem. This supports

previous research findings, Jen et al., (2017), found that pressure on social media due to

comparisons led to body dissatisfaction which further led to lower levels of self-esteem.

Furthermore, Santarossa and Woodruff (2017) stated that, disordered eating and body

dissatisfaction have become very common in young adults, and lower levels of self-esteem is

predictive in body dissatisfaction.

Strengths

A significant strength of this current study addresses a gap in literature in regard to

gender and age. Previous studies looked at men in regard to body image whereas the current

study looks at both males and females in terms of body image. This study also recruited

participants aged 18 years and above, which focused on a range of different age groups.

Previous studies focused mainly on adolescents and young adults and rarely looked at older

adults. Measures in this study have shown a good level of internal reliability with all

Cronbach’s alpha level’s being above .70. Another strength of this study is that participants

were asked how many hours a day they spent on social media, this made them more aware of
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their daily social media usage. Furthermore, the survey was broadly available across a range

of social media platforms such as, Facebook, Instagram and WhatsApp, which allowed more

a wider range of participants. This study had an adequate sample size (N=120) which gave

more accurate mean values. This study also had a good distribution of males (44.17%) and

females (55.83%) which allowed for an accurate representation from both males and females

in the current study.

Limitations

Limitations include that only people who were on social media were allowed to

participate, therefore no comparison between those on social media and those not on social

media were made. Those under the age of eighteen were not allowed to participate in the

study due to ethical reasons although the issues investigated could also apply to those

individuals. This study was also self-reported so accurate results cannot be guaranteed. Also,

due to the survey being conducted online internet issues could have been an issue for some

participants leaving the questionnaire incomplete and therefore disqualified from the study.

Future Research

For the progress of future research going forward evaluation of the limitations stated

above will need to be considered, which would help overcome problems and issues that came

up in the current study. To make the results of future research more significant the sample

size should be increased to give a more accurate result. Future research should also look at

focusing on older adults as well as adolescents as previous research mainly focuses on

adolescents and young adults. Furthermore, studies going forward should have an option

asking participants what social media platforms they use to give a wider view of individuals
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behaviour and do different social media platforms effect and influence individuals in different

ways.

Conclusion

As social media has begun to grow and usage has increased over the last number of

years, it has begun to effect body image and self-esteem in both men and women. The

purpose of the current study was to see the effect social media has on body image and levels

of self-esteem. The current study found that there was a significant relationship between

social media usage and levels of self-esteem. Secondly, it found that there was a significant

relationship between social media usage and life satisfaction. Thirdly, it found that there was

significant relationship between social media usage and attitude towards body image. Fourth,

there was a significant difference between age and social media usage. Fifth, there was no

significant difference between gender and body-image. Although, it was reaching

significance with males reporting a more positive attitude towards body-image compared to

females. Sixth, it found that there was a significant relationship between body image and

levels of life satisfaction. Lastly, it found that attitudes towards body image significantly

predicted levels of self-esteem.
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Appendices

Appendix A

My name is Georgina Foley and I am conducting research in the Department of Psychology

that explores the effect social media has on individual’s body image and self-esteem under

the supervision of Dr. Pauline Hyland. This research is being conducted as part of my studies

and will be submitted for examination. Your participation would be greatly appreciated. This

survey will take approximately 10 minutes to complete online.

Please read the following information before deciding whether to participate.

What are the objectives of the study?

The nature of this study involves examining the effect social media has on individual’s

self-esteem and body image. Throughout this study various factors will be examined which

requires participants to complete a set of surveys to explore the following topic. The survey

will include multiple questions where you will be asked to indicate how you feel on a certain

scale in relation to the questions being asked.

Why have I been asked to participate?

I would like to collect information from different people regarding how they feel about

themselves and how much time they spend on social media.

• You must be over 18 years of age to participate in this study

• You must be on social media

What does participation involve?
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You are invited to take part in this study and participation involves completing and returning

the attached anonymous survey. While the survey asks some questions that might cause some

minor negative feelings, it has been used widely in research. If any of the questions do raise

difficult feelings for you, contact information for support services are included on the final

page. Participation is completely voluntary and so you are not obliged to take part.

Right to withdraw?

Participants have the right to withdraw from the research at any time for whatever reason.

Participation is anonymous and confidential. Thus, responses cannot be attributed to any one

participant. For this reason, it will not be possible to withdraw from participation after the

questionnaire has been submitted.

Are there any benefits from my participation?

While there will be no direct benefit from participation studies like this can make an

important contribution to our understanding this topic further. As such, the findings from this

study may be presented at national and international conferences and will be submitted for

publication in peer-reviewed journals. Interim and final reports will be prepared. However no

individual participant will be identified in any publication or presentation. Individuals will

not be offered any monetary or other rewards for their participation.

Are there any risks involved in participation?

There are no known risks associated with participation. Any inconvenience involved in

taking part will be limited. Any questions prior to participation can be asked following the

review of this sheet. After participation, a debriefing stage will be offered where any further

questions will be answered, or any questions can be emailed to my email address below.

Confidentiality?

All individual information submitted as part of the study, be used solely for research

purposes. The questionnaires will be securely stored and data from the questionnaires will be
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stored on a password protected computer. They will be stored safely and will not be publicly

displayed or published without prior consent. Data submitted is stored in the EU, for five

years, and will be used for research purposes to generate research content such as

publications and presentations. Please note this research has been ethically approved by the

DBS College Human Research Ethics Committee. Contact Details Should you require any

further information about the research, please contact myself at XXXXXX@mydbs.ie. My

supervisor can be contacted at XXXXXX@dbs.ie Thank you for taking the time to complete

this survey.

1.I have read and understood the attached Information Sheet regarding this study
o Yes
o No

2.I understand that I am free to withdraw from the study at any time without giving a reason
and without this affecting me.

o Yes
o No

3.I agree to take part in the study, the results of which will be published.
o Yes
o No

4.I agree to have my data relating to this study to be stored confidentially as described in the
Information Sheet.

o Yes
o No

5.I consent to participating in the study.
o Yes
o No

6.Do you have a social media account? (such as, Facebook, Instagram, Snapchat etc.)
o Yes
o No
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Appendix B

Gender?

o Male 
o Female
o Other

Age?

o 18-24
o 25-30
o 31-39
o 40+

How many hours would you spend on social media daily?

o Less than on hour
o 1-2 hours
o 2-4 hours
o 4+ hours
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Appendix C

Instructions: Below you will find some questions about your relationship to and use of
social media (Facebook, Twitter, Instagram etc).
Choose the response option for each question that best describes you.
How often during the last year have you...

Very
Rarely

Rarely Sometimes Often Very
Often

..spent a lot of time
thinking about social
media or planned use
of social media?

..felt an urge to use
social media
more and more?

..used social media in
order to forget about
personal problems?

..tried to cut down on
the use of social
media without
success?

..become restless or
troubled if you have
been prohibited from
using social media?

..used social media so
much that it has had a
negative impact on
your job/studies?
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Appendix D

Below is a list of statements dealing with your general feelings about yourself. Please
indicate how strongly you agree or disagree with each statement.

1. On the whole, I am satisfied with myself.
o Strongly Agree
o Agree
o Disagree
o Strongly Disagree

2. At times I think I am no good at all.
o Strongly Agree
o Agree
o Disagree
o Strongly Disagree

3. I feel that I have a number of good qualities.

o Strongly Agree
o Agree
o Disagree
o Strongly Disagree

5. I am able to do things as well as most other people.

o Strongly Agree
o Agree
o Disagree
o Strongly Disagree

6. I feel I do not have much to be proud of.
o Strongly Agree
o Agree
o Disagree
o Strongly Disagree

7. I certainly feel useless at times.
o Strongly Agree
o Agree
o Disagree
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o Strongly Disagree

8. I feel that I'm a person of worth, at least on an equal plane with others.
o Strongly Agree
o Agree
o Disagree
o Strongly Disagree

9. I wish I could have more respect for myself.

o Strongly Agree
o Agree
o Disagree
o Strongly Disagree

10. All in all, I am inclined to feel that I am a failure.
o Strongly Agree
o Agree
o Disagree
o Strongly Disagree

11. I take a positive attitude toward myself.
o Strongly Agree
o Agree
o Disagree
o Strongly Disagree

Appendix E

Below are five statements that you may agree or disagree with. Using the 1 - 7 scale below,
indicate your agreement with each item by placing the appropriate number on the line
preceding that item. Please be open and honest in your responding.
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● 7 - Strongly agree
● 6 - Agree
● 5 - Slightly agree
● 4 - Neither agree nor disagree
● 3 - Slightly disagree
● 2 - Disagree
● 1 - Strongly disagree

____  In most ways my life is close to my ideal.

____  The conditions of my life are excellent.

____  I am satisfied with my life.

____  So far I have gotten the important things I want in life.

____  If I could live my life over, I would change almost nothing.

Appendix F

For each item, the following response scale should be used:

1 = Never, 2 = Seldom, 3 = Sometimes, 4 = Often, 5 = Always

Directions for participants: Please indicate whether the question is true about you never,
seldom, sometimes, often, or always.
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1. I respect my body.
2. I feel good about my body.
3. I feel that my body has at least some good qualities.
4. I take a positive attitude towards my body.
5. I am attentive to my body’s needs.
6. I feel love for my body.
7. I appreciate the different and unique characteristics of my body.
8. My behaviour reveals my positive attitude toward my body; for example, I hold my

head high and smile.
9. I am comfortable in my body.
10. I feel like I am beautiful even if I am different from media images of attractive people

(e.g., models, actresses/actors).

Appendix G

Your response was submitted.

Thank you for taking the time to participate in this study. Your response has been recorded.
The research looked at the effect social media has on individuals self-esteem and body image.

The measures used in this study look at the time you spent on social media, your general
feelings about yourself, your satisfaction with life and your attitude towards your body
image. The aim of this study was to look at how individual's social media usage effects their
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attitudes towards their body image and self-esteem. The measures were widely used in
research, however if you feel that answering this survey has raised some issues for you,
please consider contacting some of the support services listed below, or speak to a friend,
family member or professional.

Feel free to contact myself, Georgina Foley at XXXXXX@mydbs.ie

Aware:
The Aware Support Line 1890 303 302
Available Monday – Sunday, 10am to 10pm.
Email for support at: supportmail@aware.ie

Samaritans:
Support line on: 116 123
Available 24hrs a day, 365 days a year. Free to call.
Email: jo@samaritans.org

Body whys:
Helpline contact number: 01 2107906
Evening times: Monday, Wednesday and Sunday 7.30pm-9.30pm
Please note that due to present circumstances, daytime hours are now confined to Saturday
10.30am-12.30pm.
Email support at: alex@bodywhys.ie


